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An Individual Study Title Factors Affecting purchasing behavior Through the TikTok
Application of Consumers in Thailand

Author Rattanaporn Tanakun

An Individual Study Advisor Asst. Prof. Dr.Leela Tiangsoongnern

Department Business Administration

Academic Year 2021

ABSTRACT

The purpose of this research was to study the factors affecting the behavior of consumers
in Thailand's consumer purchasing decisions via TikTok application. The research was conducted
as quantitative research using an online questionnaire as a data collection tool from 400 samples.
The data obtained were analyzed by descriptive statistical values and hypothesis testing,
consisting of frequency, percentage, mean and standard deviation. The hypothesis was tested with

statistical T-Test, F-test and Multiple Regression at a significance level of 0.05.

The results of the study found that most of the respondents were female, aged between 26
to 35 years,working in private companies. The hypothesis test revealed that gender demographic
factors affect consumers' purchasing behavior via TikTok app in Thailand. It was also found that
All aspects of service marketing mix affect consumer purchasing behavior via TikTok application
in Thailand. The results of this study can be useful to entrepreneurs who are interested in

choosing online trading and service channels. to better meet the needs of consumers

Keyword: Tiktok application, consumer behavior, purchasing decisions, service

marketing mix
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