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LUCKSAME KONGLAP : THE CONTENT ANALYSIS OF APPEAL IN THAI 
TELEVISION ADVERTISING 

The objectives of this research are t o  study the types 
o f  appeal which are used in television advertising and t o  
s tudy  t h e  t rend  o f  appeal usage in t h e  television 
advertising. 

The result o f  the study shows tha t  cosmetic and 
personal care product is the highest number ir; television 
advertising , food product , construction materials and real 
estate , respectively . 

The most popular presentation form for  television 
advertising is using presenter , t he  next is problem- 
solution , demonstration and slice o f  life , orderly. 

Analysis o f  appeal in television advertising found that  
emotional appeal is the  highest number in television 
advertising , sensory pleasure appeal and health appeal , 
respectively . 

I t  is found that  the analysis o f  appeal by  using types 
of  products and service in order t o  study the  t rend o f  
appeal in television advertising is not  pret ty different .So 
it can't conclude the result that  what is the most appeal in 
any type of  product and service. As well as the analysis o f  
appeal classify by using presentation form found tha t  it 
can't conclude the result tha t  what is the  most  popular 
form o f  advertising presentation in any type o f  appeal 
because one television advertising uses more than one 
presentation form and uses more than one t ype  o f  
advertising appeal. 
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n ~ s n ' ~ n u a ~ n ~ o ~ w u ~ ~ n i s ~ ~ u a d o ~ u d i ~  ~7u7~n5sl6u'L&i)in~0u7~n5u , 

n-nuaum'7, 8olrnfla, $en7qij~7sr~.i, $nu%"n ~9u6u 

d-i=mnaaarndso~wuiern~5R'7 u a d n ~ u n i  s~u1~nuY'~lia4u 
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~oz~o.r~.iiii)'lmqsiii)wid".r (Trade Name) ~ d u  ~ r o c t e r  & Gamble 

~ ~ u ~ a z ~ a a ~ s i i o ~ n i u ~ u n ' i n a i ~ ~ ~ n ' a  

ia(il.ji~awiz (Individual Brand) ~ani~~.r$omm'l~uwn~i~n'udin%'u 

u~wn'~Sislo.ru%"nu~~1~~#iifluuuu~1::~mnm~~mnsii.rn'u 

n5i~un'i5::m"uai6 (National Brand) ~Ga'aau61~{uFiwriinumu"u 
d  d a. 

siiu%uFiciln"a6wiim'lw~iiwuua ~ 1 a u ~ i w i i ~ ~ d i . r u ~ ~ a i t i  
vd v 

~'~IWSDUW%'-J (Family Brand) Go nislwuwaGuwi'u dins'Yu5mh6 

naiulaCm 

m 5 i b Q W l Z  (Private Brand) n"a n-iin~on+a.rwui~~mm~~a.r[<m 
A A  

<in~ieruFirs\n'cun'n"sonldai.rmu4mmawu.r nr.rlu*16~9u{uFin~un'7.au^n$u 

aa"s.rnuiuni5& n5atn'o3u6'1 ilm-~iuiin'n,rsiioSun'7 ~wm~aiuima%.r 

~7iui)mGiIn'~n~m$un'u(u~bn~ ~ 1 ~ n ' [ ~ ~ b n ~ ~ 1 8 1 1 5 n ~ a ~ n n a ~ : i a a n n ~ 1 ~ 2 1 ~ ~ ~ u ~ i  

n'u~iu6i~j~2i.rI6 ~~az~<ai~i.ina%<$aaiuaIXu~unii6"t{u~bnnijnaiu~~nii 
* - I "  .rn A u d  3uniunaunniiunaaul 

-6irrfty (Slogan) 6i.a-Yty~a.ri?u<i ai~i.ina%.r~~iuom<iua::n~iuada 

i?alw'r6n~u~un'uaun'i16 

-tTn,rZn~fnimsu^%ni'i (Service Mark) n^a %an%fn~Zn~d~.r4a"1uni=i 

aiuuTni% a~oa%.rn~iuuan~i.ri)inu^%ni5~u7 

-a'nwrurniani-ih (Trade Character) nuiu5.r f9unuGduqn~a 

n5ad'mi w5asm'?iiqu~l~i~an'uaa"sa.rnaiuni'i6'i $a2man"?lzia:d5inQuuw"uia 

~ a m i ~ l ~ l w u i  
d  rl 2.Guria (Package) : [u?bnn auo%oaumia%ia~~ ' l r i~n i5aban~~~~~um' i  

.r cG.% aon~iniiuna u~armron.rnun'auazm'?au&m'aun'u Gu~aijn~iudi6tyma3u&4u 

u4ndii ai~i'inilaan"uau6'1 (Protection) Isj'lw'a3uniu ~a~aua8uni. i ia 
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3.qda.rAuuuera"n (Push Demand) n"u qdg3da~uuA.r (Pull 

Demand) 

4.nisTaumiPu6'1 (Product Advertising) +~nis~s.~.misaiu'u 

(Institutional Advertising) 

I .maimsaa~ n"uiaumaim : l u n i s a i ~ ~ b u u s ~ s ~ ~ ~ x ~ ~ i  m'aqn'iwunii 

~umiwdoxrmin~~u~unii (~i~din~u(~(aiwsaun"a~~~ wTn r~ra~u6'iln"a~wiab~wi:: 

n<u 6 i 7 3 u & d o ~ i a ~ ~ w i m ~ u n ~ ~ n ~ ~ a ~ 1 ~ ~ ~ ~ ~ 1 i ~ i u w i m ' i ~ b w d ~ ~ r a n ' i ~ m ~ 1 n 1 . i  

aCiqiaumainlwilwl& faou'iqrira u5Gn da<m Ga'a.rni5aCi'l.rdauuuamaiwlwi 
d v  d luwaimsn~~u~i '  TwaaansniGa Cauca~ ~afigli~uliSji~ui~o?nu~"nsoerwnnra7n" 

nnnso9udaumainiddUi~b2i~~uYUnaa %TO Txiiisas~i YUnn~nisa~~~davwaim~waj~uui 

ox~9unisl~niwn"u'un"n"u9me1nnisn'iuniwTme;~~n'fio~Twaisne;d ~ d u n a ~ n s '  
,d a 

Lumi~o.rT~aisaumnma nis .~ i~maiun~ni i ' i i  ia jv i 'a~~~n~aaisnniw Iwmanaw' 
I r d- ~ ~ i ' l ~ m a i w d a ~ u " d u u i d ~ ~ u ~ u ~ i n u ~ u d ~ a a n l u ~ r r i u u ' ~ d a u ~ s o ~ o s a i ~  ?ii9~7Wal 

.iaui4ir9uG~.ra%~~aiu~~~~n~i~inn~u2i.1.a'uImu9Sjnaqn~%~rui 

2 .g~aad~Go~n'u  n'uqda.rm'uuudnnass : 3u61sii~4u~unids~mn9wu"Lu 

waiwd(u~tnmeijlif;j.n3ramid.ir~nnu"u naqn~c[wwmi~masriilG~finqds~d~~a.r 

oiu n"a nisn'i9w'~uTTn~rdumaiudim~~no~luei:~.;~~nn~u iiu"uGnnrls 1.a' 
zlsdsnrdodiqls Kaadiq~niu ijnisaanauni'lwu"l@1aim~buuds~~4u~d41 &y' 

u ~ ~ n ~ d a ~ ~ n ~ ~ i ~ ~ u c n ' a ~ n ~ i ~ u u a ~ a i u ~ ~ w a ~ ~ u m ' 7  &a~~i13u&&lSju'Mh 

daown"uw"%llri u'fia~ru'iad.s~3AuudsaAuou'ils l u i a & % a ~ u n i l i 9 i ~ 9 u d ~  

d i g ~  na~n~"iumin"n"onisai i~~~iu~a~ninuda~w'u9w'~i im~un'1~(u~~n~ Icy" 
u%~maainI9iuLI.i~3Quldd1 daaun'i~4radf<n~ilat~a ?iwiaa9Gnaqn$uuuqda~m' 

rAanam ~dnlwiiiw~aiu6aqnis~~anlalraiwln~uni 
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a - 
3.qda~~uuuwa'n~uql]a4d~~uu5~ : ~ i ~ ~ n l s r w m i d ~ u ~ ~ 1 ~ 1 n ~ 1 ~ n 6 u ~ n  O: 

t4unim'ilwumitdans::~u1~~un~~~~bax~Cn~iu~1iu ~ ~ ~ i l u P i a ~ n i ~ n i ~ d i n t j i u  

ianw a'nn'ra~un'71dmiq<u5lnn lu.am:ndn~~n6Gq ~=tiluni5'131w6~191n$~5mld~~ 

@?lnnnuqmniu nwrlndnis~~~ilun~qnddu'l]~anBniw ~~id~?a.n'jiudou$i~gq 

4.nisluurui~u6i~unislsrwmiani~u : nislww~?Su+i~ ~ u i a C ~ n i 5  

t s u o r a i a i u m i i w ~ ~ u ~ n i ~  u ~ i n i s ~ a ~ w m i a n i u ~ ~  w ~ i n ~ ~ n 1 s l w 1 1 ' i f ~ i ~ d s a ~ ~  

