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ABSTRACT

This research topic about the Marketing Communications via Trade Exhibition Study
Case: Medical Devices ASEAN 2018 by IMPACT Exhibition Management Co., Ltd. is the study
of Marketing Communications for business-to-business in medical devices industry. There are 2
dimensions of the study; dimension-1 is the study about the marketing communication that using
trade exhibition as a tool to communicate with the target either end user of distributor. Marketing
Communication through trade exhibition is an approach to establish relationship between target
groups or customers and brands, generating mental connection. Trade exhibition is a platform to
meet potential customers, get to know the feedback from users, for products demonstration, product
promotion and be aware of the other business and be among competitors. Dimension-2 is the study
of the marketing communication that the organizer promote the show to participants which includes
exhibitors and visitors. To reach people in the industries, both of manufacturers of end user needs
to do the research carefully before making a marketing communication plan. Starting with analyze
the current situation, specify the target groups, decide marketing communication objectives, select
communication tools, determine budget and working timeframe and evaluate the result.

Dimension-1; is the study of marketing communication which can be made through
trade exhibition as a platform to reach the target. The exhibit space is the platform to meet the new
customers, receive feedback from dealers distributors and end-user, product demonstration, present
the new technologies, product promotion and being among the competitors. One of the organizer’s
main responsibilities is to make the exhibition be a marketing communication platform.

Dimension-2; as the exhibition is running, the organizer must promote trade exhibition

Medical Devices ASEAN to the people in its own industry. This dimension is the study of how to



reach stakeholders in medical industries which is unlikely general. The organizer would need to do

the research carefully before making marketing communication plan.
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1.1 anaiusnvesifgym
Integrated marketing communications is a way of looking at the whole marketing
process from the view point of the customer

Philip Kotler
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Date Weeks Medium Item Campaign
to go Type
2-May-17 62 EDM Production of marketing collaterals (standard counter, x- All
stand, pull frame)
4-May-17 62 EDM Exprom 1 - e-mail blast to existing exhibitors database Ex-prom
5-Jun-17 57 Data Database building All
15-Jun-17 56 Direct Mail | Leaflet production Vis-prom
27-Jun-17 54 EDM Exprom 2 - e-mail blast to compiled exhibitors database | Ex-prom
27-Jun-17 54 PR Attend event organized by the Association of Medical All
Technologists of Thailand
5-Jul-17 53 Direct Mail Sales brochure distribution Ex-prom
6-Jul-17 53 EDM Exprom 3.1 - Thai content Ex-prom
6-Jul-17 53 EDM Exprom 3.2 - e-mail blast to local database; English | Ex-prom
content
7-Jul-17 53 PR Attend annual event of the Royal College of Surgeons of | Ex-prom
Thailand
11-Jul-17 52 Website MDA 2018 website content development All
14-Jul-17 52 Website MDA 2018 website live All
19-Jul-17 51 Social Media | Update Facebook, Twitter, LinkedIn All
3-Aug-17 49 PR Attend event organized by Thai Association for Medical | Vis-prom
Instrumentation
4-Aug-17 49 PR Attend meeting organized by the Thai Rubber All
Association
8-Aug-17 48 PR Attend business matching activities organized by DITP | Ex-prom
with Sri Lankan delegates
16-Aug-17 47 EDM Exprom 4 - e-mail blast to updated exhibitor database Ex-prom
18-Aug-17 47 Social Media | Update Facebook, Twitter, LinkedIn All
18-Aug-17 47 Website Update website information (confirmed exhibition All
partners, content - if applicable)
21-Aug-17 46 Website Follow-up confirmation of participation from contacted All

