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ABSTRACT

The purposes of this research were 1) to study the personal factors affecting on e-
commerce customer path using transportation service in Bangkok 2) to study the relationship
between online promotion mix communication and e-commerce customer path on using
transportation service in Bangkok. The sample groups for this research are 400 E-commerce
consumers, who live in Bangkok. Data were collected by using a questionnaire to test the
hypothesis by analyzing t-test, ANOVA and Pearson’s Correlation. The results showed that
personal factors in gender, age, occupation, Education and income have not statically different in
the customer path using transportation service. When considering each aspect, there were
differences in the genders, Female emphasize on alternative assessment as well as advice and
word of mouth higher than male It found that online promotion mix was related to e-commerce

customer path at 0.05 level of statistical significance.

Keyword: Online Promotion Mix, E-commerce, Customer Path, Transportation
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