ninnoGin"lGCuaq6ns ~9un1sTuwu1~Pjln'~~w%ua1un1m1~~uni 

4'm~ds:aqn'nisl~r~mi (Advertisinq Obiectivesl 

Ymqd.r::a~ei nu infh qmajqwuiuw3a~Jiwu1u ynla~n'nAitiSuGaqiiYwq 

dsxa~~w~a~J1~uia1unis~i~ijunis t&at8unsnu1un1~~,~Gcn^qiu ni5Tsrwmiff 

tiutn"na~u~mqrlsxa~~nis~w~mind~~:t~ut~uani~ ~ ~ ~ ~ n i ~ % W V t ~ f i C n T s r w ~ i  

riaah~uwusrusqn'Tuafui -iipqdsxaqn'9xi9unmria.tiauluni.sim3ule URP 

~ ] % ~ U U R . I I U T ~ ~ M I ~ ~ I D D ~ U I  
,d * Tnu$a71d % ~ ~ ] ~ ~ ~ ~ F ~ L u ~ F I F I ~ L ~ u  2 ds:tnn 6a Ym~~s:a~nnunismnu 

auadTmsms~ (Direct-Action(Sa1es) Objectives) abs6wol].i=~~4wdG 

n~smouavaqlmuZau (Indirect - Ac t i c r  (Communication) 
,2 * 0 b j e c t  ives) Y ~ ~ d s x a ~ n n u n i s ~ n u a u s ~ l r n ~ ~ r j ; s ~ ~ i u i s n Y ~ ~ a ? m j ' i a  rPju 

oanviutdu& ~ u S l n n a a ~ ~ a i i u ~ i n 5 " ~ u s n t 9 u 6 i u a u u i n  t 4 u h  & ~ ~ U W R U I  

aiinnisT~11'ifsuiwdai~~wq~s:a~n'2i b ~ ~ n ' 7 ~ i l u ~ w ~ d ~ a . l 6 ~ ~ n i a m ~ u ~ u a ~ ~ ~ a ~ s u  

~4u1~a~tnduaniuniwrr~u' n i~ rd$uu~ l ]a .a i i~ r~  ~~~~~~r~ i im~u96"u lr ia iu i sna 'mlw'  

CuG wa~c:tiim~u~Su~~s::~:aia 

1unisfi'inumYrnqdsxa~n'Tunmi io&usen"u r.aqn6niqniswa1m ua&u 
.." d s ~ C u w a i u w ' a ~ n i r n o ~ o ~ n ' n ~ ~ u ~  i ' w ~ d s x a ~ n ' ~ ~ n ~ ~ a ~ l d 1 u n i ~ h ~ m i u m ~ ~  
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-~w'a~dunism~zwCnfva.r(u~ba : ~ m i n a 1 u ~ u ~ ~ m ~ d z a ~ 4 ~ G a T G {  

u?bnwsaCn$~6u~fi'uil~wi$~~m$u L ~ M  3~~~m~iu twnnduni~w'amu'~  ~ ! u u l i i i  

uiaiaw'i~umn~lln'fi"uqnlunssn'qd& nisn'ild~u"slnmm~:n~nB.rd~n~ e 

1i i~n15~i~~ln'~u?ba~m3ul~~adu61u"u 

-balJ~6mni.raau%luaiauf mn'sun' : fwqd-dza.rn~.d~~in"~&alw'~u^sbm 
E. r d d- 

t6~ni~u~u~uuf~n'~sin".rnumluaiu~5mn'~n'  tbu I s u n r ~ n r o s t l ~ n n u ~ n u d u ~ ~  
d a d  

luaiu~5mn'msinaiu~?'?mi~fi"u ~ 6 a n n ' i s u ~ ~ i j i  s j u ~ i ~ n ~ d i . r ~ ~ u ~ ~ n m n q m o l n  

u-m-nan~~n 

nistBaubaa?iu&wrui (Advertisinq Copvwritinq) 

ni=i~tiuuzYa~7iu%m d=iznau6-~~1 4 a-JuC~un"u ED ni5Cimi'an-Jiu 

I swmi  (Copy Thinking) , sduuuban?iu (Copy Format) , 1as.rah.r 

sian-~iu (Copy Structure) ua=dm6na~zYanaiuIawmi (Copy Style) 

d.rusnn"Cnd~lusianaiubumi~-J-dn'i Aa nis6m 6m~6u~n'u3uni , maim 

gmaiuaa.ra'uni w i i j ~ i n$u  u"n~~~~uzY'oa-~iularwmi n7sf~6er3r7uCu~duuu 

$an,iuTawmi iii7~duuu¶w1i'i.r ~ i u  nisSi.rrrniuiu$u , nislGai-dudPii , 
ni+?u , L $ P ~ L I ? W ~ . ~ P ~ ~ Q ~ ~ ~ B I  , nisaiEm L ~ U ~ I J  u " n t ~ u u ~ a ~ a i u T ~ ~ r u i ~ ~ = i ~ ~ i ~ i ~  

t d n n l . a ' d ~ u u . d a ~ ? i ~ I ~ ~ w m i  ~ i i d ~ n ~ n i r r u i n ~ ~ m l u n i s a . r ~ i ~ 1 a u ~ i l d ~ . r ~  

u51nn din~u1as.ra~i.rrrna.rb'o~?iuLuoli ds~naulrJn'au wiwn'?nCn, rri~~ii?m.r 

, zYam?iuLwmi , d z l u ~ ~ m f i u  Cnduua'naaiu1awmim~~~bil~o".rn-Jiuiii~~ 

a . r I n s ~  a i l  .r u d  a: ii3u u a - n ? i u ~ u W Y U ~ ~ ~ . r u d ~ 1 ~ ~ u l u n i ~ i 1 0 1 1 J * D ~ ~ i ~  

b ~ w b u i ~ ~  u~nilinu"um?~ia:~~ana~~a'aian?iubwmindmui~au a~m5i9jaa7iu 
" -7- lorwruin"~ aa.rija?iuii~datia , d i u i i a  ~ w u i z i i i ~ a Y U ~ ~ ~ ~ n n  ni=+J~i) i~uiu ua:: 

u l i lu  
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n is i i r aua . r i u  (Advertisiqq Presentation) 

bwwmi i i i dszan~n iw ~ o n i s w a u w a i u ~ m ~ i ~ G a m 3 1 ~ 6 ~ ~ ~ i d ~  nim1.r 
A, A -  

tar i~a in '  uar a i in r?snna ~ l s d i ~ f l ~ ~ ~ i ~ b 8 1 ~ ~ i ~ ~ ~ 6 ~ ~ l ~ ~ l ~ ~  

ua"~w'oo1uiui~~u~aei~ai6 $ a n i m i ~ a d ~ o i ~ ~ a . r ~ m n i j n m ~ i u a u q a d ,  n i s ~ n i o u  

ln? , iT(ili7u , n-ai~msarYufiu , tanniw ~da-ai4radtai6 LR$OU& $dn' i f idiu 

~ad6~~&~uli19unisn'ioiinti in~mu~dw~nni.rWad:: tAoa&.rJ7raoonu7lw'iji.r.riua~nuilGii 

dsz8nEniw u a : : ~ i u u l ~  n i ~ ~ u d o h s n " m u ' A s z i ~ u s i n n i ~ ~ i m  smol uaim aa.r 

n i~uu~s^ is rwru i  b ~ ~ i ' o . r f ~ n ~ 5 i o n ~ G n i w  ~2janl&.pnSa.r maon~urnnu^nnisciiu 

n' iniwuumi 

n ~ . r ~ i n i i b ~ u o . r i u ~ a ~ ~ u a " ~  Y?~.rPf;umaunisw~m.r~u (Advertising 

Product ion) o a n u i  tBu8-u.r1ub~umiw"'raieau~sd (Finished 

Advertisment) w~au~2?d'iaan~ueruwi~iu~om'i.r~#n'inrawli 

n ~ i u n u i u ~ a . r ~ i i i ~ a t i i ~ a u  (AD p e  a I1 

James Glen Stova11 (1 990:166) nEuiern?7unuirmaa.r~iiiqm 

r%?au (Appeal) n"a G i t m  , uau~~iun^nn"u'na8uuGan~i~Tsrum1~z~u 

n i s n ~ ~ u n ~ i u ~ a . r n i m o . r ~ % a i s  

Sandra E. Moriarty (1 989:65) ia"uiun-a7aJ~~iuaa.rdiii q(il 

~ 7 ' 1 ~ a u ~ i . r n i s T w u m  (Advertising Appeal) ii ~ ~ u 5 G n i s w " a ~ e r i u i i n i s  