media partners
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24-Aug-17 46 PR Attend event organized by the Nurses' Association of | Vis-prom
Thailand
25-Aug-17 46 Data Update exhibitor and visitor database All
31-Aug-17 45 PR Press release distribution - create awareness All
5-Sep-17 44 EDM Barter Agreement 1 - Cambodia Phar-Med (exhibition All
partner)
12-Sep-17 43 EDM Visprom 1 - Introduction to MDA 2018 Vis-prom
12-Sep-17 43 PR Ship leaflets to Cambodia for Cambodia Phar-Med All
(leaflets to be used as inserts as part of the barter
agreement)
13-Sep-17 43 EDM Visiting global medical show in Germany Campaign 1 - | Ex-prom
Ist blast (as database was started to built up)
14-Sep-17 43 EDM Visiting global medical show in Germany Campaign 1 - | Ex-prom
2nd blast
18-Sep-17 42 EDM Visiting global medical show in Germany Campaign 1 - | Ex-prom
3rd blast
19-Sep-17 42 EDM Visiting global medical show in Germany Campaign 1 - | Ex-prom
4th blast
20-Sep-17 42 EDM Visiting global medical show in Germany Campaign 1 - | Ex-prom
Sth blast
20-Sep-17 42 PR Pharmedi 2017 (exhibition partner) All
26-Sep-17 41 EDM Visiting global medical show in Germany Campaign 1 - | Ex-prom
6th blast (completion of exhibitors database)
27-Sep-17 41 EDM Exprom 5 - email blast to masterlist Ex-prom
28-Sep-17 41 EDM Visiting global medical show in Germany Campaign 2 - | Ex-prom
email blast to masterlist
29-Sep-17 41 Data Update visitor database Vis-prom
2-Oct-17 40 PR Press Interview All
9-Oct-17 39 Website Translate website information in Thai language All
12-Oct-17 39 Social Media Set up LINE account All
17-Oct-17 38 Social Media | Update cover photo of Facebook, Twitter, LinkedIn | Ex-prom
accounts
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24-Oct-17 37 EDM Exprom 6 - What our supporters say Ex-prom
25-Oct-17 37 EDM Visiting global medical show in Germany Campaign 3 - | Ex-prom
What our supporters say
7-Nov-17 35 Fax Introduction to MDA 2018 Vis-prom
15-Nov-17 39 Media Logo and advertisement on Proven Trade Contacts' Ex-prom
monthly publication, both online and printed
30-Nov-17 32 PR Press release distribution - event branding Vis-prom
30-Nov-17 32 Website Update website information about MDA Congress Vis-prom
7-Dec-17 31 PR Medi Pharm Expo Vietnam (exhibition partner) All
21-Dec-17 29 EDM Exprom 8 - Industry news Ex-prom
27-Dec-17 28 Social Media | Update Facebook, Twitter, LinkedIn, LINE Ex-prom
27-Dec-17 28 Website Update website - Happy Holidays All
28-Dec-17 28 EDM Visprom 4 - Happy Holidays Vis-prom
28-Dec-17 28 EDM Exprom 9 - Happy Holidays Ex-prom
29-Dec-17 28 Data Update visitor database Vis-prom
12-Jan-18 26 Media Advertisement on Korea MEDBIZ Mag. (Vol. 35, Ex-prom
January 2018)
21-Jan-18 24 Media Advertisement on TradeWinds' Spring MHS Directory Ex-prom
(Issue 48, May)
24-Jan-18 24 Media Advertisement in BRANDEX's The Catalogue 2018 Ex-prom
24-Jan-18 24 Media Upload 2 MDA web banners on BRANDEX homepage Ex-prom
14-Feb-18 21 Media Pre-show editorial on Innolab Mag. (Issue: All
Mar/April'18)
18-Feb-18 20 Media Advertisement on Innolab Mag. (Jan/Feb' 18 issue) Vis-prom
18-Feb-18 20 Media Upload MDA web banner on Innolab website (event Vis-prom
calendar)
19-Feb-18 20 Media Advertisement on Drug Today Medical Times Ex-prom
Newspaper (Issue: April'l18)
19-Feb-18 20 Media Upload MDA web banner on Drug Today Medical All
Times website
19-Feb-18 20 Media Event listings on Drug Today Medical Times, both All
printed and website versions
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22-Feb-18 20 Media Advertisement on Korea MEDBIZ Mag. (Vol. 36, Vis-prom
March 2018)
22-Feb-18 20 Media Pre-show editorial on MEDBIZ Mag. (Vol. 36, Vis-prom
November 2018)
22-Feb-18 20 Media Leaflets to be distributed in KIMES 2018 at MEDBIZ All
booth
22-Feb-18 20 Media Event listing and MDA logo on MEDBIZ Mag. (Vol. All
36, March 2018)
12-Mar-18 17 Media Pre-show editorial on TradeWinds website Ex-prom
12-Mar-18 17 Media Event listing on TradeWinds website Ex-prom
15-Mar-18 17 Media Pre-show advertorial on Wongkarnpat Mag. (Vol. XX, Vis-prom
No. XXX, April 2018)
20-Mar-18 16 Media Advertisement on Wongkarnpat Mag. (Vol. XX, No. Vis-prom
XXX, April 2018)
26-Mar-18 15 Media Advertisement on Innolab Mag. (May/Jun'l8 issue) Vis-prom
28-Mar-18 15 Media Advertisement on AsianHHM Mag. (Apr' 18 issue) Vis-prom
28-Mar-18 15 Media Event listing on AsianHHM website Vis-prom
29-Mar-18 15 EDM Exhibitors' List & Logos Ex-prom
1-Apr-18 14 Media Event listing and web banner on Wongkarnpat Mag. Vis-prom
Official website (April 2018)
2-Apr-18 14 Design Post card (A5 2 pages) Vis-prom
9-Apr-18 13 Design Poster Vis-prom
9-Apr-18 13 Media Pre-show editorial to Proven Trade Contacts' website All
(Post industry forum)
9-Apr-18 13 Media Advertisement on Proven Trade Vis-prom
10-Apr-18 13 Media Advertisement on Drug Today Medical Times Vis-prom
Newspaper (Issue: May'18)
10-Apr-18 13 Media Advertisement on Drug Today Medical Times Vis-prom
Newspaper (Issue: June'l8)
12-Apr-18 13 EDM Sponsors’ Product Highlights + Frost Sullivan/JCI’s Vis-prom
Quote + Pre-reg.
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17-Apr-18 12 Media Upload MDA web banner on estore.biohaus.my All
website

