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ABSTRACT

This study aims to investigate the effect of digital marketing affecting the response to online
shopping of workable-aged consumers in Bangkok during the COVID-19 pandemic situation. Survey
research was employed and data were obtained through questionnaires. The research samples were 400
consumers in Bangkok who were in age ranged between 19-60 years old and used to purchase online
products during the COVID-19 pandemic situation. Data resulted from research questionnaire, were
analyzed by the use of percentage, mean, standard deviation, T-test, F-test, and multiple regression
analysis. Findings reveal that in overall, digital marketing affects the online shopping of workable-aged
consumers in Bangkok at the high level and workable-aged consumers in Bangkok response to online
shopping during the COVID-19 pandemic situation at high level. The results of hypothesis testing
found that workable-aged consumers in Bangkok who have different in occupation and educational
level have different response to online shopping during the COVID-19 pandemic situation. It is also

found that digital marketing consisted of content marketing, public relations, website marketing, mobile



marketing, and email marketing effect on the response to online shopping of workable-aged consumers

in Bangkok during the COVID-19 pandemic situation.

Keywords: Digital Marketing, Consumer response
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Al

AWARE

Customers are
passively exposed to
a long list of brands
from past experience,
marketing communi-
cations, and/or
advocacy of others.

« Learn about a brand
from others

+ Inadvertantly
exposed to brand
advertising

+ Recall past
experience

[
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Ellijﬂﬂ GlU'(’Jﬂ 4.0 AYNAYND S5A BIUAIU

A2

APPEAL

Customers process the
messages they are
exposed to-creating
short-term memory or
amplifying long-term
memory-and become
attracted only to a
short list of brand

* Become attracted to
brands

+ Create a consideration
set of brands

Prompted by their
curiosity, customers
actively research for
more information from
friends and family, from
the media, and/or
directly from the
brands.

« Call friends for advice

« Searcg for product
review online

« Contact call center

« Compare prices

« Try out product at
stores

Reinforced by more
information, customers
decide to buy a
particular brand and
interact deeper
through purchase,
usage, and/or service
processes.

+ Buy in-store or online
+ Use the product for

the first time

+ Complain about

problem

+ Get service

AS

ADVOCATE

Over time, customers
may develop a sense of
strong loyalty to the
brand, which is reflected

in retention, repurchase,
and ultimately advocacy
to others.

+ Keep using the brand

* Repurchase the brand

+ Recommend the
brands to others

AN 2.1 F igure 5.2 Mapping the Customer Path throughout the Five A’s
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MIneUAMBINEMIHE 213N X | SD | ftest | Sig | wamInaaeu
Fumeeula anyAgIu
AUMSIFINTUA (Aware) | 170 4.16 | 0.66
WINOULTEMONTY | 4.17 | 0.69
sty 430 | 0.57
winusgIdmne | 426 | 039 | 1.977 | 0.068 | luuanaianu
A IERETIRY 455 | 0.45
FINVAIUAD 428 | 0.68
o9 404 | 072
Sumssureuuazauls | fae 3.95 | 0.74
UM (Appeal) WUANUDTENONYY | 4.07 | 0.70
sty 4.08 | 0.44
WURNUSIAWMAY | 428 | 044 |3.721 | 0.001 | uanaNAU
JUTI¥MI 446 | 048
§INVAIUAD 4.09 | 0.81
ouq 3.57 | 0.66
MUMI AU Mg 3.92 | 0.55
518aZBIAVDIAUM WINOUUTEMeATY | 3.82 | 0.77
(Ask) ity 3.68 | 0.86
WUNNUSTIA WA | 410 | 0.67 |2.198 | 0.042 | uanANAU
JUTIFMSI 425 | 057
§INVAIUAD 3.88 | 0.92
o9 3.66 | 0.73
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MIADUAUDIABDNMIYD | DIBW X | SD | ftest | Sig | namsnaaev
a Y d 1 a
dumoeaulall (no) aNyAgIY
9 v Aa zil a k) 9
arumsaaaulogedua | ave 415 | 0.59
(Act) WHANUUSENeNYY | 4.08 | 0.71
g 4.18 | 0.66
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MNIINIADVAUDIAD | A1 4.00 | 0.50
mMssedumesulatives | wiinauuSsnonwy | 3.97 | 0.61
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] o a o v a a v 1%
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Ay - 0.852 | 0.890 | 0393 | 0.009% | 0.699 | 0.091
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4.41

FINVAIUAD 0699 | 0332 | 0.671 0.507 0.004* -] 0.020%
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19 A ) A = [ = 1 j‘ a Y
‘W‘]J’J”IEj”]Jijﬂﬂ’JEJTlNﬂJ‘luWﬁlﬂEQmWﬂJﬁ”Iuﬂﬁ/liJ@”I“]fW'i‘]Jﬁﬂfﬂﬁ UNMTADUTUDINDNITHEDAUA

EL ' o a ' A A
@@u”lauﬁlummmumimimﬂ-19 UINNADIBWOUS.