~ w ~ ~ i ~ = a i ~ i ~ n b ~ i ~ d G a ~ ~ n ? ~ u a u l s ~ ~ ~ u ~ m ' a u ' ~ . ~ l s  a?uq(il~<i?au (Appeal) 

a 4 u a i s h v m i ~ ~ u ~ n l U m ~ i u ~ ~ ~ n i s  ~a1~i5n~diui~~unl~n~z~um?1u1]msnu1 

Tmerws~uazTmu5au 

i i i m ~ ~ ~ ~ i ~ n ~ i ~ n i . r n i ~ i 1 n e r  ia5 -~.rGumni 1d~"sn Appeal ii " ~ a k  

l e u  n?a "qar?i3aun 6'u~4unalnw"s57Bn"sr'nz?u nszcu n?a~.rl-+lH'y'u5Tn~~n^(il 

n?iu11si5nui n ~ a n ' ~ ~ n ' a w " u ~ . r n ? i u ~ ~ ~ u ~ s = ~ a . r ~ d ~ u ~ i ~ u T w w ~ ~ I k u  qmb%?au 
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mi.rnisTnwmi (ADVERTISING APPEAL) 6$a~9un?s~<iquiginm3iu$~i~17n"u 

u S J ~ J ~ Q ~ L R Y W ~ ~ ~ ~ ~ J ~ ~ ~ ~ ~ ~ ~ U ~ ~ ~ ~ ~  (~~lJ'id&di%l3q~ : 2529) 

m i 5 i  w1umo.r wiqqa (2531:252) lmi.iaw'n~iunuierao.~diii 

appeal iia4uqwnzium~iu$ln ~9uanfiougnnsr~umws~gwiowua.rylu5Tnnn"rsi 

6 ~ . r i j n w i i i y Y Y 3 T n n a ~ i n ~ i ~ d ~ 1 a ~ ~ m ~ u ~ a i G g m i ~ ~ ~ d i 6 ~ a ~ m ~ ~ ~ m ~ n u  nuareis= 
A A mrao~u'qcadaupwnu~m~du~mkninin~ji7T~wmiaiui5~Fild~~'16u~~ L ~ L ~ I ~ ~ I ~ J I ~ ~ I  

n ' i a i u n ' i u w . r n ~ i u l ~ u ~ ~ 1 n ' n a i ~ ~ ~ u n ~ i u 1 ~ a u  sau~lu6iao.r~sil6GuG 

4ys Ell-dis (2535:119) l&a5uism3iunui:1aan'iii A p p e a l  

TmuurJaainni5lnYU^m aaq Kleppner uarmmr i i~odam?iu~n~ndl~as5~1ii im 

6 ~ ~ ~ l b ~ ~ ~ l ~ l ~ ~ ~ ~ ~ i 1 ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ l ~ ~ ~ ~ 4 n l 5  

o i n ~ i ~ u i u i i ~ ~ n " u n r r 7 d  aiui-ina.lrJl6ii gm~?'i~nu (Appeal)  

lu.riuTwwrui~n ~ 6 ' n i ~ n ~ ~ ~ u n ~ a ~ . r 1 ~ ~ n ~ ~ 9 r ' ~ i ~ ~ w ~ m i 1 ~ i i 0 ~ a ~ ~ 4 1 ' a m ~ i u  giym 

n'souu~m~iuEn ~WdolnYyYy5b~~ftmm~iun'a~nis n?am~iud~14nuiii1rl~3~61 

n"su5nidubw~iu"u 

?.run7 w'msrJ?ai (2532:170-171) ~ ~ ~ p l ~ u u u ~ ~ ~ ~ ~ ~ ~ u n i s  

' b ~ ~ m i a a ~  Charles F. Adams  so~rJ~-6iuua~u~"m&umuTn~miu%"n~n~ 

uri.rnd~I?Y 4 r~arnis~qd 

1 . n i ~y Ie&unn i  d u i i m n i ~ n n i i  n%dmCnniituGidcrsln 

~m'u?Cu$u~ (The  p rom ise  of e c o n o m y  a n d  g r e a t e r  f inancia l  

c a s e )  n i ~ T u w m i l u ~ n w m d u ' l ~ n u i ~ n " ~ ~ u ~ i i Z u ~ ~ ~ a ~ ~ m ~ i ~ i ~ ~ n ~  abnis 

T~1~mi~=~du?u~~a~~~ia~{~di~~u~dnl6~al9r'8u&Zu uonoinZun~s~ldadlui'sm 

aa~nisln'Y3ni5niauunr~lii~.r ~ a r r n ~ 1 ~ 1 3 o l ~ ~ a . 1 ~ u 6 1 d u ~  u'Jnsiirn31uijiK~ 

iqmaua 
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2.n15~.r~oii9.b'ud?eraw"uu~ (The  p r o 9  ise o f  se l f  
da .2  

improvement)  ~ni~sd~~lubbda. rm~' f lumi . rn i~n i~  ~9wn?=i'Lw'n'iiui~qqi 

~ o ~ ~ ~ b ~ i i ~ d o I r n T . b ' u ~ m ~ m . n ' G u ~ ~  o ~ a i u i x n a ~ ~ u u u d ~ ~ l ~ u q T . a l w ' ~ ~ ~ m i u ~ G  
vd d 

~ ~ m i ~ < ~ ~ ~ . r l c h " s i w u " n " l 6 ~ n n u a u % o i n ~ w ~ ~ a ~ n ~ ~  

3.n15~.r9o~ium71uwa'Li1 artil~nauier~~n%2iera^mn"u4 (The 

promise o f  self-gratification) ~9unisTolwby7lne~~UYPd~~~i~1arm~n 

auin%uZ9m quniwwwiuiJ~~ cjoumaia~12i~G.ra~1?fimc.ii~? 

4 .n iso . r~e~ lun i5&uv jum21uqv~u~= ia~~~2  ., (The promise o f  

increased family happiness) ni5l~~milslan1=iru'ud.r1un'i1uu~n"iio:: 

a i u i ~ o ~ ~ u m ~ i u q . a a u i ~ D i a ~ ~ i u ~ ~ u a ~  nn'L~Z7~hi?blnYUniuIu~1~aum?~a(ii.rZj 

m ~ ~ u q a  rGu1d 6'-~~ln-~ius'n n 2 l u ~ ~ i ~ o u s ~ i u i 5 ~ a u a . r m 2 i u n ' a ~ f ! i ~ ~ ] 0 ~ a u 1 ~ n  

Iunnun%1si 

g s l ~ ? " 7 ~ o u ~ ~ . r i ~ T ~ 1 w m i G n ~ i u F 1 ' n ~ m r ~ ~ ~ l ~ u  Philip Kot ler  

(1 99 1 : 575 )1GuJ.rpnr<i~ouIunialol~miaona4u 3 dsrrnm 62un'un"n 

1 .qm~?imuni.r&u~nqua (Rational Appeal) l6uriqa~ii?ou 

d~.rrCu2.raeaH*n~u(u5ln~~ijin~i~ dUP~darn~uwuarpl~r~spldpla.rmu (Self 

Interest) ~ 9 u d i m " ~ 9 u n i a m " m ~ u 9 0 ~ ~ ~ ~ 6 1 u ~ : : ~ 5 n i ~  a"du ~sl~<i~auIuni5 

h~~in'~.r~u'u~6tl~n"u~~ni~~1a~u1o1n"mSi~d n2iuplszni'n qmd i  ~TOW-JIU 

aiui5nIunis%~.riur4um'uu 

2.~mri1~auni.rmiuoixud (Emotional Appeals) 1siun' g w  

~ < i ~ a u w d ~ . r ~ o % ~ ~ u ~ T n m ~ n ' ~ ~ i ' i u n i n ~ a m ~ i ~ f ~ n n i ~ m ' ~ u u a n u ~ ~ n " ~ u ~ u  ~ 2 l u i & - 1  

ni.rcii7uu-mr4iu n?ius'n m~iuqu'%e ~?iuayn~?ix<u axe2iuf~nmi.rniuau 

r i u n ~ i u n ~ i m n ~ ~  n-~iuf3na:oiu9~ ~w:nmu~3nfim~4~6u 
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3.qa~ii?auniqsliu4a6ssuo~.jsi (Moral Appeals) l6un ~ G I  

i - j . , ~ o u i ~ ~ r ~ u ~ ~ ~ a I ~ ~ n a ~ i i r n ~ ~ i u ~ ~ n i j w a o u  ~z~niii&In~?.jn.;:n'i dqIw~-~s 

q A L ~ U  ~ r n ~ ~ ~ ~ l l q r n r ~ i ? a u ~ r r ~ n n u " r r " n o : : ~ s r ' ~ ~ ~ r ~ a n ~ o ~  tBtyfa?ulH'aiaiamau 

