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ABSTRACT

The purpose of this research is to study the creative aspects and advertising
in information technology.

The samples comprise of 700 pieces of information technology products
advertised in business newspapers and magazines in 1996 by using Purposive
Sampling and Quota Sampling (o collect the data.

The research uses Content Analvsis and Focused Group Interview to coilect
data by Coding Sheets and Recorder. Analytical Units are Information Technology
Products. Colour. Lavout and Appeal. Data are analyzed by usmg of Percemage.
Helsti s Realibility and analvtical summary.

The Results reveal that most advertisements of Information Technology
Products in print media aré Desktop Computers, the second are Note Book
Computers, the third are Scftwaies and the fourth are Printers.

Colour using mdicates that Four-Colours. Black & White are oftenn used in
the advertising. Two-Colours are never used.

Standard Layout 1s most often used. [solation Layout and Cartoon Layout are

less and least used respectively.



’ n

Appeal most often used i Print Media 1s Comfort Appeal, Food Appeal, Sex
Appeal, Parental Appeal and Social Approval Appeal are not found.

The Focused Group Interview reveals that “Creative Thinking” is the most
important components. So the product in marketing data and collection must be
processed through systematic approach. psychological techniques and anaytical
study of the products before constracting advertising concept of selling point to suit
the target group. ’

Furthermore. another kind of Print Media is ~Direct mail  which is highly
efficient to reach the target group. save expenditure and make marketing analysis
more accurate. The success of Direct mail depends on the detall and the completion
of the mailing lhsts.

The decision making of buyers 10 purchase Information Technology Froducts
usually use rationality more than emotion since the Information Technology
Products always innovated and the buvers should take time 10 consider and need

more rationality than the other products which are less complex.
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o Inta! Processor Pentium 75 MHz © Bult-in 1 MB Video RAM on boerd

© Buit-in 16 Bt Sound Festure

© Built-in 2 x Speakers & Microphone

© Buitt-in SCSHI Port

© Ni-MH Battery Stendard Pack With
Auto Charger {No memory effect)

© PCMCIA Slot 2 x Type B or Type Il
for LAN and Fax-Modem

Frea : Carry Bag. Manusl, TheifEng Kayboard
Keyboard Adapter, Car Cable Adapter

Expandable to 16 MB, 40 MB

© 340 MB 10 ms Removable Harddisk
option for 510 MB or 810 MB

© 104 Oual Scan LCO 65,536 Colors
Option for 10.4° TFT Active LCO

fudmrdnefy footwwodwasifoumod Mosminruaty
Augeuon RXRTIOASUAMDY IIUATU TURMILLT Wi CADYCAM, OTP
suakerUAms Windows 95 wlo O5/2 waRe fulonlfatedifen

VE NTU R = ¥ 4 O M X Muliimedia Notehook

Byte Magazine July'S4

o CPU 4860X4-100 MHz
© Buit-in 4 MB AAM Standard
Expandable to 8, 16, 20, 32 MB

option for 510 M8 or 810 MB

© 104" Dual Scen LCD 65536 Colors

Option for 104° TFT Active LCO
© Built-in 1 MB Video RAM on board

o CPU 4860X4-100 MHz
© Buit-in 4 MB AAM Standard
Expandable to B, 16, 20, 32 MB

option for 510 MB or 810 MB

© 104" Dual Scan LCD 65536 Colors

Option for 104" TFT Active LCO
© Buitt-in FOD 35° 1.44 MB

54,900.-

Order code NB320

Options

© 340 MB 10 ms Removable Harddisk

STANDARD 320 PLUS

© 340 MB 10 ms Removable Harddisk

© Built-in Double Speed CO-ROM Orive

© Built-in 16 Bt Sound Festure

© Built-in 2 x Speakers & Microphone

© Ni-MH Battery Stendard Pack With
Auto Charper (No memory effect)

© PCMCIA Slot 2 x Type It or Type #
for LAN and Fax-Modem

Fres : Carry Bog, Manual, ThaifEng Keybosrd
Keyboard Adapter, Car Cable Adapter

fudimrcidininauuotiloon Co-ROM oo
P ion Wl Muimedia Rlivkmmaliniin urleoinnt
o Opoon MPEG Corg (Ramnmenssivinusi 0 Wadherangsal

