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ABSTRACT

The objectives of this research were 1) to study the characteristics of influencers of
beauty products that affect consumers’ purchasing decisions, and 2) to study the contents of social
media networks that affect the purchasing decisions. The study employed a quantitative research
method and used online questionnaires to collect data. The samples were 400 people.

The results of the research revealed that the important attributes of influencers of the
beauty products that could get a lot of followers and motivate them to purchase the products were
their credibility, sincerity, and honesty in information provision. The level of confidence was at the
mean of 4.64 (X = 4.64) which was at the highest level. The social media platform that attracted
the highest number of followers was found to be Instagram with 28.5 percent. The main features
that consumers considered significant were credible information, verifiable evidence, and product
demonstration. The information of the product must be accurate since nowadays there are many
copycat products. To strengthen the trust of consumers is hence important. Additionally, working
professionally, having a good standard of work, and having good knowledge and expertise with
products can motivate followers to make purchasing decisions and cause acceptance among
followers and consumers who visit influencers on their social media sites. It is also important to
have interesting oral presentation techniques and a nice tone of voice, as well as to use language
that is easy to understand. Moreover, influencers should not advertise the products in an
exaggerated manner in order to create a feeling of trust in their products. Furthermore, preferred
influencers should provide new and up-to-date information and deliver a new presentation style

that attracts their followers’ attention all the time.
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