Lii~Gtymulni~ull~ls.erri~nE7j~u 

ra? ~7~l jumni 1lriuU'~ds:~nnq~i7i?aurgu 3 d 3 ~ T l 6 ~ f l ~ ~ ~ @ U ~ ~ i ~ f l b l  

luquua~n"uwneii~na~ Philip Kotler ua:: Charl F. Adams llmnngrn 
v- " J 

~Ti?oularwtuiwiun" ra f  ~ ~ l j u m n i  ~&UQ~?UFIQU (6'iqii~lu gsa @iwi6a , 
2536 : 7 6 )  

d A 1.~arii?awnrnu~fuluKinTau'sni~ (Product or Service - 

Related Appeal) i / ~ ~ ~ i ? a u n " ~ ~ u ~ f u ~ u ~ i n f a u ' 4 n i ~ ~ : : ~ ~ a ~ e l p l " ~ q ~ 1 ~ n ~ ~ ~  

3u6ir?JudiKq 

2.i/a~?i?aui~nd~?~u{u%ln~ (Consumer-Related Appeal) 
d A r~ugwri i~awnrnu~~o~~u~u'u'4 lnnlnuasa  8~$~Curiau~alu&ara::u'sni&i;n'iln' 

~ ~ ' ~ ~ R U ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ' ~ ~ ' Z ~ ~ ~ Q ~ I Q ~ ~ U O U  

3.gmrii?aundli~n"s?fuluKii7w"su5nis (Non-Consumer o r 

Non-Product Service - Related Appeal) ~9uqarii?aund$ulro~Ku 

ni~ni~n'i~iuaa~u's1~'nw'fi nTooq6nislifi'ik uaru?b'nn"?l~lui.r.er~4~ n'ion^onis 

R ~ ~ ~ T M ~ ~ ~ ~ ~ ~ ~ ~ ~ U U ~ ~ ~ Q ~ ~ D L ~ U ~ ~ U ~ ~ . ~ ~ ~ ~ ~ ~ : : ~ ~ ' L I ~ ~ W U ~ ? ~ ~  ~6Lfi~i¶~'4n15 

iel7m"ub . jam L??Gd'Lo raui'u 

n i s l ~ ~ m m ~ i ~ a u l ~ ~ i ~ l ~ l w ~ i  l ~ ? i ~ b ~ 0 n l ~ ~ ~ b $ ? 0 9 6 [ l d d f i l ~ ~ r l A  

~l-j-~nnlmtiniu ardni~~i~ar~iWairrisowig~n.ir~u'L~~n&n%mii/rnanululo 

qnKilni6 l o n i a i I ~ ~ ~ ~ i ~ u o t ~ ~ ~ r a u ~ ~ i u ~ i i i i - o n " r ~ u l ~ ~ l i u i n  gn~ i i~au ink id  

a ~ i ~ ~ u r r i l ~ o i n n i ~ ~ ~ ~ u ~ ~ ~ n ~ ~ n " a w ~ i u c ; i n . r n i s d c % . r s l a ~ ~ u ~ l n w  (Need) uaz 
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r~sq;qlil (Motive) n"a"un=1~zaiuisnwapIauaq165~q(pl rtd;Pa$qn ~ a z ~ & ~ f i u p ~  
" d "  d 

niii3uniunoaul 

m"qu"u n i&qz ru i~~9u~u~n i~n is48~(p l r51~au lu~ iu l s l~m116a~ i~~  

~~6n~i im?iu~~iY71~~nd~?n~~1n~iuGa.rn is  (Needs) MA~US~?~I~ (Motive) 

Charles Warner ~a::  Joseph Buchrnan (1 991 :39) l&aiiuiuo"~n?iu 

$uwwu6~o~n?ium"a~nis (Needs) uaz usqgq'Lil (Motive) uazwqSnssu 

(Behavior) i i i i n ~ i u i T u ~ u ~ ~ 6 u ~ T u ~ ~ ~ ~ ~ n ~ ~ ( p l ' ~ ~ ~ w u ~ G ~  4 

iT.a~ntiilailm' $4 ~n m16 
unobservable observable 

Ir;f6? ii.riK? f&? 
(unconscious)(semi-conscious)(conscious) 

(needs) 

uwu~i j$4 THE NEEDS-MOTIVES-BEHAVIOR CHAIN 

hi : Charles Warner and Joseph Buchman.(l99 1 ). 

Broadcast and Cable Selling : Wadsworth Publishing 

Company 
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2 . ~ ? 1 ~ 6 ~ ~ n i % ~ ? i ~ L ( a ~ m K u  (Safety ~ e e d s )  n?ium'a.rni$ 

naiuuiun~ ~ ~ i u I 6 ~ u n i s ~ n ~ a . r ~ u j ~ 5 a . r ~ i n ~ u m ~ i u ~ 1 . r ~  rdani=i~a?msana$ 
&-I  s - 2  

n~iu&.rnimrau~rluinm.aranin~iu6a~nim~uusnld65'~n1.;wou~ua~ 

3 . n ~ i u d a ~ n i s ~ 3 i ~ % Y n u a r n 3 i u ~ ~ u i ~ 1 n ~ 4  ( 2  elongi ng and 

Love Needs) Zan?7u6a.rn15l65'~~31~5'n 

~ I ~ ~ ~ ~ U ~ ~ ' ? T ~ P U ~ ' ~ ~ ~ P ~ ~ B ~ U % ' ~ Y ~ ~ ~ ~ ~ U ~ ~ U ~ ~ R U  

4.naiuGa~n1~1~5'unisunP;a.r~uo'n (Esteem Needs) lG'un 

n~iu6a.rni~~il:~n~Guni~nnda.reiniT.r~uu'~~ers5 fqiurlud'.r~u lw'5'un?iu 
b 

~niawPliio'a n?iuwj.rnisij$oilu.r ~-aiu6o.rnisiid'nmns ua:n~iu6aanisfg7ur 

,%u&=r4n, 

5 . n ~ i u ~ a . r n i s ~ ~ % ~ ~ ? ~ d 1 ~ ~ 9 u n . r Z j 5 ~  (Self-Act ualization) 

r 9 u n a i u ~ a . r n i ~ ~ u a . r ~ ~  lw'unm~iuGa.rnid~~l~5'~j~~i1~dii%baarau~?'~1u~~i 

w'a4niqnoeii.r 
D d uani l in jU~iu6ia . rn i~dnn"~  4 rm uu us3 u i a l a ~ l 6 r ~ u i 6 u n m  

&.rnisZn 2 dsrnima.ruyuzj~o 

(1  )n~iu6a.rni&~z~w'Tuns7ubaa~l~~ L ~ ~ W W ~ I U  i$i1i) 

(2)~31u&.rni%a?iua3u~iu 

Ramond, Samuel Rose ( 1  989) 1b&'nEuiu6.rnismau 

asao.rn~iu6a~nima.ruy~eiii ~nPsuuiaijnun"unis~~u~u'~~'td1~ (K.ruuuniwi 5) 

n'7~u~mlaiaiuisnni?$u ~ulmthusnlm* ~.aifi"lrjaiuisni~:ni3&1rdmfuia~q.r 
& II &4ldlm* uoi~uda~naiuisnni~~rau'ul~lhusnli ~nflo:ni3$uu'ulmuunnd~.r8dd 

Aou7 m"3arii.r~niu n u n w o u i n i l d s i s i u 9 ~ 9 ~ ~ ~ i ~ ~ u ~ : l m z . r ~ u u o n i l i n ~ ~ i u ~ a ~ n i ~  

0 l ~ l ~ ~ ~ : ~ ~ d S ~ ~ ~ ~ ~ w " ~ 0 1 0 ~ ~ ~ ~ ~ ~ 3 l ~ n ' 3 ~ 1 0 ~ ~ l ~ n l ~  ~U%N:~WU~IZ'~U ~d0~3flril: 

i j n ~ i u ~ a . r n i s 9 u s : ~ ' J u ~ ~ ~ n i i n ~ i u ~ a . r n i s n i n i ~ ~ a :  L R < D S ~ N L ~ O ~ ~ ) U ~ ~ U D . ~  
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~y.+('j 
self-actualization 

I : Ramond Samuel Rose (1989) . Speech Communication : 

Prentice Hall Inc. 

