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Abstract

Nowdays. advertising plays a dominanl role in bhusiness
mauagement Lecause, 85 an extremely important media from which
custaomers ¥et to know a procuct, advertising can bring suceess and
grawth to business i

One indispensable component of advertising is an
advertising adency. The asagency helps promote +the husiness by
selecting the medis that reaches the target group., spending the
husiness owner's limited budget efficiently and, significantly,
creating 8 successful and memorable advertisement.

A survey is conducted to examine +the npublic's cginian.
The result is that, the media that attracts the Larget Sroup most
is Lelevision. Thercfare, a large amount of advertising appears on
television. And it's the agency's job to produce a creative and
unique advertisement that is easy to remember, aund which can catch
the public's attention quickly.

Another major facter of advertising iz the T.V. commercial

5 imporLlant for the business of

s

production house. whosse work
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the advertising agency. That is, what the produces’ must. conform
with what the creative staff of +the sagency has desigmned.
Besides, the production house 1is responsible for the production:
when shooting, it must rely heavily on the story board, developed
by a speacialist at the ad agency. The agency relies on the
production house as well. Th? main factor for 8n ad a¥ency to
consider in selection 8 production house 1is the eood relstionship
neccessary for decision - making | became interested in doing
research on "Factors influencing the Advertising Afencise in
selecting T.V. Commercial Production House,"” The reseasch studies
60 samples which &re divided 1into €groups of 30 companies.
These companies are classified into 3 <¢€roups of different
sizest 10 large 10 medium and 10 small-sized advertising adencies.
I also randomly select two persons from groups of companies of
different sizes. [In €eneral, Lhose who have guthority in choosing
the production house are creative staff and producers.

Using systematic random sampling, 1 will draw sample
groups from full service advertising agencies. |

The advertising asency must bhe careful when selecticn
the production house since the house is an important fsctor of
the success in the advertising production, The production house
possesses skill and experience tosether with trained personnel wheo
are in charge of production, editing and scund.

According teo the research, the advertising s<ency mekes
a decision besed on 4hree main criteria! reputation, achievement
and image. Some other minor criteria are, talent, eff}cient
story board planning, director and staff members. '

The results of +the research are in accordance with

the assumption. That is, Lhe agency applies the raticnal appruach
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when choosing .the production house. Other points of consideration
are the director, the resdiness of production staff, a client's
budget and the production house's capital.

'The research reveals that, based on the rational approach,
the advertising agency's selection process 1is followed sys-
tematically. With many prquction houses as candidates, the
agency will first carefully consider qeach' house's achievements
aﬁd budget allvcated for the production. Then, after making
a grouhy comparisin, it will pick the best production house that
meets its requirements! reputation, schievement and image.

The client's budget is regarded as one factor. Actually,
it is not an important critevion, However, the client (or the
maunfacturer of the product) 1indirecttly chooses the production
house for the advertising agency. Thus, the client's budget
avbiously becomes an additional factor that affects the agency's
decision when selecting the production house.

The research provides auggestions which are divided into
two :partst suggestions for the advertising agency and for the
production house.

According to the sugdestions for the advertising agency,
if the agency wants to have a very successful advertisement.
both director and creative staff should cooperate to select the
production house that can produce the advertising that corresponds
well with the story bhoard.

Suggestions for the production house are that the
production house should continually develop and improve its
equipment &0 that it could produce unique and challenging
advertising that successfully reaches the target group. Other

suggdestions aret
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1. These 1indicate to solve problems.

2. lts personnel must he well-trained and possess superb
production skills s0 as to be able tao bring fame ta the
productiaon house.

3. Its executives should have guidelines that will help
themquote th budget suitable fof each price of advertising.

4, Its executives should try to project the image of the

production house well since good image leads to reputsatian.

Other knowleage gained through the reseach

1. The success of advertising dependo on the cocoperation
of the advertising adgency, the production house and the client.

2. The factors that bring s;ccess to advertising are
the planning shtade, the creative operstion stade, Lhe right
means and the coopersation of 811 concerned.

3. Creative staff and producer have & major role in

the advertising production.:
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(T.V. Commercial & Presentation Production House)

AWMINE nannfusunuwaﬂaaTmumwﬂwutﬂsnﬂu (T.V. Commercial &
Presentation- Production House) Hﬂ?ﬂﬂﬁuﬂiﬂﬂﬁaaTﬂﬁmﬁTﬂﬂlaﬂﬁa
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ﬁwaﬂwaﬂsutnﬁnuﬁaenu usunuaaﬂu1natﬂutnwnuaaﬂsunwm 5-6 UTHNADITEEANM,
Moving Picture, lad 7, Creative Promotion ﬂaauuuuﬁnnuuavtsuavuuwn
ﬁutéaaq AWANY

