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ABSTRACT

The purposes of the study on the Marketing Communication Strategies in giving the
customers the personal installment loan of the Standard Chartered Nakornthon Public Company Limited
(SCNB) were as the following: (1) To study about the SCNB’s marketing communication strategies in
giving the customers the personal installment loan; (2) To study about the SCNB'’s executive viewpoints
in giving the customers the personal installment loan; and (3) To study about the persuasive causes
influencing decision-making of the customers who had been the SCNB’s personal installment
loan users.

This study was divided into two parts: qualitative, and quantitative. In conducting
quantitative study, 96 samples were used along with a questionnaire as the means for collecting
data. And in conducting qualitative study, 9 samples were used along with an in-depth interview
form as the means for collecting data.

In analyzing quantitative data, SPSS Version 10 for Windows was used; and the
statistical procedures used in this case were percentage, mean ()?), and standard deviation (S.D.).
But descriptive analysis was used in conducting document analysis and in-depth interview.

The findings could be concluded as the following.

1. The findings of the qualitative analysis:

1.1 The findings of the document analysis: They indicated that the SCNB’s most
important policy was the intention to be the best bank for the customers in Thailand. The marketing
communication plans were aimed at seeking more prospective customers. The marketing strategies were

aimed at employing aggressive measures by means of making communication with customers directly.




1.2 The findings of the in-depth interview: They indicated that the three aspects of
the SCNB were as the following. (1) The total concept of the business concerning personal
installment loan was emphasized on providing only the best services; (2) The marketing
communication strategies being used were different from the others as personal communication
had been employed emphatically rather than the other means; and (3) The trends of marketing
communication that will be employed in the future were towards the total communication
emphatically.

2. The findings of the quantitative analysis:

2.1 Being exposed to the information released by the SCNB. Most of the
samples were exposed to the information released through the following three important media:
(1) the SCNB’s officers; (2) the brochures, folders, and leaflets; and (3) the close persons,
relatives, and friends respectively.

2.2 Factors influencing the decision-making to be the SCNB'’s personal installment
loan users. There were three factors: (1) the SCNB’s services, i.e., good recommendations, good
services, and familiarity provided by the SCNB’s officers; (2) the customer’s benefits, i.e., friendly
interest rates on the loan as the amounts of the principal and its payable interest of any personal
installment loan would be decreased simultaneously; and (3) special conditions provided (promotion),
i.e., making contract for personal installment loan gratuitously as no fee charged.

2.3 Attitudes toward the SCNB. The findings indicated that all items of the eight

aspects of the SCNB’s business in the samples’ viewpoint were of the most level.
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TviothuTauaniildinih asl#deTawamlszani hildizes lingudus Tnangula
ngqumils umjuitedouniumsedrwesdus Tnafidmdayes il darfu mslddeTaman
sznniizdeadeninalunmdasauazns 9 donamdu nxvinda Saou uasWlenm Fdu
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1.2.6 Aolamt uﬂﬁaﬁgnf’fvﬁa (Point of Purchase Advertising) (iU
nsiweiaagunsalanuss o gave wanuas Teigu i wu uiuthedn Tlaees sesn
aanines uazdu  audansdaanudaneludnaesngsldgndraulauaznssduligni
Fanudemsfud Redufiunsdsinmsvesmdadasinszdumiudiaratheninni
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msde Taanifinnumnzas
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fuoenlyl ed1elsfia qﬂﬂizﬁqﬁnﬁn“lumi°l‘1’f'ﬁﬁwia'lﬂi’:
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2. enszdulddusInndeinmandeyaderududiliuniy Tnodoems
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5. WendsuauadneIdudud iiedamsulasumnlamSeasennuisuas
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2. matliznduus (Public Relations) MsszyiduRut Wunsesiien1dlu
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y é K 1 ) = o L o o
1. Aowrayu Fudugddrmeadeyatarsusim sarsdundaiaaives
d ] 4 3 Y ' a g v W o
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4 v ' [ L4
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(Interview) Aourasudunus (Press Relation)
a { J 4 [ a o g 1
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s Y Y d q a q o Y
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3. M3nlaBNITNIUYIE (Personal Selling) M3v18 Taoyanadeiniluitans
) ] ] y 9 .
Andodemsfianga natl iWunsnouuunSaymdifiu (Face to Face)  winauanosziiudi
= b 4 a1 1 A v a aad Y aad
Asgannuauleingni1ddaniiimsdaaiunsviediitou q minminnuweliins
dnauemsuisiiteuls awseldgadeeniuuazwele uazwinauvisaisellanisuiy
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3 - Y v Qs = o d’
nihfveaiinaue nan lasduvil Ak
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1. mInaam1gnmIny (Prospecting) winvmoiindsadudiinrwaulonas

ueanigniing q Winuegioue
a 1 N Y ﬂ Y a 1 4 3 3

2. M3AAABNOA15 (Communication) vwAsuilumusofanedeaisuazlddeoya
= o a a o d A o= 9 ¥ (9
eauswazidavewanduainiouinsvessuimisigam 1S unsy