Paowerful Notehook

© Buik-in 1 MB Video RAM on board

O Buitt-in 16 Bit Sound Festure

© Built-in 2 x Speakers & Microphone

© NH-MH Battery Stendsrd Pack With
Awo Charger (No memory effect]

© PCMCIA Siot 2 x Type Il or Type Hll
for LAN and Fax-Modem

Frea : Carry Bag. Manual, ThaifEng Keybosrd
Keybosrd Adapter, Car Cable Adaptar
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N ACCTONS 1 Step kstaiscon Intethcard Fax-Modem 144 K 7.800- 340 M8 (Ufrufu 810 MB 1IN 10,000
2. ifturriigmdieamich RAM 4. Winiamm
~ Complete With Windows Fax & Dats . , ,
, Communcatons Software n 4 MB by 8 MB (R @000~ Dusl Scen (usenm TFT AN 18500
\"\ % o 57500 85 T iarfin 2,000 1rin ADATIY 1 MB RAM S. MPEG Card
Plug & Piay dmfuiu Venture 370 MX 8500~

Voice Mail Capatituity

Heod Office :

N

na AUTNROS

SIDE BY SIDE LAYOUT

128/360-363 33rd Hoor Poyatol Plaza Bid., Phyathal Rd.. Rafthavee Bangkok 10400
Tol. 216-5141 (20 Unes) Fox : 2165131

Show Room : 60473 Pantip Plaza Bid.. Room 271, 2rd Floor Petchburl Rd,, Bongkok 10400
Tel. 251-2667, 252-2945, 252-4946-7, 254-9837, 2549846 Fax : 262-2621
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CPU 486
DX4-100

Removable
Hard Disk

Venture 370 MX 256 Color LCD

Intel 486DX4-100 MHz, 4 MB RAM upto 32 MB
340 MB Removable Harddisk, 2 x type Il PCMCIA
Double speed CD-ROM & 16 bit sound card buiit-in
Option for Tuner & MPEQ card buit-in

320 DX2-66 256 Color LCD 7 Ti{jniadihAy DX4-100 MHz #2usnvesTan

Intel 4860X2-66 MHz, 4 MB RAM upto 20 MB

270 MB Removable Hardtdsk, 2.X ype )| POMCIA "« stmgunsnitiuiiy (Option)

imimmiusmluseAy 486DX2-66 MHz 05939 ud ! ’MEMORYRAM

270MB & 340M8 2000-| 4M8 &> 8 M8 8,000-

270MB & 540M8 7,000~ | 4 MB - 20 MB 36.000--
310 DX2-66 64 Grays LCD — —

PCMCIA Type Il Card
Intel 486DX2-66 MHz, 4 MB RAM upto 20 MB -
270 MBRemovable Harddisk, 2 x type Il PCMCIA FAX Modem 14.4Kops  9.500.-
, gm - SCS! Card PCMCIA 9,500.-
{uv13-A1 35AY High-End 486DX2-66 Jw-lz \\ 43 2in 1 LANC 6.500.-
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Harddisk YW 2.5" AWIEIg9 12ms uuy00oald, Ni-MH Battery @nidugy 310) Keyboard nwIneSangy endugu 370),
Turbo Charger adnptor, Keyboard adaptor, Car cable adaptor, nszifhmiies i nnoanumm ¢Diskette Driver

= ATEC Computer Co.,Ltd.

’ Head Office : 128/360-362, 33rd Floor Payatai Piaza Bid., Phyathal Rd., Rajfthavee Bangkok 10400
Tel. 216-5141(16 Unes) Fax: 216-5131

Show Roorn :  604/3 Pantip Piaza Bid., room # 271, 2id Fioor Petchbur Rd., Bangkok 10400
lf)lnﬂ ﬂfJUW'JWlf)S Tel. 251-2667,252-2945,252-4946-7,254-9837, 254-9846, Fax: 2522621
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