Charles Warner uaz Joseph Buchman (1991:45) o~uiaandaxh 

n~ iuoi '~~nia l7 ' i i  m11~~6o~ni2 (Need) uiaIm'r8w 2 el-irannZo n?iu$o.rni-i 

a'alaqnna (Personal Need) ~ ~ ~ n - ~ i u d o ~ n i - i w i ~ ~ . i n ' o  (Business 

Needs) 

~5unnaiucn'oqnim-wdii n ~ i u & ' o ~ n i m ~ ~ ~ i ~ o i - i u d  (Emotional Needs) 

n-~iu$o.rni-ini~q.ifi'o (Business Needs) n " ~ ~ 1 ~ i u 6 0 ~ n i - i ~ r n ' r n a i n r ~ ~ ~ w ~  

rn'cilainwq6ns.iuni.irrfi'ilgwi ~.raic~r~onmaiuw'a~nis.nia"rn6i i  n2iu6a~ni-i 

W I Q ~ I U L W ~ U ~  (Rational Needs) J. Sterling Getchel Gndw~mi.ni-~ 
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n ~ u ~ n " u ~ i ~ a ~ t l ~ . r 1 W Y ~ . r ~ a ~ . r ~ n a i i  f l u i a t d [ n ~ ~ & ~ ~ u n ' i n ' a ~ ~ n ~ u a n i ~ a i ~ ~ d  

ui i?%~nai . tr~~.rnm1.r&u~si iauia~u~~un?s(~'n~u9a~a 

William Wells uarmcu- (1 992 : 158) li'aEui~fi.rna181 

i'a.rnis.aa.r{u?Tna (Consumer Needs) iiai~isauni.rt9xd~mneii.r~ZOi 

$.ru' 
1. n-~iusiir%~ (Achievement) : ~aiuGa.rni~arumqnaiu 

d i~~a~un i5n ' i 6 . r~~~a iu~ ina ' i u i n  ~~~~9~nisiSndunlnm~~naiuaiuianuo.rmu 

~.nisn'im"a~a.r4n'du~4iai~rnimu6u (Exhibition) : naiu  
V "  WYO.rn i~$~~~i1w'~a~~. r t9un~an~a. rau~u Ta~laioaruan.rannr6or?un+a.rnaiuau 

43 

3.ni5Gdiuiq (Dominance) : maiu6a.rni~n"9=u'diuia~niianu 

i u  Ga.rn15~0iiun~.rnCi$n'sai~n~wa Ga.rnisaur$m2 

4.naiu~wAm~wAu (Diversion) : na~~$~ . rn i56~ : lm '5 'u~a iu  

aqnauiu naia~~"u~G.rl3 nisZ6~q~WYn~innis~n'oeIs~di?'u ria~lnai~1ainnaiu 

5rnnGaniiq 

5.aaiurui~o (Understanding) : ~ ~ I U ~ ~ ~ ~ I & % L ? U U ~ U R ~ L $ I  

Iolub.rmi.r7 n a i u m ' i l . r n i ~ ~ r ~ a n " s ~ a ~ u i ~ 1 ~ . r ~ ~ m j ~ ? a ~ ~ ~ i ~ 1 ~ i u i ~ 1 n ' n ' u ~ 8 u  

6.m?iuna.r9u~ua (Nurturance) : waiu6~.rn~&w~ualw'a~iu 

a-manara&~~~n~0aGua~u{8u9H'i jaaiu~a~~~~ianfi  H ~ F I ~ I ~ L ~ I ~ ~ I ~ L ~ ~ Q L ~ U  

Tm.rnn.riaaa.r6.rij%5w6i.r7 

7.~310~ ja"nni.r&iu~wn (Sexuality) : naiu$a.rni-doi~m.iw' 

Z.rmym9aaw~ws.rsi7rriu naiuw'.rwalolunisl6flu~6au6i.rawn ni=il6%uarln'naiu 

G.rwa9ani.rsi7u~w~ 
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8.n?iullao~n"f.1 (Security) : n ~ i a ~ ~ a s n i s n ~ i u ~ a n m ~ ~ ~ o i n f i  

a ' u ~ s i u d i ~ ~  nis6'ld'1Inilos~1" RSOUA%Y? ~ ~ 0 ~ % 6 a u u i ~ ~ ~ ~ n w ' u 9 i n  

qu5anquat.n'uGuEi mu~~n ix ln i lo~s 'nwi~n~~osmu 

9.ni%t9ues'?nosh~a~ (Independence) : naium'nqnisijEas- 

l r j m n a ~ n i u l ~ n i & ~ i  nPioaauqumrnqnu$u iiniq~Ianua=6a3uloldG?i?umu~as 

10.nisli'%"FJniq"i'n (Recognition) : naiu6a.misoi~inln'~u 

duua~muroqluniuca'iu ~ m u ~ ~ ~ ~ ~ u a ~ ~ ~ ~ i u a i u i s o  ~ ? I U L ~ ~ Q ~ ~ R U ; U ' ~ ~ L ~ " U  5?u 
"" d 

&ni% ouinl65'um~faoindj~u nPiolmsu.notZn4 

1 1 .ni~n~x{ur<i  (Stimulation) : n a i u G ~ . a n i & ~ - n ~ ~ u n ~ i u  

f3nn"sni5s'u~~inds~auni'iN' oinanqni'iN'nd16w~ n~a6snssu,inaiu6o~ni& 
-a" 

Q L L R ~ B U ~ ~ ? L L ~ ~ ~ I J Q U W W ? ~ ~ ' ~ % & ~ % L Q ~  

12.a-1iuullsnlnrj (Novelty) : a~iaJcn'n~ni~lm'wun'u~~cdan%nrj 

~ d u l 6 f i - 1 ~ 1 ~  6~nssulnU'.1 n5ol6~?~u+i'nw:~&ua'u mu~.ani'ilmidaQ7uaniw 

u~aa'auullwnlwrj 

13.nisjid~u.i-1u (Affiliation) : w a i u i o ~ n ~ s r . i i i - ? u a u i a u ~ u  

R U ~ U ~ ~ S ' U ~ I T ~ D ~ ~  ua:jinaiuiG~w~'l~lu~m~nind~ion'u 

14 .n l%ar~ ln ' l~~uf l? iu%?u~w~~ (Succorance) : n ~ i u 6 a q n i d  

ozln'iirn?iuw?urnflo nisaCu~yuoiti$u m u ~ ~ l t i i ~ w ? i u ~ n a ~ r i I a l a  

1 S . n ? i u ~ ~ ~ n i ~ m i u u u u ~ u  (Consistency) : n?ium'o~ni-&oz 

I n ' ~ n ' m m ~ n i ~ d ~ i ~ ~ m i u ~ n ~ ~ n f ~ ~ ~ i l 5  R ~ I U & ~ Q ~ I & Q ~ ~ ~ L ~ U ~ ~ ~ ~ ~ J ~ L ~ S ~ U  

rnquuia~fi  e?iu'liuuuauiiq7 

naiuKa~nis~3ud~dj ia~Iumu~nnu uaen71umjqni%anquia=muri 

umnmi~n'tJld nislorunria~uni~aua~wou~~iu6~~nis~u~~nn ? ~ i ~ n ~ i u 4 1 ~ 4 u ~  
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Tani  gGqaPTu (2520 : 56) a P S u i ~ ~ ~ - t ~ ~ u i ~ v a s 6 i i i u s ~ g . r % e i ~  

~ ~ l U f f ~ ~ ~ ~ ~ 4 ~ 0 ~ n ' l ~ $ ~ 3 l ~ l ~ ~ 4 n l 5 2 1 i l . l l ~ 1 ~ ~ ~ ~ ~ 3 l ~ ~ ~ ~ ~  LLRZ!GW~G~YSJ~OJ 

~ ~ i u ~ ~ ~ ~ ~ i ~ u i ~ ~ m ~ d % 7 d ~ i n n ~ u m n a w % a n i u n i s ~ ~ ~ ~ ~ . r w a ~ a  

d5ruoa a T w u i u  (2524:l)  o S P u i ~ l a ' i i  Motivation L B ~  
n ~ - , u ~ u n i ~ n d s ~ ~ i i ~ n i ~ ~ ~ i i l w ' i ~ ~ w q ~ n s ~ ~  ~ q E n s s u i ~ n i i i n i u n i 3 r i i q ~  uax 

qm$swa~u~oswqm"n5~x$u1 <4dunispqIan"Aon??u6aqni~ (Need) ndqmma 

~sr~~n-taiaunsm~i~walaaasmu n l 5 n d ~ ~ ? ~ n ~ ~ a ~ ~ w ~ ~ n ~ ~ ~ ~ ~ i 4 ~ m ~ d i ~ ~ 6 ~  ii 

am1%6u~1mniq9qla 

2uniswdu"nbaumi ~ i a  Cnni=iwaim a:airrisn~hIaGs ~ 5 4 ~ 4 l a n d ~  

~ n s ' w a ~ o n i ~ ~ m ~ u ~ a ~ a ~ ~ a ~ ~ u ? ~ n m \ ~ a ~ ~ ~ a " n ~ ~ u ~ u  di~aqdoxm'o~wmuGq 

qcuauni6aascbssgq'h 2TTani yswi ioar (2534~328-33 1 ) \n'aEui~~ruau'Fi 
v u  cl 

aosusqj~la' l~nsu 
-d . us~~s!o~qmauuwwainwq Ao 

1 . u s ~ ~ ~ l e a ~ i 6 n n u n ' u ~ ~ i u 6 o ~ n 1 5  

~ . M ~ J ~ ~ ~ ~ L ~ U ~ Q ~ ~ $ ~ % X L ~ ~ W ~ G ~ ~ T U  

3 . ~ ~ ~ ~ p a T o v i i % w ' n ? ~ n ~ ~ i ~ ~ $ ~ ~ i ~ x i ~  

4.~b5~g~len'il~~iinnis~Lan~Ji~ai~~ 

5 . ~ ~ ~ g ~ ~ a ~ ~ ~ ~ l ~ m ~ i u i s ~ m ? ~ o ~ o ~ ~ m n ~  

6 . & 5 4 a ~ 1 3 a d ~ o $ ~ ~ $ ~ ~ 3 ~ ~ ~ ~  
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I O U  llIRURZaGa&r is.,. -. - - - -  
em~5rau1au~mouarmrr 
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ssaJd uapha ayl : Jo!r\eyaa Jawnsuo3 (£66 1) 

