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Abstract

This research has objectives which are : 1) to study consumer behavior of tresh
vegetables in hotels in Bangkok area , 2) to study types of demand of fresh vegetables from
those hotels. The samples of this study are 108 hotels in Bangkok area including five, four,
and three stars. The tool of the study is questionnaire. Statistical techniques used are frequency
, means , percentage , and standard deviation. Hypotheses are tested by Chi— square method
and One -~ Way ANOVA and Pearson ’s Product Moment Correlation Cofficient by using
SPSS/PC+. The results of this study are as follows :

Most of the hotels buy fresh vegetables in average 4,000 baht each time. Most of
them buy from wholesalers by following the order of chef and popular food menu.

The factors that influence buying behavior are quality of vegetables, speed of
service , variety of vegetables, and quality assurrance respectively.

The hotels prefer bidding and giving service upto the hotels. Different levels of
hotels have significant difference in consumer behavior. Those consumer behaviors have directed

relationship with all marketing mix except price.
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