68

a

a d‘ Y [ o d‘d [ = d' 1 v A
TUYATIUN 1.4 IZJ"U'iTﬂﬂ’J‘EJ“V]N']uGluﬂ?TWIWJJﬁWHﬂiVIEJ33@Uﬂ1§ﬁﬂ1&l1ﬂll§]ﬂ§ﬂ\‘1ﬂuuﬂﬁ

Y
A a

1 o 1 L4 a 1 @
muaummms011'0ﬁuﬁ’m@u”lau”lumqﬁmumsmTmﬂ—w UANANNU

Y a d i a J [
ﬂ'li'l\‘i‘ﬁ 4.19 !!ﬁ'ﬂ\‘lWi?lﬂ]i?lﬂﬁ'l%‘miﬁﬂﬂlﬁﬂﬂﬂ'ﬁﬂ@‘ﬂﬁ‘lr!i’)\Wii’)ﬂ1§“f5i’)ﬁﬂﬁ1i’)i’)ﬂl’!ﬁuﬂl@@ﬂu?ﬂ

o d o [
Mmaulungamuarmnunslugisaaumsalnia-19 SWMUNMNSZAUMIANY

NSNDUAUDINDM 3D o A X HanIsNAADL
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aumooulart aNYAFIY
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Y Yo a Y ~ ] 1 o
AUMIJINAUA (Aware) | UTqyaes 420 | 0.69 | 2671 | 0.070 | linanarenu
ganImfSyanes | 440 | 0.52

) 4 MnNTyanes | 3.98 | 0.69

AumMsyuroviazauly - L

. Ysyanas 407 | 0.74 | 5.068 | 0.007 HANANY

dUA1 (Appeal) y — -

ganNsyanes | 433 | 0.52

) . MnNSyanes | 3.80 | 0.72

AUMI ADUNINIITALIDYA - L
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aumsaaaulagodua - .
YSyanes 415 | 0.67 | 8.247 | 0.000 HANAINY
(Act) ; -
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IEGAE 4.01 0.273 *0.035

ganImfSyanes 4.19 *0.009 *0.035

INA15 19N 4.20 WANMTNATBUIIEPAILAT LSD WUTWANANAUTIUIU 2 9 Ao (AN
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aouaupInemMIFeduMeou lar lusisao1umsal In3a-19 LANAINY

a a d = v A A v d
19190 4.21 !lﬁﬂ\?ﬂﬁfn'i?!ﬂﬁ]gﬁ!ﬂ%ﬂ'ﬂlﬂﬂ‘ﬂﬂ]ﬁﬂﬂﬂﬁu@@ﬁ@ﬂ]ﬁ“ﬂ@ﬁuﬂ1@@uﬂaum@ﬂ

[V v A o 14
ﬂ‘L!’JEI‘V]N1‘11!61‘11!ﬂ§Q!‘V]W3»11’11uﬂi1u%3@ﬁﬂ1uﬂ1imiﬂi]ﬂ-l9 ‘i]1!l1!ﬂﬂ13»l§1ﬂ"lﬂ

MINOUAUBIRDM IO swela X | SD | ftest | Sig | waminaaou

a vy d a
auma@u"lau AUNYAFIU

[

aumsiandud (Aware) | TaiiAu 10,000 1 | 4.07 | 0.70

10,001-20,000 U | 4.18 | 0.76

20,001-30,000 LN 4.26 0.58 , V.
0.526 | 0.757 | Tuuenaanu

30,001-40,000 U | 4.21 | 0.61

40,001-50,000 v | 4.28 | 0.52

2
50,001 vyl | 428 | 0.67

Mumsrurouazaula 19itAu 10,000 v | 3.93 | 0.70
UM (Appeal) 10,001-20,000 10 | 4.04 | 0.73

20,001-30,000 LN 4.14 0.75 , V.
0.607 | 0.694 | Tuuanaanu

30,001-40,000 1 | 4.13 | 0.62

40,001-50,000 U | 4.17 | 0.56

2
50,001 vvyull | 4.06 | 0.72

MumMsaeunINIIazdea | lunu 10,000 01N | 3.80 | 0.84

YOIFUM (Ask) 10,001-20,000 U | 3.87 | 0.76

20,001-30,000 LN 4.05 0.73 , V.
2.085 | 0.066 | Tuuanaanu

30,001-40,000 1 | 3.77 | 0.86

40,001-50,000 U | 3.71 | 0.74

2
50,001 vmaull | 3.73 | 0.79
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MINDUAUDIADNIHO selén X | SD | ftest | Sig | namsnaaev
a Y d 1 a
dumoeaulail (av) anyAgIU