Production house ﬁtﬁuu?ﬁ'ndwmﬁﬁat& 2 14¥Nn A9 Pearl &
Dean ua¢ Salon Film yfEnuInADeY aanei 111 ipsannautireanaluniar
awuéauiwaqa ﬂagﬁuﬂeLuﬁaudﬁu1naéWL%unwsunu d7u selon Film (Juustnd
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|
(The Structure of (Organization of Television Commercial

Production House)
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3 d7ufe

éﬂ%ﬂﬁ? (Mariaging Director)

qaaawnsu?uwsnwsu%m (Executive Production Personel)
198n91AIe

2.1, UETWIBNTYTMIINTHAR (Executive Producer)

2.2, fifffy (Director) .
gﬂﬂﬂﬁﬂﬁﬂ%doaiﬁéhwswﬁﬂ (1déa People) 17¢nauflg

art. él%ﬂﬂﬂﬂ (Script Writer)

3.2. éﬁwﬁnnwsu%ndﬁsﬁaﬂnssu (Art Director)

B (1) | a . a )
UHAAIINTANULNAUANTITHRAN (Endineering Personnel) usn1ﬂtﬁu
9 .

4,1, Prodqgtion

: '4_0 20 Edit:

4,3, Sound
4.1. Production Usenaunle
4.1.1. ﬁouﬁwdwsaana (Studio Supervisor)
4.1.2, 4MyT1801T8NEINANA (Technical-Director)
4,13 ﬁﬁﬂﬂﬁaﬂ (Cemers.Operabor)
4.1.4, $19tNAYARIULAY (Lighting Engineer)
4.1.5. §19(nAYAAUATY (Video Engineer)
4.2, UNUNAARD (Edit) ‘
| a.2.1. ﬁwotnﬁﬁﬁﬁauquﬁwnwuﬁtﬂu (Special Effects
Operator) |
4.2.2. iwotnﬂﬁﬂaauquxﬂéaarﬁusnﬂin1ﬁﬁ{ (Videotspe
Engineer) .
4.2,3, 1191NAUARARDARLANY (Video tape Editor)
4.3. WWUNLE8I (Sound)

1191nALAATULAEY (Audio Engineer)
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5, qﬂﬂawnsaiuagunwsuﬁﬂ (Production Personnel) 17¢naunis

5.1, €ﬁ7351u73ﬂ11uaﬂ (Production Assistant)

5.2, éiqgéﬁwﬁu (Assistant Director)
6. dﬁﬂﬁﬁSLSu / ﬁq% (Accounting and Finance)
7, dwaqsnws (0ffice Msnagement)
8. dwanwsnawnuavdwaﬂsuawuawuenﬁw 17enaune

8.1, Account Direétor

8.2. Account. Executive

8.3. Customer Executives/Traffic

* BROAD OF BIRECTORS

PRESIDENT
[ l |
Vice President Vice President Vice President
Crestive Service Account Service Administration & Fihance
LCopy l-Accc:un'(, Supervisor lOffice Management,
LArt l-Acc«:nun’c, Executive ’LAccounting

LT.V.Production LCustcmer Executive\Traffic LFinance

(Engineeﬁ)
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2.9, tiwﬁnaaudauununluu%ﬁnéﬁﬁna1uTsvm1

(Function of Department in T.V. Commercisl Production House)
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1. WNUNATIIATTANTONNELNALA (Creative Service) WIaHIEUTNIT

nﬂiuaﬂ (Executive-Production Personel)

1.1, uawuaﬂnwsuan (Execut ive Producer) nwwuwnaauaun17nwawu
uaeawsuwunwsuannquaanuwtﬁuﬁuewu NINAA

1.2. unwnu (Director) nwnuwntﬁu Producer ﬁauﬂununaunwsuan
1uLﬂu1ﬂn1uﬂﬂuanu1ﬂn1ﬂ31auuu11

1.3. utuauun (Script Writer w30 Copy Writer) ﬁﬁﬂﬁﬁﬁaﬂﬁﬁ
Tﬂﬁﬂﬁ QﬁﬂlﬂWﬂu18ﬂ1ﬂ7UQ1ﬂdﬁﬂﬂ710ﬂiiﬂ (Creative) Luauswaaawu1nnawatﬁu

ﬂﬂﬂﬁﬂﬂﬁ ﬂTO muysT8e uma7u1uaua1u1utmﬂuﬂwTaumwu u7uﬂn7unuvam1astﬁu
NQﬂﬂWqﬂtTHUTBﬂ
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1.4, NﬂﬁﬂUﬂWTNﬂﬂd1ﬂﬂaﬂﬂ71u (Art Director) MRUMATIIATIA
oﬁuﬂﬁuﬁaﬂﬂ71u1uo1uﬂ1iﬂﬂﬂ 1“”ﬁ7ﬁua730ﬁutﬂuﬁaﬂ lua1ﬂlﬂﬂu7QQQ1q

2. uﬂuﬂﬂﬂﬂWﬂiDﬂWﬂﬂﬂ1 (Account Service)