pJe!u!N 'M lned pue IlaMyseIg 'a Ja60~ ' la6ug -3 sauer : LK~ 
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wq6inzmni-&o m3anisu'shm3uR'.ilu 2 $n'nlrmzG3~~~;2tio Ut i l i tar ian 

benefit n"u hedonic/experiential benefit 

U t i l i t a r i a n  B e n e f i t  R"aqmaul76~ao.r8u61 1u&iuqm 

dslTum'di)r1cii%mnni'il~3un'i 

Hedonic Benef i t  ~ani5mauauo~luei7uGm1i) n-Jiu:;3nC(or 

l&?u~ial.a'8uRi m"m3uIo~o8u61 $-JQU'IJL~U u iu  n. ~?i(il~-ai~6o~nirn~11n16 

5nuue1iql'id ~~W'i)i~m11~'izlu'~1u'~i)~~&?u~inni'i~o~n~~~nai t7-Goimmn 

Uti l i tar ian Benefit  ~~~wi ' imi i i~n~ura"uaumuz1~nisnr '~~~9~or i io . r l ' i  

~~"so.ruu6u.i~m~nlrj du4r~u4iirrSuoriiq15 &ri~r~uou'iql'i rqueiu ~OiZi7iC~i5m-1 

oin Hedonic Benefit  n " ~ ~ a 7 . i n n i i ~ l u ~ u ' i n ~ l ~ o r ~ ~ u m u d ~ n u a ~ i i ~ ~ u m u  

ij~iurGua=a~3nr?iiIi)d16Cusnqlxl ~Su6u ni5i3i)i'imi~nd~lum'n'mi~~~~i)r 

l6Qugq 2 ~nwt-miillJ n i s ~ ~ ~ u ~ o i i ~ a ' i n  ~ u ~ ~ n d i ~ ~ ~ ~ ~ a l a i  

~zrHdulSiji O i U l n l ~ m i ~ i ~ i s n ~ 4 i i 1 ~ ~ ~ u s ~ ~ ~ ~ i ~ ~ a ~ ~ e : ? ~ n ~ l 6  Uln 

l ~ l ~ m i ~ a i ~ i ~ n ~ ~ r ~ ) ~ u ~ ~ ~ ~ ~ n ' i $ ~ n a . ~ ~ ~ l n ~ l &  &-nm.rl&~! Iz3w^sniw~r 

r i i a ~ u l 6 ~ ~ ~ a ~ i ) i n ~ ~ i ~ ~ 4 1 ~ 7 l w v ? ~ ~ ~ ~ m ~ i u ~ a ~ n i m a ~ ~ u ~ b n  

1 .8un'7~~nuni~5uaz1u'n~nun1~5 (Durable and Nondurable 

Goods) 

2.5u6i~ur9na uardir4u (Luxuries and Necessities Goods) 
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3.au6iuiawiurrq~nssuni&anoqan& (Based On Customer 

Buying Behavior) 

i i n ~ u n a i u n u 1 a a o ~ ~ u ~ ' 7 1 ~ 5 r ~ n m i i ~ ~ k  A'sa55t-u la5Tmd (2 5 3 8) 16' 
" " J  

o8uierl? mqu 

1 .Bu6im~wuni-ds un:lai~.awunim (Durable and Nondurable 

Goods) r4unix61uunwanlunimiu~~iu~inuni-d~~a~uf w6t-146 
- a  - 

auninanuni-ds (Durable Goods) ~o8u6inuanumem~nuni~s ii 

? 1 1 ~ ~ 1 5 ~ & 1 ~ ~ 1 ~  K~FI~~I~~u~I~Ix l 6 ~ 1 i  lm";<fl3 'itlE.1~6 b3T"ld ~ijtd(R'ld 

3u611aim~n~dni-~5 (Nondurable Goods) i7n3u6i~u"a iqni~1~~iu 
2 

xzur8u u?bnnwumodia5~mt% ?a:6oahiaun=h dq~ ad baa ~ijuWid 

2.3u&$ut9au U R & I L ~  (Luxuries and Necessities ~ o o d s )  

bal i .rbannsmii~$~d~~~ii  d ~ l n u  "6iagu" u~&~Znx rr"~idit3u" ~uan-diuEm 

~ n d ~ ~ n ' u 6 1 u i a ~ a ~ i ~ ~ a i u w a ~ ~  (The Concept Of Discretionary 

Purchasing Power) $ua~n'~lni54ibaun.aiim$ 

3 . 3 u 6 i ' 7 ~ ~ ~ m i ~ ~ q 6 n ~ ~ ~ n i ~ ~ ~ ' ~ 1 a ~ ~ n 6 i  (Based OP Customer 

Buy~ng Behavior) aiuisn~ei4lG~ilu 

3.1 8u&a-m-m&i (Convenience Goods) n'o i u n i ~ < ~ ~ b n m B o  
r, J 

niaanxq eran~w"uCu bmulGn~iuwuiaiu1uni5~~an$aJau ~Siu qnd aQ nd.180 

Suw' 7 ~ 7  3u6ia:man~a~iui5n~mI&~4u 3115emn :a 

-3uminS'n (Staple Goods) tduauni~l.jtdu~nWlu55rnd5:dia'u 
d'd -lun"i$&a~-uw~u ((Impulse Goods) ~8u3unia=mannran(dolu'ld 

~IJUUU~IS~~I din%n~&oucia:m& 
J 4 "  -lum"iWd~~Tuui~~nr6u (Emergency Goods) ~iju8u6iiiarm?nmwg 

.l J  ~alajln"?i.ruuunidal?'ri~)u ui8a~nslz~m3u ~~aaorii~a'erw$u 
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3.2 du;i~tan$o (Shopping Goods) Go e.1fm~mli~~nn'7m'o~Gni5 

~d5uu~i isuqmniw n n i  ~a:~duuuoinnainiiuriiluni5~a hnu'iqlu61liut-i 

~$aGi souun'~da46~oof n5r~i) i  5aq~Wi ~ u 6 i ~ ~ n n 6 i l  ~~eiqaandu 2 d5r~nn fin 
d d -~u6'i~a"nnmran~niioun'u (Homogeneous Shopping Goods) 
d d 

-8uFi'iGananwiiqnid (Heterogeneous Shopping Goods) 

3.3 i1u<1~013898a (Specialty Goods) i?uniaoim$au"naiunaiu 

nuiplGi'46 

- ~ u 6 i u ~ ~ n m ~ ~ n ~ i n ' n a n i s n u ' i ~ u ~ o ~ ~  ua~n lodox l~ma iuwmniubu  

~awi : Iun i~ i l Iu618  
d m  v -3u6inuanwmx~awi:Ka~~n6~"?in.lni5 ua:~~ulilio~7.d'na1uwu181ulu 

ni5In~m'3u6i$ua~1 6n~~Bn6i~maiu~adl i lu 'm'a~5i3un' :  $ d u  t?i~ol'1rl2ulo$a 
I "  3 

$uagnum~iuq qmniw uarnaiunimn~lodo~165"ploinn:41.a'3u6::'?auinnii 

3.4 3u6ilaiuaaq6a (Unsought Goods) Gn ~u61'7n"(u~136nmti'qlaifo'n 

n'ia-f4'nuilai~no$n n ' i o ~ ~ i i n a i u ~ i ~ d u ~ i ' i l ~ 8 ~  u"n~du3u6ilnai ~siu ~ndsnqdu 

n i n i 5  ~ n ~ n q n s a q m f i u ~ n %  n ~ n ~ ~ u I u 6 i ~ d i ~ ( ~ 3 ~ n n ~ ~ n a ~ ~ ~ ~ ~ f f u m a i u ~ i r ~ u  

~~q8d ld6 l rk~  ni~d4:nidQfm L C . ~ I ~ P I ~ U ~ A ~ L ~ ? ~  484 

i l in~nm7j i iq7 Gi'qndia o~af fu l~ i iadlani~3'~d5r~nn~u6iu~:u5ni~lu~d 
..- 3 

~buu na'79 1 u ~ d i n % ~ ? u a ~ u u ~ u n i 5 6 i ~ u n i ? u 6 i u ~ ~ . u ' n i ~ u n ~ n 1 w u u m ~ ~ w m i  