Y v A &1 a I 1 a
mumsaaauladodum l3itAu 10,000 M | 3.93 | 0.72
(Act) 10,001-20,000 LN 4.09 0.68
20,001-30,000 LN 4.23 0.71 , Ve
1309 | 0259 | Tuuanananu
30,001-40,000 LUN 4.21 0.54
40,001-50,000 LN 4.16 0.54
50,001 vmayull | 424 | 0.63
Y o A Y Y (=Y
mumsuuzihaumas i | ludu 10,000 0 | 3.77 | 0.65
{1 (Advocate) 10,001-20,000 119 | 3.76 | 0.74
20,001-30,000 LN 3.84 0.83 , V.
1.670 | 0.141 | Tuuanananu
30,001-40,000 LN 3.83 0.68
40,001-50,000 LN 3.70 0.55
3
50,001 vmyull | 346 | 1.04
NMNTINNTADUTUDIND Ttfu 10,000 WM | 3.90 | 0.66
Mivoaumoou lariung 10,001-20,000 U1 | 3.99 | 0.65
audoinulungaunmng 20,001-30,000 1 | 4.10 | 0.61
. P 0.843 | 0.520 | Tuuenananu
Tuyasaaumsailnda-19 | 30,001-40,000 110 | 4.03 | 0.54
40,001-50,000 LN 4.00 0.44
7
50,001 vy 395 | 0.58
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a a aa aa A A A v ¢
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Y 3 a
awdamhaulunyannumuasliugIsaaiumsalaia-19
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A a J aa A A v \ A a Y
AN 4.22 HAAINANTITUAIIEHNITIAAALVUAINANDINTNANINI TN UAUDIADNITHIAUA

d v o d a v Aa
saularwesnudamanlunyannariiunslugsaaumsalaia-19 uns3INAUAI (Aware)

anlsdase B Beta t-value P value
MIAAIAF oH 0.21 0.21 3.72 0.000
mslsznduiusoon lail 0.18 0.19 3.57 0.000
Aulyd -0.04 -0.04 -0.58 0.563
msaaauelnanguuuile 0.11 0.10 1.67 0.095
msaandedeauoenla 0.31 0.30 4.92 0.000
MInaAIArINeRIanNIeNng | 0.03 0.04 0.89 0.373
Ansi 0.98 4.99 0.000
R= 0.666 R’ = 0.443 F=52.140 p value = <0.000

@

INATNN 4.22 HANTAATIZH WU MIAAIALVUAINANINTHARDNITADUAUDIAD

¥ a J v o = ¥ S
ﬂ']5G?f’f]ﬁuﬁ}']@@uUlauGUf]Qﬂu’)ﬂﬂ']\j']usluﬂ:hu%wuﬂ']uﬂi ﬁl'luﬂ'liﬁa’lﬂﬂf\uﬁﬂﬂ'] ?’g]l']uﬂ'li‘ﬂ']

@ o J 9 < J 9 a o Y
“]Jﬁgﬂ)"lﬁuwuﬁ mum‘uhlcm mum‘mamLLEJ‘1J‘WaLﬂ%uuuﬁﬂuazmum‘mmmmwma

v a Y

ac a A v a
BianN30lingd InanensmMsAoUaUeIAIUMIFINTUM (Aware) Y0915 InaTungumwuniunas
] 4 a (] v o W an . v g}/ a
FNADIUNTH IAIA-19 0861 T1Tsd1FYNI9EDa (p value <0.000) Fadm)snavn a1w13005 1Y
4
Aaa o a a 1 1 a Jd [ o
nsaaIANUUAIRalonTnadenIsAeUTUBIReNITTod U 100U lativesanTeriiaiuly
1 4 a v A
NTUNNUMIUAT TUF A0 IUMTA 1AIA-19 A1UN15FINTUR (Aware) 13 008a% 44.30 (R' =
Y A o J A = Y a tﬂy Y o
0.443) Tag Sumsamadodenuoeu laininiiga sesasnie AumsamaFaiion aums
v o d J a o a g a J
Uszmduiusooular mumsamauolnansuuuie Mumsaainsanuiesiannsoindias

Y < J o w
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A13197 4.23 HAAINAMIUATIZHMIADAUVUAIN ANDNSWANDMIADUTUDINDMIBO T UM
d o o ] J: a Y d‘
saularwesnidahannlunyannariiuaslugisaaiumsalaia-19 Mumssureutazaul
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