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Thematic Paper Title Technology Acceptance and Intention to Use Mobile Banking Application
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ABSTRACT

The objectives of this study were 1) to study the intention to use the mobile banking application of the
elderly in Bangkok, 2) to study the technology acceptance of banking application technology of the elderly in
Bangkok, 3) to compare the intention to use the mobile banking application of the elderly in Bangkok, classified
by demographic characteristics, and 4) to study the influence of technology acceptance on the elderly in
Bangkok's intention to use mobile banking applications. The quantitative research was employed. The
questionnaires were used to collect the data from 400 elderly in Bangkok. The data were analyzed by using
frequency, percentage, mean, standard deviation, T-test, F-test and Multiple regression analysis.

The results of this study found that in overall, the intention to use mobile banking applications of the
samples of elderly in Bangkok is at moderate level and the technology acceptance of mobile banking
applications is at a high level. When considering in each aspect, the highest mean is Perceived Usefulness,
followed by Perceived Ease of Use and Attituded of Use, respectively. The results of hypothesis testing revealed
that the elderly who have different in demographic characteristics have no statistically difference in the intention
to use mobile banking applications. It is also found that the two aspects of technology acceptance which are
Attituded of Use and Perceived Ease of Use have an effect on the intention to use mobile banking application
of elderly in Bangkok.

Keywords: Technology Acceptance, Intention
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