17-Apr-18 12 Media Inclusion of MDA web banner or logo in publications All
promotions/ eStore E-Newsletters

17-Apr-18 12 Media Inclusion on event listings, online and in print, if Vis-prom
available

17-Apr-18 12 Media Pre- show editorial on Bio Life Haus website All

17-Apr-18 12 Media Feature MDA web banner under Bio Life Haus e- All
signature

18-Apr-18 12 Co-Marketing | Customized banner on MDA website Vis-prom

18-Apr-18 12 Media Pre-show editorial on Drug Today Medical Times, both | Vis-prom
printed and website versions

18-Apr-18 12 Media Pre-show editorial on AsianHHM website Vis-prom

18-Apr-18 12 Media Square Banner on Events Page of AsianHHM website Vis-prom

18-Apr-18 12 Media Advertisement on weekly eStore E-Newsletter Ex-prom

18-Apr-18 12 Media Agreement to HealthManagement.org Vis-prom

19-Apr-18 12 EDM Sponsors’ Product Highlights + Frost Sullivan/JCI’s Vis-prom
Quote + Pre-reg.

19-Apr-18 12 Media EDM blast to MEDBIZ database (scheduled on 2 May All
2018)

19-Apr-18 12 Media EDM blast to Innolab database (scheduled on 2 May Vis-prom
2018)

19-Apr-18 12 Media EDM blast to Drug Today Medical Times database Vis-prom
(scheduled on 2 May 2018)

19-Apr-18 12 Media EDM blast to BRANDEX Directory database All
(scheduled on 2 May 2018)

19-Apr-18 12 Media EDM blast be sent to Bio Life Haus Sdn Bhd database All
(scheduled on 25 April 2018)