2.1, Account Supervisor nwnuwn1uuaﬁau1unw7u1n11d19uauanﬂw
uautBuunﬂiuawuowuiunuwoanawnudwauan
2.2. Account Executive nwnuwnu1n11anﬂ1 YFEAUINUN IR EHAN

t§a1i15nwuﬂ71uﬁaonwsuaoqnﬁw

2+.3. Customer Executive Traffic ﬁﬁﬂﬁﬁﬁaﬂﬁﬂﬂiuﬂﬁuGWHTBﬂiﬁ0 .
QnﬁwﬁudwauﬁnTuﬁunau aTaNENm
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3. WWUNINANANITHARN (Engineering Persomel) F9UTENauMAlY
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3.1. WNUNWAN (Production)
3.2. WHUOAARND (Edit)
3.3. uwuni@ge (Sound)

3.1. UNUNWAR (Production) Y§enaunds

3.1.1. uouuwdwsanﬂTa (Studio Supervisor) ﬁwuﬁwﬁﬂauqu
n17n101uuaadwauan tua1ntﬂu1ﬂn1utﬂ1nu1&uaan3auﬁw uavanﬂw

3.1.2. NﬂﬂnﬂiWﬂﬂWTdﬂHlnﬂuﬂ (Technical Director) ﬂﬂﬂﬂa
(Editor) ﬂ\““ﬁﬂﬂ?ﬁﬂﬂﬂﬂﬁﬂﬂﬂ\?lUﬂWuﬂ17ﬂﬂﬂ01l7ﬂﬂﬂ1ﬂ|lﬂﬁuﬂWlﬂH

3.1.3. ﬁwaﬂouﬂunaao (Camera Operator) Asst.Camera 7
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3.2, WNUNAAN® (Edit)

3.2.1. ﬁwatnﬂuﬂﬂauﬂunwnwuwtﬁﬁ (Special Effects Ope-
rators) fwinTan, $an1s uaeaouaunwsnwtnﬂuﬂutﬁvTuLuuwenuﬁuawu

3.2.2. ﬁwaLnﬂuaﬂvuﬂutﬂsaotautnﬂTnsnﬁu (Videotape
Engineer) nwnuwntﬁuuﬂouﬂun11uunntnﬂ

3.2.3. 119 NALARIUAARDAIAYATN (Video Tape Editor) M1
nuwntﬂuunnna wartFaon e dui 29912 awArnakaanng

3.2.4. (3 WMIMKAAIWNTWAN (Grephic Artist) TmENARA,
ﬁw.aauquawunswﬂnTnLﬂﬂﬁsauﬁuawu

4. uuunumﬁuaunWSLau (Accountind & Finence) QYﬂWﬂﬂWﬂﬂ?Uﬂuﬂﬂ
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4an9(Talents) usauiun1uxﬁ1qﬂn7m
drenoyan. W LiudEn agnalanian
Lwoun LF013a arfin LEEILUETTE LAY
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2. \ATBALAAANNT - Liﬂétiauun<9cript Writer) éﬁwﬁu
ﬂ11u§ﬂ (Producer) i?ﬂﬂéaﬂ(Came-
raman) u?aéiaanﬁaq (Assistant
camera man) éﬁ’\ﬁud’\amﬂﬁﬂ(hch-
nicial Director)  #70%1199AND
(Editor), unwnu (D\rector)

3. tn?auqﬂns&ﬁnu?unjﬁuﬁn - lﬁuﬂﬂOﬂTﬂTﬂﬂu nﬂiaauunnnwu(VTR.
Video Recoder).1ﬂu1d uauaaﬂauq
nawtﬁu tﬁutﬁvaaunonwﬂ il

wanani tﬁau?ﬁnéu%nTwumwnwaTnvﬁﬁu1ﬁtnsaun1oﬂwunwsuanuaa ;

IETANTONENN (Shooting) MANIMAMEUA (Story borad)  danMaswuLAgIfy
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1. NIARNDAINUATYK (Edit)
2. NVTHANLABY (Mix Sound)

NIRANDANUNAIM (Edit)  IMATBANMAE AD NNTAAADLYLADYY ADUAAEL

nauvaeiaeswanwsﬁdwaﬁwuwaugsﬁuga RTTRYE LY TP SR NP RTNY § P
fnaernfu fusnsaevoonitldanwinalakiay (Special Effect) n177ounInieds
(Super) n?gﬁxnuguq L¥u Computer graphic xdaTﬁiuaquwumw&utﬁuﬁauqﬂﬂw
AR wat | fufinandn

NTNANLREY (Mix Sound) WHAEHINITIALAEILMAY  LABIAULTTENE,
e deenoy  uawt3a9a3oasliluoruTrantuty orunweudlamuniudnag fudos
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1. fe#t19a11un1907817 (Tining for Shooting)

2. ApWRENENuAEANIGEYDIAIN (Location)

3. qﬂns&nwsdwaﬁw (Equipment)

4. fIUdAY (Talent)
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