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ABSTRACT

The purpose of this research is to study the behavior of service users and factors
affecting the acceptance of using QR Code payment via mobile phones in Bangkok. This research
used a sampling method from a sample of 400 people. The tools used for analysis include 1)
Determination of percentage, mean, standard deviation 2) Frequency, content analysis, and 3)
Analyze the sample using the multiple linear regression model.

The results of the analysis of the 9 independent variables shows that, among 9
independent variables, we find 7 positive relationships factors. Those are of the habitual, with an
estimated coefficient of 7.258, which is at the highest level, followed by education, with an
estimated coefficient of 7.256. Sex has an estimated coefficient of 6.218. The value and price
have an estimated coefficient of 3.691. The attitude has an estimated coefficient of 3.542.
Recognition of benefits has an estimated coefficient of 1.256. The income has an estimated
coefficient of 0.001. We find 2 independent variables that have negative relationships with actual
use of QR payment; those are entertainment motivation with an estimated coefficient of -6.584
and age with an estimated coefficient of -3.395.

The results of the research can be summarized as follows: 1) At present, most of
people prefer spending via QR Code through their mobile phones and this behavior can be
explained by the technology acceptance framework 2) The reasons are due to the factors such as

the habit persistence, the value and price comparison, the attitude and income.
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Statistics
Gender age ed work | money | rep ql q2 q3
Valid 400 400 400 400 400 400 400 400 400
N
Missing 0 0 0 0 0 0 0 0 0
Mean 7200 | 3.1475| 2.2525| 1.8775| 3.5550| 2.4125( 4.1675| 4.1175| 4.2725
Median 1.0000 | 3.0000 | 2.0000| 1.0000| 3.0000 | 2.0000| 4.0000 | 4.0000| 4.0000
Mode 1.00 3.00 2.00 1.00 2.00 2.00 4.00 4.00 4.00°
1.1427| 1.8589| 1.2831
Std. Deviation 44956 | .85591 | .71766 .81308 | .86635 76793
0 3 4
Statistics
q4 qs q6 q7 attitude q9 qlo qll ql2
Valid 400 400 400 400 400 400 400 400 400
N
Missing 0 0 0 0 0 0 0 0 0
Mean 4.0350 | 4.0275 4.3400 4.3175 4.1798 | 4.4025| 4.0725| 4.4500 | 4.4925
Median 4.0000 | 4.0000( 4.0000 4.0000 | 4.1400 | 4.0000| 4.0000| 5.0000 | 5.0000
Mode 4.00 4.00 5.00 5.00 4.00 5.00 4.00 5.00] 5.00"
Std. Deviation .84887 | .87674 .70045 70919 .64413 | .68313| .77378 | .68825| .64107
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Statistics
ql3 ql4 ql5 | percept ql7 ql8 ql9 | motivat q21
ion ion
Valid 400 400 400 400 400 400 400 400 400
N
Missing 0 0 0 0 0 0 0 0 0
Mean 4.35501 3.9300| 3.8350( 4.2194 3.8650( 3.9250| 3.9925] 3.9273 4.1650
Median 4.0000 | 4.0000| 4.0000 | 4.1400 4.0000 | 4.0000 | 4.0000 | 4.0000] 4.0000
Mode 5.00 4.00 4.00 4.00 4.00 4.00 4.00 4.00 4.00°
Std. Deviation 67462 91224 | 98499 | .55451 97167 | 79747 | 75423 ] .63989 17736
Statistics
q22 q23 value q25 q26 q27 q28 custom
Valid 400 400 400 400 400 400 400 400
N
Missing 0 0 0 0 0 0 0 0
Mean 4.0925| 3.8500| 4.0292| 3.9350| 4.1975| 4.0300| 3.9100 4.0181
Median 4.0000 | 4.0000 | 4.0000 [ 4.0000| 4.0000| 4.0000| 4.0000 4.0000
Mode 4.00 4.00 4.00 4.00 4.00 4.00 4.00 4.00
Std. Deviation 83107 | 99497 | 72173 | .96077 | 77459 .59159| .68048 .59537
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