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ABSTRACT

The objectives of this research were (1) to study the purchasing behavior that
influenced repeat service intentions of the beauty clinic users in Bangkok and (2) to study the
marketing communication that influenced the customer satisfaction of beauty clinics in Bangkok
to repeat the usage of beauty clinic service users in Bangkok. A questionnaire was used as a tool to
collect data from the sample group of 400 people who have used beauty clinics in Bangkok, aged
between 20 to 60 years. The data were analyzed using statistics such as frequency, percentage,
mean, standard deviation, independent sample t-test, f-test, and multiple regression analysis.

The results of the research found that (1) most of the respondents were female, aged
between 20 to 30 years, with highest education level being bachelor's degrees, average monthly
income of 10,000 to 20,000 baht, marital status/living together, occupation of civil servants/state
enterprise employees. (2) Most of the users use beauty clinics to take care of their skin, to ensure
that their skin is healthy and also to treat skin flaws or to reduce wrinkles. Most of the users receive
information about beauty clinics from social media. The average cost of using the beauty clinic
service is from 2,001 - 3,000 baht, with the number of visits to the beauty clinic being 2-3 times
per week, and are influenced by peers who are already a customer of beauty clinics. (3) Most of the
service users gave importance to the overall marketing communication factor at a moderate level.
(4) The intent of repetitively using the service of the beauty clinic users in Bangkok as a whole was
at a high level. (5) Purchasing behavior of the service users, the cost of using the service, Service

frequency and different influencers affect the intention of repetitiveness in the usage of the service



of beauty clinic users in Bangkok differently. At the statistical significance level of 0.05. (6) The
factors of marketing communication; advertising, public relations and the use of influencers
affected the intention of repeating the service of beauty clinic users in Bangkok. at a statistically

significant level of 0.05.

Keywords: purchasing behavior, marketing communication, beauty clinic
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Reliability

Case Processing Summary

N %
Cases Valid 30 100.0
Excluded? 0 .0
Total 30 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics
Cronbach's
Alpha N of ltems
.926 23
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