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ABSTRACT

This study of the factors affecting brand loyalty of consumers in Bangkok and its
suburban areas aimed to: (1) study the level of brand loyalty of consumers in Bangkok and
its suburban areas, (2) study the comparison of the level of brand loyalty classified by
personal factors of consumers in Bangkok and its suburban areas, and (3 ) examine the
relationship between the perceived usefulness factor and the brand trust and loyalty factor
of the consumers in Bangkok and its suburban areas. This was quantitative research that
investigated the information of 400 consumers in Bangkok and its suburban areas who had
experience in buying products through Shopee (a leading e-commerce platform in Thailand).
Data was collected using a questionnaire and was analyzed using descriptive statistics
namely frequency, percentage, arithmetic mean or average, and standard deviation. Data
was also analyzed using referential statistics, namely t-test, one way ANOVA and Pearson
correlation coefficient.

The study found that the opinions about brand loyalty, purchase behavior and
attitude were at a high level overall. The results of testing the hypothesis using t-test and F-
test showed that consumers with different genders, ages, income and occupations had
different levels of Shopee brand loyalty at a statistically significant level of 0.05. It was also
found that there was a positive correlation between the perceived usefulness factor and the
brand loyalty factor with statistical significance at the 0.0 1 level, and a Pearson correlation
of 0.542. In addition, it was revealed that brand trust had a positive correlation with brand

loyalty at a significance level of 0.01 and a Pearson correlation of 0.793.

Keywords: the perception of usefulness, trust, brand loyalty
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