19-Apr-18 12 Printed Post card (A5 2 pages) Vis-prom

Material
20-Apr-18 12 Social Media | Facebook ad: Exprom Ex-prom
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20-Apr-18 12 Social Media | Line@: promote new communication channel through All
EDM / Facebook
20-Apr-18 12 Social Media | Linkedin : Join group and post / Get more connections All
20-Apr-18 12 Social Media | Start posting product highlights Vis-prom
20-Apr-18 12 Website Start posting product highlights Vis-prom
23-Apr-18 11 Co-Marketing | Distribution of MDA 2018 invitation card to N Health Vis-prom
23-Apr-18 11 Co-Marketing | Distribution of MDA 2018 invitation card to Sri Trang Vis-prom
23-Apr-18 11 Media Show overview + MDA Congress detailed agenda to All
Innolab
23-Apr-18 11 Media Insertion of MDA 2018 invitation card in Wongkarnpat | Vis-prom
Mag. (Vol. XX, No. XXX, May 2018)
23-Apr-18 11 Printed Poster Vis-prom
Material
25-Apr-18 11 Website Website edit (Seminar & Homepage) All
25-Apr-18 11 Pre-event Hospitals meeting research Vis-prom
27-Apr-18 11 Printed Invitation Card (for BDMS database) Vis-prom
Material
27-Apr-18 11 Design E-Invitation (html) Vis-prom
3-May-18 10 EDM Show highlight: MDA Congress Info. Vis-prom
3-May-18 10 EDM Show highlight: Buyer Program Vis-prom
4-May-18 10 Media Agreement to The Bangkok Medical Journal Vis-prom
4-May-18 10 Design Conference booklet Vis-prom
7-May-18 10 Media Distribution of MDA Invitation Leaflet to The Bangkok | Vis-prom
Medical Journal
9-May-18 10 Online Landing Page for Google AdWords Ex-prom
Advertisement
9-May-18 10 Media EDM blast to TradeWinds database (Pre-reg. same as Ex-prom
our edm schedule)
10-May-18 9 Media EDM blast be sent to Bio Life Haus Sdn Bhd database Vis-prom
(scheduled on 16 May 2018)
11-May-18 9 Online Payment for Google Adwords All
Advertisement
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11-May-18 Production DEADLINE for Conference Booklet production Vis-prom
14-May-18 Online Show-overview VDO (Biteable) for Google Adwords All
Advertisement
14-May-18 Co-Marketing | Online VDO (Bitable) template: Making only master Vis-prom
file for Master VDO
14-May-18 Media EDM blast to AsianHHM database (10,000 counts) Vis-prom
(scheduled on 22 May 2018)
14-May-18 Social Media | Facebook ad : Visprom Pre-reg Vis-prom
14-May-18 Media EDM blast to MEDBIZ database (Recheck date - Mid All
May)
14-May-18 Media EDM blast to Innolab database (Recheck date - Mid Vis-prom
May)
14-May-18 Media EDM blast to Drug Today Medical Times database All
(Recheck date - Mid May)
14-May-18 Advertisement | Radio ad campaign concept, content development Vis-prom
(Record 20,000)
15-May-18 Printed Distribution of poster + Letter + Main Stage & MDA Vis-prom
Material Congress conferences program
15-May-18 Pre-event Appointment with hospitals in Chiangmai Vis-prom
15-May-18 Online Wording for Google Adwords Ex-prom
Advertisement
15-May-18 Online Wording for Google Adwords Vis-prom
Advertisement
16-May-18 EDM Show highlight: Free-to-Attend Conference at the Main | Vis-prom
Stage + Frost Sullivan/JCI’s Quote + Pre-reg. for free
Apple Watch 3 GPS
16-May-18 EDM Co-marketing campaign Vis-prom
16-May-18 EDM Exhibitor List & logo + Quotes from FTI / Plastic Ex-prom
Institute / STTA / Sponsors
16-May-18 Media EDM blast be sent to Bio Life Haus Sdn Bhd database All
(scheduled on 30 May 2018)
16-May-18 Pre-event Local Roadshow: Khon Kaen Vis-prom
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17-May-18 Online TEST Google Adwords start from 17 May - 23 May Ex-prom
Advertisement | (Budget 10,000 THB)
18-May-18 Social Media | Facebook ad : Main Stage Activity Vis-prom
20-May-18 Online Google Adwords start from 20 May - 13 July (Budget Vis-prom
Advertisement | 50,000 THB)
21-May-18 Pre-event Cambodia with DITP (period 21-25) Vis-prom
21-May-18 Pre-event Local Roadshow: Chiang Mai / Go together with Vis-prom
AMTT - 2 days
22-May-18 Media Insertion of MDA 2018 Conference Booklet in Vis-prom
Wongkarnpat Mag. (Vol. XX, No.XX, May 2018)
23-May-18 EDM Local & Inter. Product Highlights + Frost Vis-prom
Sullivan/JCI’s Quote
28-May-18 Media Insertion of MDA 2018 Conference Booklet in Innolab Vis-prom
Mag. (Vol. XX, No.XX, June 2018)
28-May-18 Design Inviation Card Vis-prom
30-May-18 Design Show Directory Vis-prom
30-May-18 Design Press Conference Decorations Vis-prom
30-May-18 Media EDM blast be sent to Bio Life Haus Sdn Bhd database Vis-prom
(scheduled on 13 June 2018)
31-May-18 Pre-event Local Roadshow: Chonburi Vis-prom
1-Jun-18 Media Show preview on TradeWinds website Vis-prom
1-Jun-18 Social Media | Facebook ad : Win Prizes Vis-prom
6-Jun-18 Collaterals Onsite exhibitor survey content, design development Ex-prom
6-Jun-18 Collaterals Onsite registration form content, design development Vis-prom
6-Jun-18 Collaterals Onsite visitor survey content, design development Vis-prom
6-Jun-18 EDM China Product Highlights + Frost Sullivan/JCI’s Quote Vis-prom
11-Jun-18 Co-Marketing | E-Invitation (html) Vis-prom
11-Jun-18 Co-Marketing | Invitation Card (Coordinate with Sales) Vis-prom
11-Jun-18 Design Show Map & Stamping Game Vis-prom
11-Jun-18 Media Pre-show editorial to Proven Trade Contacts' website Vis-prom
(Press conference)
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11-Jun-18 4 Printed Invitation Card Vis-prom
Material
13-Jun-18 4 Pre-event Press conference Vis-prom
15-Jun-18 4 Social Media | Facebook ad Vis-prom
20-Jun-18 3 Design Onsite Decorations All
20-Jun-18 3 EDM Exhibitor List & logo Vis
27-Jun-18 2 Advertisement | Radio Broadcast Vis-prom
27-Jun-18 2 EDM Show highlights: Consultation Clinic Vis-prom
27-Jun-18 2 Printed Show Directory Vis-prom
Material
27-Jun-18 2 Printed Show Map & Stamping Game Vis-prom
Material
29-Jun-18 2 Social Media | Facebook ad Vis-prom
4-Jul-18 1 EDM Show highlights Vis-prom
6-Jul-18 1 Social Media | Facebook ad Vis-prom
10-Jul-18 Show EDM MDA 2018 opens tomorrow Vis-prom
day
11-Jul-18 | Show EDM Day 1 Vis-prom
day
12-Jul-18 | Show EDM Day 2 Vis-prom
day
13-Jul-18 Show EDM Day 3 Vis-prom
day
15-Jul-18 +1 Media Post-show advertorial on Wongkarnpat Mag. (Vol. XX, | Ex-prom
No. XXX, August 2018) for next
edition
17-Jul-18 +1 EDM Thank you for joining MDA 2018 + visitors All
survey/feedback
30-Jul-18 +2 Media Post-show editorial on TradeWinds website Ex-prom
for next

