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Abstract

This business plan aims to study the feasibility of the environmental beverage business. A
business feasibility study was conducted by handing out 100 questionnaires to young people
interested in green smoothies. Business Factor Analysis, Strengths, Weaknesses, Opportunities, and
Threats.

Health Conscious is a trend that has been accepted by consumers around the world.
including Thailand both in the group of the new generation including the elderly and the more the
outbreak of COVID-19 causing a tide of alertness to be careful with their health conditions along
with strengthening health as a result, health-related businesses which correspond to a new normal
lifestyle, such as social distance food self-sufficiency, and other health care prevention get more
attention. This business plan aims to study the feasibility of running a green smoothie beverage
business by analyzing both internal and external factors of the business including doing market
research to know the needs of consumers. The main target group is the group of people who are
health conscious and want to lose weight. In terms of marketing promotion, various marketing
activities including advertising, and public relations through various online media including
promotional activities in order for consumers to have awareness and recognition of the product as
well as having confidence in the product were set. This green smoothie drink business is a sole
proprietorship business. The investment amounted to 550,000 baht, with an estimated return on
investment of 689,367 baht, internal rate of return (IRR) is 62%.

Keywords: business plan, green smoothie drink
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