Y - Zy P
3. M3 (Selling) WinuvLHAvzABUTouAazvIMIVIY Falsznoudie
2y Y & Yy sy 9 Y

mafiansihwueiaueis msiausue Minoude Iduds mstlanisuie iludy

4. M3lAUTM3 Servicing) Sall unthidwgininauusdesdaniuims i

1 1 4

' Vo |4 4 v o Y a 1 ° o d w
ungni sy ManTovudesdudegndnlidgmidmmituan g fuusivheafunis
a a & <« [V a a o w v
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3 [} 9/ } 4 a b 4 1 o Yo
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) y
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' ' 4 3 o ) ' 4
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4. MIAAINNIIVIY (Sales Promotion) NITAAUTTUNITVIOTURINTTUAS
| [ 14 ] '
demsnsnaannefiianisdandulegeruiilddniundesdiodu q mszawisailng
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42 MsduaSuNITVIOLIFATAS 11110 (Trade Promotion) Riasmitufenau
9
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43 myduadunIsneawinaIuvio (Sales Force Promotion)  wWiinauautuily
‘qﬂﬂaﬁa(ﬂnt’f%qnf’fmmﬁqmmztﬂuuﬂﬂa°7imn1mnszﬁu1ﬁqnﬁ'uﬁﬂn1s§a"lﬁ' n13
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3. iveduasuldgndiligiudedud ludSnamnuazui
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5. edudasunmsueivhIdgus Innonseay
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2. uwanamsreasmInmauuuilszaulizeny
nsfeaisnisaatauuulszaulszaiu (Integrated Marketing Communication:
MC) unagnEmsUszamiauuazmMssnnuNneunRIMsaaavessim dunisdeans
P [} a - -~ P 3 o [} @ &l 9 @ o
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1. msfemismsamauvulszaulsyamazldmsannedodisuaegluuudy
. . . . A 1 -] LY .
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plan) LAZYAYIMUIALINY  IMC aszwinyanaazandoyanananal uazdoyanasay
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wiinansznuaengAnssun1sde dniu Sansiinstloudeyaliungnilaeitee o Aeil
(1) M5 lawan
@ msvielasldminaune
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(5) MINAIANINATY
(6) MIAaIA laun1sIANINTTUNIAY
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(7)  nIviloAanoieaisdu q Vil Apsaeandosi 4P’s nelaunudediy
UAZUTIRYAYINUIRLINY (Single plan and objective)

a @ [ 4

2. msdeansmsaaauvuilszanlsyauszisuduigna lilyhndasual amc

@
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(] [] ¥ g
3. msﬁamsmmmmmuﬂszﬁuﬂszmuwmumﬁ'uw '\ﬂ'\iﬁﬂﬂﬂaﬂﬁ'ﬁ‘ﬂﬂ'ﬂ'l%

] ) .. 2 v
ﬂuuﬁﬂ%’a ® (IMC uses non-media and media communication) 1NYAUT YAUNN Qﬂﬁ"mﬂﬂuﬁ

=)

@ ¢ W a’: 2 g a 1 4 Aot o Vad
ﬂ'J'llJlﬂNlﬂﬂﬁﬂHm adUu Nmamauauaﬂﬂumimﬂmaamiﬂnanymzmw1zuﬂﬂa1ﬂﬂn

2.

H a a a a o &
qa TuRBuMINHY IMC T 7 1dszms Guduigiudoyanouiames Tu IMC Sadidoyad
=Y a o 3} o Y a a o a o 9 T =
Roanainufugnauanizyana imldinedssansnafoadumsidinmslunmsdaaiums
as & ¥ v o : v 4
amaldatein nndsziduil annsadadsziondFudnmsidudimang asdl
(1) m%ﬁﬁ'ﬂaﬁimﬁ 1qum (Loyal brand users)
2) é“h’fﬁ uﬁ'wmﬂmiai‘fu (Competitive users)
3 Al¥hunldouasidud (Swing users)
! s d &4 a ' y a a 4 (Y a g
daudingyues IMC dlsznmsnii e Ruisandigastinufadorduasiduiilu
a o« ¢ a a £ 4 ) = aa P
nanAusriialaydaniuiuiniot1oas1@uA1 (Brand networks) uazAunifaisnisfieg
a [ Y a o ' d’:i a [ g - o a [Y)
Aarpdemisinsafuasunail Fimsdnrodoa15inEaruAs 18 UR (Brand contacts) A28
o a o [ < ar ' a g a
YoyailvzBuauTaosmuainglizasidimivudas siiaved 1y udrt ddnTesdlonmsdade
Aomsfmnzaunga
4. myfemsmsamauvlszaulssauvz adunmsdnnedoaisuuy 2 mafy
qnf’f 1 (IMC creates two-way communication with customers) IMC % :,’ljsi’d Fuldifanisaey
a @ a o y
auosRungAnssugnd SufinafamuiazauAeInIsveIgnm
5. msdsarsmsaaeuuuilszalszeay aMo) uazdaulszaunanisania
4P’s) ItaoandesiunoldunuRuiuiesussqyaimmeidoiny Tasldinseatios iy

