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ABSTRACT

The objectives of this research were 1) to study the relationship between demographic
characteristics and the shopping behavior of Generation Y consumers in the Matchbox store in
Bangkok. 2) To compare the opinions of Generation Y consumers in Bangkok on the factors driving
the purchase of goods classified by demographic characteristics. 3) To compare the purchasing
behavior of Generation Y product consumers in Bangkok of Matchbox stores classified by users
from online and offline channels 4) To compare the opinions of Generation Y consumers in
Bangkok regarding the factors driving their purchases classified by online and offline channels.
This was quantitative research using an online questionnaire as a tool for collecting data the
respondents were 216 users of Match Box stores in Bangkok. The statistics used in the data analysis
were descriptive statistics describing the population characteristics product purchase channels
Shopping behavior at Matchbox stores and factors motivating to buy products at Matchbox stores
were analyzed in the form of tables of frequency, percentage, mean and standard deviation and

One-way ANOVA and Chi-Square analysis.

The results showed that most of the samples were female, aged 24 — 29 years, in acquisition
of a bachelor's degree, an employee of a private company. Most of the respondents had an average
monthly income of not more than 15,000 baht. The results of the analysis of information on
purchasing channels of most respondents had shopping channels, namely stores in department

stores, with the most visited online platform where customers buy the most products is Instagram.



The results of the analysis of behavioral characteristics of the respondents, most of the
respondents had a purchase frequency of 3-4 times/month, the average amount used per time was

501-1,000 baht. Products that were considered as most bought are clothing products.

The results of the analysis of the opinions on the factors that motivate to shop at Match
Box shop. In terms of convenience, it was found that Matchbox stores customers were able to shop
online but picked up products by themselves at various points. According to the gathered
information it was found that there were updates through the website and social media regularly.
As for the availability of products and services, it was found that in customers’ opinions Matchbox

has proper after-sales service such as product returns, refunds.

In terms of efficiency in terms of time and cost, it was found that there are various payment
channels. Demographic characteristics are related to purchasing behavior. Also it is proven that

buyers who are using different channels have different opinions on motivating factors.

Keywords: Matchbox shop, fashion products, multi-brand, Generation Y
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