edition
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30-Jul-18 +2 Media Post show editorial to Proven Trade Contacts' website Ex-prom
for next
edition
30-Jul-18 +2 Media Post-show review on Innolab Mag. (Issue: Aug/Sep'18 All
issue)
30-Jul-18 +2 Media Post-show editorial on Drug Today Medical Times, All
both printed and website versions
30-Jul-18 +2 Media Post-show editorial on AsiaHHM website All
30-Jul-18 +2 Media Post- show editorial on Bio Life Haus website Ex-prom
for next
edition
10-Aug-18 +3 Collaterals Post Show Report (TCEB) All
13-Aug-18 +4 Design Post Show Report Ex-prom
for next
edition
20-Aug-18 +5 Collaterals Post Show VDO Ex-prom
for next
edition
20-Aug-18 +5 Printed Post Show Report Ex-prom
Material for next
edition
1-Oct-18 +6 Collaterals Send show directory ad 2019 to MediPharmExpo Ex-prom
Vietnam
15-Oct-18 +8 Media Advertisement on Korea MEDBIZ Mag. (Vol. 38, All
November 2018) for 2019 edition
15-Oct-18 +8 Media Post-show advertorial on MEDBIZ Mag. (Vol. 38, All
November 2018)
15-Nov-18 +8 Media Advertisement on Wongkarnpat Mag. (Vol. 20, No. Vis
476, December 2018)
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