E 4

I
U

€

(1) wWanduat (Product)

(2) 9171 (Price)

(3)  MMI9AS MUY (Place or Distribution)

@)  mIduauniAaIa (Promotion) ¥91lsznoUAIY
1) 013 13ba (Advertising [ADV])
2) mM3v1eTauldwiina1uve (Personal Selling [PS])
3) MIAAUATUNITVIO (Sales Promotion [SP])
4) m3lseyrduRus (Public Relations [PR])
5) MIADIANIIATY (Direct Marketing [DM])

6) nsaa1alaesamenisaliey (Even Marketing [EM])
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7) msdauaasdudi (Display)

8) ﬂ'\ﬁ'ﬂi‘ﬁ‘;u (Showroom)

9) mItaguimIBAN1IHI9UYBITUA (Demonstration center)

10) N159AANLIUT (Seminar)

11) MIVAUNTIANS (Exhibition)

12) mM3Saguifneusy (Packaging center)

13) M31AUTM3 (Services)

14) M3 lndnau (Employee)

15) MIVUTIYAMUN (Packaging)

16) n13 1w muzve IS iaRouR (Transit)

17) M3 14rihonna 9 (Signage)

18) M3 141nSesilodomrsdumediiin (interet)

19) ﬂ’lﬂ‘i’fﬂﬁﬂﬁﬂl‘ﬁ!ﬂﬂéﬂ (Merchandising)

20) M3 1AdULNIU (Licensing)

21) M3 19gilo (Manual)

22) 514 9

AaseidinnaRamsfoasmsamanuutlszaudszammnlgidhumamalums

3miwﬁzﬂuuunawﬁmiéamimma1ﬂu?mi€fm§auﬂﬂauawmmﬂﬁaaimumﬁﬁu
gﬂuuuﬂ15éamsﬁ'mmiéamiﬂ15¢|mﬂu?ﬂ1iﬁu1§auﬂﬂauaaﬁumﬁmmums’ﬂ‘m{

- o a 4
wosauassuldianuFasuundavu

3. wRaaIulszaumanInaln (Marketing Mix)
[} 2 Y -~ Y - 9
dalszaunianisaain vuieds lifonegavesdunlsnaunsenugulana
& o Q 4
130019 cmummﬁunmﬁ'aﬁuma’Jm#’fmﬂ1suaqqﬂﬁ'ﬂuﬂmmﬁmmu (Kotler, 1997: 93)
UUARITA D. 198151 LasAME (McCarthy, et al., 1993) 1#Tautisdutlsemunsnisaainsen
v a ] a a o 4 [
i 4 nqu Bondiapsveanisnaia Tavdl nAaS w9 (Product) 31A1 (Price) $89M19013

1MUY (Place) N15AUAITUNITAA1A (Promotion) 1A8 4P’s AR AL 10azIduANN1

fusafituluukunn
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HAHATNITAINTBUANNAANEINUNAD 4P’s

NIDUANNAMNEINUTHED 4P’s
a s [ 5
wanNHan audszauniansaea
A ————
- ATUvaINNas /
voswdafua gmyii
T MmN ( amadhmuy - FeamumIve
- MseBnLUY - msnseunqu
- ydnuaz - AsITUBHAR U
A ¥
- Yoasrdum - Wuafine
- rd
- vssyiun y g uadanisna - fAufnanda
- YUIR ‘j‘_ . - MSYURS
e - smnnldn - msduasunzug
- msdulsefu - MsaRIIMm - g Tewan
1 Y o -
- psAudud - dugeuiiugndn - fumsve
- SEENINITITERY - psdszndunus
- AIReA 1Aeasy

A1: Kotler. Marketing Management the Millennium ed. 2000: 15.

