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ABSTRACT

This research aims to study the influencing level of integrated digital marketing
communication on the decision to purchase housing project of consumers in Bangkok and to compare
the influencing level of integrated digital marketing communication on the decision to purchase housing
project of consumers in Bangkok classified by demographics factors. A survey research was employed.
The data were collected via questionnaires from 400 consumers in Bangkok who wanted to purchase
or just purchased housing project within 6 months. Statistical techniques used to analyze the data
included Percentage, Mean, Standard Deviation, t-Test and F-test. The results of this study showed that
in overall, the influencing level of integrated digital marketing communication on the decision to
purchase housing project of consumers in Bangkok was at high level. When considering in details, the
highest integrate digital marketing communication influencing on the decision to purchase housing
project of consumers in Bangkok was Website, followed by Content Marketing, Social Media, Mobile
and Application, Online PR, and E-mail, respectively. The results of hypothesis testing reveals that
consumers in Bangkok who have different in gender, occupation, and income level have statistically
different in the influencing level of integrated digital marketing communication on the decision to

purchase housing project.
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