1n~~d~~r !?d~n l5uE i~d5xnn  ~ i n a n m ~ u i l ~ n i ~ d ~ r n a m u a ~ i u ~ ~ ' ~ ~ m i ~ ~ n ~ ~ u u u ~ a  

ds:annlwu (TACT AWARD ) n f q t  1 8d4rd10 2 5 3  6 - 2537  bmafisiu 

ar~iiuni'qijd 
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Z . Y I O J ~ L ~ ' U ~  (snacks and candies) r6u tnou ~ u i n d &  

r o a i  IJAILGU u'uds"Jnom rilu6u 

3.rn$a.r6u (beverages) d u  didor ~ i u i  qsi Timi r&a.rGu 

iii.g.rtiit7.r niuuvl m?u~Guu ~ilum'u 

4.r$aiiua~.aa.rl$rGrn~mimsi2um"i (apparel and personal 

accessories) ni.r~n.rZud rqm$'ulu sa.rrti'i q~rt i ' i  uiuni ~9umYU 

~.~~~o.riiai.rua:ea.rlmr'daum'a (cosmetic and personal 

care) rfiu uist.iuniuniu ~?uU'i?.rfia a i  ~i1.r U ~ J F  TRTRQ Wiauicu LSUGU 

G.snuu6 (automative products)  nu G i ~ u  ~ia..wda$u 

di<urn:a.r snuu6 ~nCnsuiuuum' ai.rsnnun' rijugu 

7.wo.rlniuUY7~ (household products) d u  nszmiwiis:: 

~~dsa.ruou ~1inYUq.r u.r+n'nvian a~dsu"setui r 4 u h  

8.a,dn%d~fl~'04l'dYZ'nvi1ii (household appliances/ 

electrical equipment and other consumer durables) rnuwaaa 

Id41 (~u"u hsniru' rmfadnnui rPidso.rdTuaini~ ~~dSa.r~ii&~iu rijuQ9id 

9.qdnsa'EiiCnqiuo"wTuu"5 uarTwsnuuinu (office 

automations and telecommunication) rnu ~Aa<5~oaidiu"n.riu 

hwTnw'ijaiio Snq6~miupii ~ ~ f o ~ r i i u ~ a n a i s  ~iju6'u 

1 O.qdnsoinisriaa<i.r uiuuazw'6u (construction materials 
2 and real estate) r2iu qnf in '  U U ~ L U U ~  h ~ ~ n i 4 ~ i i u ~ ~ ~ ~ s 5  n%an n%ruo.r 

o'~lilli'6lu'7Lacl rilumir 

1 1 .qsKilu'snis (services) d u  nisIJ~n'u55m Gi~lsasm8uPli 

t i u i ~ i s  uPSGnr3uyu wu'JAaGuw' ~ i j u h  
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1 2 . ~ 1  (pharmaceutical product) I.EU ~iuss~nina'm n?u 

audi sifn'nw8a r?lu6u 

13.erbnn'rn.n'n"3ld (general merchandises) 'Gu 46un'i~lyJ 

n~a; ls i iu~J ~ i l usu  

g d u u u n i ~ u ' i r ~ u n % u m u u t i l 5 " i ~ t ) ~ 1  

n-nf 1~m&~duuunisdi1au0'Lun1nuu~5a~1t)~i @ c u ~ ~ ~ . ~ I ~ M ~ ~ I ~ K u . I  

d~ r rnn~duuun i~Pd ' i~aua  T m u n i ~ ~ m ~ d a . r i ) i n ~ n m w ' ~ ~ ~  J am es Glen 

Stovall (1 993:84-184) William L. Hagerman (1 990:135-157) 

uarao;l J.Thomas Russell , Glenn Verrill uar W. Ronald Lane 
" "  2' 

(1 989:487-490) ~.raiui~nuua@uuuni~iraua~mm.ru 

1.3aw7-ni~~6ttwni ( problem-solutis?) nis~auotttyni 

uwz5Snisunl.a ~ d u ~ s " d i i ~ n d i f m ~ u n i ~ ~ a u a ~ i ~ ~ P d d 1  T w w ~ : L R ~ o ? G ~ Y ~ ~ ~ L ~ ~ ~ I  

~ u ~ s l ~ ~ ~ ~ ~ r ~ u r r s r i ~ n d f l i u ~ s f l ~ n ~ ~ ~ ~ ~ i n d r ~ ~ ~ u ~ ~  ~ ~ ] u u u ~ I ~ I ~ R ~ O ~ ~  

m'uo1nd~win5o~da~nd;l~un"a~ldci l '~; l1~~~ tdu nis93nGilaiaroim, guy, L$U 

RO, 4'1;l~iulaia:aim, uui7.r 19ucil'u 3Nn~~wii6i)mumld~~~l(i14.d"~un'~sla;l~m 

n u m n " ~ r ~ s u ~ ~ i ~ u 6 i i l a a ~ ~ ~ i a ~ u ~ s n ~ a a t l d a ~ q w i ~ 6 ~ a ~ ~ ~ t n i ~ ~ ~ w ~ ~ @ u u u d  

~ZiuTs~wmi a60n lu~G 3 ~ 5 u  ~~uniSdi~aua3~~~durjyY'1uii~~ln~&0;ld5rau 

n"oil~niniaurlunisd5::n0ua1wisandsn L L ~  an"an1u~G 3 r i u  aiu isnuni  

i l rgw116'  an tdalsr'utTamlusG 3 r ~ ~ n ~ ~ u r s i ~ ; l ~ o r a r a ~ ~ d n ~ i ) i n n m u ~ i . r  , 
IM~NIUI~T~LWI:: naucijuei r?lun~~di~auolH'~H"uil~~~~~.rnun"n~uai~~~ua'a 

n5r IW i r a i n i ~ I u ' e i  o Y ~ ; l r ~ o I S j ~ i n ~ ~ ~ ~ i r n a u ~ ~ u e i ~ ~ a i ) ~ s I ~ n i n ~ ~ ~ ~ i r ~ a ~  
"- 2' 

aiwislnwau ~9um'ra 

ni-xTut)nliSusd uuu6 G'nT~wiOuuIsm'"uuin ~wmra~u~sn~nq~o~6an~ l c i l '  

ms.rqmlusrur~aai5"8u 
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~.~8wam&m~~5m (slice of  life) ~d~bererni-xii~aua ~"n~aun 

aniaxni5d6nu~u~nw~3u~m~ni5dd5xnYP11~ IwuG~~~I~~~L~LLSU~?UH~.I~~.I 
,A 

d5~auni~mnmuu n i ~ ~ i ~ ~ u ~ ' s a q o ~ ~ a u a ~ ~ u ~ ~ m ~ n i ~ m ~ ~ a m ~ n i ~ d ~ U d ~  fi'lai~ 
^ * d J  

J ~ m i  uaxlaiG5nq~ni5da~lsr i iolvu sr.r~uamioxr~uni;.rauani5~n~tlil~mi~~i~ 

LGB? w ' n ' i ' l ~ m u ~ ~ i i ~ l j ' a ~ u 6 i ~ n 1 $ m ~ a ~ ~ u 6 i ~ ~ i n ~ l u ~ m ~ n i 5 d I k u  vz '10 jGi l tp i  

arls~iinGu K?aei~q~.riu Iavmiai~lurlul&~lsianiuni5dva~ni51d~~~~mu~~a~ 

?ujundumi?q w'~~ul~lria~~~iua~nauiuluni~9ja~~Wdua ~ S ' a ~ ~ ~ f i ~ a ~ a i ~ i a i m i ~  

n"L~a iZTuz lu l&r lun id~~a imi5  

5 d u ~ u n i ~ I w ~ i ~ ~ u ? m ~ ~ v a ~ % 5  w d ? u ' l m ~ d i ~ 3 u ~ a ~ ~ 9 u ~ ~ a ~ ~ u r ~ ~  

nqiuqu ~ar4ir3u~a.ruam~lH'~fiu8u&luania~nisoim?aai~ud$nu~f~n~upanu 

w u i u ~ u w ' o r u a ~ ~ l H ' ~ i i u i 1 3 u ~ i ~ ~ u a ~ u n ~ ~ v a ~ B 5 m n u ~  

3.uua6a4 (story line) I a u ~ a l l d ~ n v m ~ n i ~ i ~ a u a ~ u u ~ ~ m i  

nisun'ilqni (problem-solution) n"uuu3r<n.r (story line) ijfnvmx 

nS'iuun'ueuunu~lil=uunn'pal4jaan udninii~aualu@uuuuu?&a~ (story line) 

unun"or~auail~mi (gald) uami5un7an~u~3uni5~aua5n~6ni5ni (crisis) w' 
mYil~ni~mimi~aan (resolution) ~$auaw~li '~H"uii  ~~6'i~nnanuuuui~WdO 

~~uni~annluani~=nisdu"u~ T ~ u U ' i ~ a u ~ ~ u ~ d u e r u a ~ n ~ ~ u ~  K?aLii~~.riu ~wvmi 