T51i59 aomosuBIU (Robert Lauterbom) uuziivhl 4P’s Tanuduiusiu 4C's

(Kotler, 2000: 16) #a3i

w a d
msnuammmanwuﬁsznf.ha 4P’s N 4C’s

4P’s

4C’s

a W o
HanNUN (Product)

Qﬂﬁ’ 1 (Customer solution)

5771 (Price)

5101 (Customer cost)

FDINATIIHNUW (Place)

ANNTLAINGNA (Convenient)

MSTATINNITANN (Promotion)

msdeas (Communication)

ﬁm: Kotler. Marketing Management the Millennium ed. 2000: 16.
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1. Wandua (Product) AodudmiouinisiinausdedusInaiensuaues
Y 3 a & I3 ¢ ¢ o W o
ANuABInIvedus Inn Fesumsauaumiamsinesaunssu $19a ) Idiudue
naafuat duiwelugiluuudis q weidunisdenuazasinnudesnisIidugnd il
usMsAuye
2. 911 (Price) 7o mmqnmmanm“lwsmsmuﬁuwauﬂﬂanuﬁmmsmmu
afamdinedaunssu f1fa @) tu TeeRnsanndasnenidouazmsssuiionlu
mstilmsse g ludwsmiesimsudatuosuailailg wsizezdealinisniugulae
b 4
snmsuradszneng endusisssudfionuedianmiu
3. Yoamaniisimiie (Place) Ao Foamanissasmiudiudiunaunisaaiadn
v A dd 9 o 4 Yy A o o y & ¥ 3/
dmiliinerdestunszurunis lumsindoudrwndaiusininsuinis ludagafinidanly
a v o 4 4 oW
¥3ns Aensiademvinievsivan Tasiisuimsauauaisamsinesaunssu $1fa
9 o Aad - § a 1 a
) szavanninanangangniansalsuins ldetuazain Tasliawivessuinis
b 4 i 4
vianua 41 591 Melungunnumiues USuama uag mdeslumaldlada ugeanialu
nsIiuSmsungnd uazwinnuvsdiudgaesIdinSoumiedmmsdu lidesdunia
L , oy W .
fuFudedszinnde g Aumsamu uag dAumsisziuiia FafhudenmslunmsidouTlss
ANNABINISYBIgnAT IdBE19gnABY
4. MIAATINNINDIA (Promotion) 7D NIsTUATUNITAMANNLITOINUNS
4 LY a @ ¢ Ls -
o nuanyuzvewdaiusiaznmnsivessums lugiuuuiieansaoadennuianels
1 4
Mdugnirvessuims TaofinisSan1sduaiunis vy (Sale Promotion) 1aun Sasimonidiv
Fudoludasimy msaanisssuiley MmsuauunisnIsvesy iy Moyjuiufissildgn
9y 9y a a J V| Yo =& o LY 9y a
W lduinisdusunsnniu uaz ldsuanudme lendu lundemsidusms
Hegiu nrsamalatinsfunagnt Ifiuaiondndy e msuldvuinlasves
b 4
drutlszaun1en1snata (Marketing Mix) 910dutlszneunuuAuay Ao NanAN (Product)
159891110 (Place) N1IAIMUATIAT (Pricing) AT NTAUNTUNITAAIA (Promotion) 130
4p’s lilgaudszauninisaatauualni fie A2udsan1svesdu3 1an (Consumers needs
y a a 4
and wants) AU U lUNTTANITIN9ITUBINWABINT (Costs to buy) ABINIIANNALAIN
¥ 3 ]
Tums4® (Convenience to buy) n13 1#in5eefiodom1s lunmsduasun15aa1n (Communication)

} 4
%39 4C’s annsanSvufsudiudseaunamsaaiassununiuaz Iny aatl
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P o 4 ¥ ]
nnNul?zmmuuum'nﬂmm]sz FUNHMIANAUDLUIMN —1‘"“

The Old Concept The New Concept
Product Consumers needs and wants
Price Costs to buy
Place Convenience to buy
Promotion Communication

nun: Schultz, Tannenbaum & Lauterbomn, 1992

a o 4
1. ANNABINIIVBIRUIINN (Consumers needs and wants) N15YDINAAS N
) a ° a o o a ° a [} a o 14
unazyiiam I dan mwaddmsunarimssusii ldnems luamunsovewaondndus
T A a a a o fq ¥ t: ﬁl ° b ﬂ v v oa '
TnsinTomuanswnsnansua uniu'ld ildnawdlunsouuny q dedanenis lu
a a o o & o g ° . . o 4 v a
ANNTANURAAN UMDY 9 TANIN AU A15RIYUA Marketing Mix Adusninodfudaniaus
v 3deadvenwalindig q 13 uazielideandasduuulfianisaaanniumsaey
¥ Yy ¥ o 2 9 & 9 o 4 4
auennufoImsvesaaatl e I1A fanisdedesSudusmuadieziauoviodae
v Y aI - {I ‘ﬂ 3 nI L a2 ¥y a I o @
A2 1uABIN15vedLs lnaituaaradlinuie uilangedudiuinis lasd1isdeesso
P J ] ﬂ 4'51 ' oo o 2 & ] Y 1 a Ady
sz Tesinfavuiuilu Tdmundesnisuinnifesdidadsglidnuuzai 4 vaidafide
»
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