Tnsfiwn'iiatia lulfiu ~ ~ u ~ a ~ ~ a ~ a i ~ ~ ~ i ~ ~ ~ ~ s f l ~ i ~ ~ 5 u i ~ 1 ) ~ a a n ~ n ~ ~ s ~ w w i ~ i a  

um'am=rn"uni~aniwni~osi~s~a~~r9uaeii~uin n53uiiidanGa~'lngnaam~ciiu$ 

tqr3u5nqCinisd n " ~ ~ ~ w ~ C n o " a l u ~ n " w a i u i s u n ~ v 1 ~  ~muai~~nsn'wn'ldwa 

n?iu.ri~u~mialH'~aa^nod~waiu~%nssuildls~wuieria t9um'u 

4.ni~ahGumuini-i (fantasy) n'a ni5aeuamuua=Gun'iluani~~nisd 

wdamGae5q ni5a=hqGumuinis q,r?un"qni-il'Lra'annCn animation aiu nis~madara 
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nyngi nu 2 c*uuyi 

n&Ln=oFu>uLnuc$pnanpucr nu ugic@u~uco+ilanrri $lniplcyan_nLwutsl 

OS_U C~HCLL~M)I169O@EL~~lCE?M1EPlSSfl~_U~L~RlB~~~~~CL~Q~~LU~~@~~lpUL~ r 

uepucaMcLunnei ~~~@UL~UE;L~RM~ ~~ICLROL$ CS_O@_~H~~ULCL~MLUU~I~~L~ 

~ew~~nouunuuqpls~u - Kseiuej 3!uo~j3ala-~ainduo3- 

b~n~prg~noui~n~~ r 

ngb~un~&u cp~nu~gn~~sps~uu~~ilp~n~~@uyn p~~~n_o;~~uEa_nu"oc~~ycpu 

RL~u%?@uLL~c~~$~@~I~L~ ULL.n_UZSr(BU/CO~l LfURKlFlP9 LEL,~Q~~LR~AU~ULD 

ro+rros_n f6MiLI4Kr?$PSEPE,b? 'prr~~~unnwnn~~ n%r uyn~u~f3nLu_n'nLn~m 

uuce+itnPmglrau1LmsW1~Lun~~ As e iu e4 1 eu o! i! p ed i- 
o y nnnpE 2 np?lb?noLe LLUL~M~@CL;~LLU 

ent ,. court> 

sbwu '~nn~~m~sn~ir~u . ... np E@~u~@~~~~U~~U~~~~LUO~H~~,~LUL~EQULU~ .. DPU



{u8~1ninaums7snru7 : aniur5n3nii 
{ o o n ~ 7 i u A ~ T n n n r i  : ~ian?u n<aun'airy , 
Insas ~nia'u%i?tj, aity ja~5oarmu-Ywui , 
uaufu ~ 7 a i F u ~  

DIE HARD /45 SEC. 
BRAND/SERVICE:MUANGTHAI 
LlFE ASSURANCE 

ADVERTISER: MCANGTHAI 
LlFE ASSURANCE 
ADVERTISING AGENCY:LINTAS 
(THAILAND) 

PRODUCTION H0USE:SKY EXITS 
CREATIVE DIRECT0R:RERNGCHAI 
PROMPICHAN,KRA:SORN LEELACHAI 
-PISIT,CHANRUNGRL!ANGDEJWATTA 
-NA, SANCHAI VASARACH 
PRODUCER/DIRECTOR:PAVEENA 
KONG-URA1,SUVINIT PORNNAVALAI 

DPU



~.ni5lfl~wnrau~'111~~3un'i ( t h e  spokesperson o r  
"A -d 

presenter) a'nwuzni. iu' i raund~inn&zr~un15G~~n~na~Z~~~ nfa qmna 
t - l  n " a 7 1 d ~ i ) l l n ~ ~ ~ = u ' i 6 ~ i j a ~ 6 i ~ ~ n i ~ a ' ~ ~ ~ ~ ~ ~ u i ~  'id~uunisdi~auaelszmnd rqu 

~uu~rdtwm~aau9n~iiou9.a'<u~in 

ni-i?n%iwnu'7rauaau61 bm~l$qnnag~$oaa"8~ rdu b % m i  
, A e . d  

q.nsrMsiam7i Gn3s-i $ a ~ ~ ? a ~ t - i !  araza7gn qan7qm (u"n~~~iur;i.ily!rjnn~un~na 

~ 3 8 ~ )  u i W ~ u u ~ G i r ~ u ~ ~ n i . i r ~ a n q a n ' r u s i  wTa buwm?mw~$ lern^m n"l$uiouuu 

?'ujui;an'Jnuwd~r4uTwwnri7raua~un'7 riiurpl'u ii7~%ni~1Pr'bawnu'7raua1uKi$ 

'l$ynnavh7'ldlaidda~3u~ rdu bwmizi'n'nQsiia rweldu l.a'~u<ua~anuwd~du 

~unuaa~nu+lwlidlTI'a'n~du r w a l d u 9 u n i . 1 1 n ~ a ~ ~ a i ~ z ~ i i ~ n ~ u ~ d a u  rquoiu 

6.ni~S~~wu7uu'uGu (Testimonial) nisTa.1~m79~duuuu"o:: 

m ~ ~ o n " u n ~ 5 h w m ~ ~ ~ u ~ p 1 ~ ~ w n ~ 1 ~ d ~ v i ~ d ~ 6 1  nBiu~ndi~n"un" n 7 5 ~ i ~ w o i u  

fiuu"uuGu n u f t u ' 7 u 7 r ~ ~ ~ u i ~ ~ ~ e i u  otrJ~n'~ds:t;uni5dd?um'aaa~r8in"L~~.a' 

u~cna"mn'n?au?nl5va~~~7 ~ ~ n ? ~ u ~ ( f i ~ ~ u ~ u a ~ < u d % ~ ~ n i 5 d n i ~ ~ ~ a ~ u ~ a : :  
dd 3 qmnaa'uriiunaiu6mrw"uh'7uu~nnumaa~R'i 

~ ~ s ~ ~ H N I L I ~ = L ~ ~ G "  r~u~uuPrnisli7raualno~ud~d.izaunisni 

~ ~ n n i ~ 1 ~ u w a u T n i  n~5di~aunaia9ninuw~a77d n%n~muivg(fiiian~j96' 

~ u 6 ~ u a z n d i ? ~ ~ ~ [ u q m d 5 = ~ u % u ' ~ a ~ ~ u R Y 7 w ~ a ~ ~ n ~ 5 ~ u ~  n7slawm7uuua"I.r 

w u i u ~ u ~ u a i u ~ ~ n u u ~ ' l ~ r ~ ~  3 Knwmz $96 
-(? j iu i f~~ (expert) r i i u n i ~ l a w u ~ l m u ' l ~ ~ ~ ~ u a a ~ ~ d i j n a i u ~ u  

rnuw9osi~u~~n'u~uR17wfaufni5~~~ u a ~ a i ~ i ~ n a ~ u i u ~ a ~ ~ ~ a ' n ~ ~ ~ d r i ~ i ~ ~ ~ a  
4, ao~auni'loi rgu baum.~nuun'G d u  Kuu% nr5a 7 u'iC~nuiaruunaanuuum ii 

r8u n'uu5? Ga n̂ sa uu~r ik  u~ym~d~~n 'uqmn~wni~aonuuuuam~su~w~nuup i  
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SEC. 
uiTmn"run'/ulnis :nrzr60.ry~n<wi R ~ I ~ Q J  BRAND/SERVICE:5 PINGS ROOFING 

TILE 
r<i ls~aaBa~run' /ulni~ : b i i u ~ f l n ' i r ~ ~ . r n  ADVERTISER: THE THAI OLYMPIC 

FIBRE-CEMENT . - . --- a~unu'lmurui : miuiuiam ~ l i m b  ADVERTISING AGENCY: DAMASK/ 
BBDO 

~uBmnianuas'lrvoli : r1und.r a@% PRODUCTION H0USE:MATCHING 
STUDIO 

Joonm~iub~Tmvcui : fl'ii~sln'ins56. C R E A T I V E  DIRECT0R:SARAVL.T - 
oyni qQR.r,nqmr: qirh.rli,qnalns qnlau'lau, KRYKAD,ANUCHABCNKONG,KRISANA 
in ia a'u~n?au~~n.fiim?u no6au.iriiu'il SUREEPONG.YUTTAGRA1 SUKAWUTTI 

-CHAI ,V ISARN SANTITAVEETANAVET 
,TAWATCHAI RUDEEAMORNLIAT 

<diu~nnis~inn'i /@in"u : d l c y ~ i  n~&J4ms, PRODUCER/DIRECTOR:PARINYA 
q6u ~Sn'iq7'i'im PHONGPARIT,SUTHON PETSUWAN 

I d ( n i w s i n n i - i l l - i ~ n ~ ~ ~ u w f u 7 u o m ~ ~ u u ~ n ' ~ l l ~ r ~ n ~ l n n  nsqn 1 9 )  
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7.ni-i1Gai-iuM'u'u (Humour) ai~udfu~i juni~Gi~auaw"aiui5n 
& r 

m"q~mnaiuaulaun'~u~bnnl5m' u a r ~ i ~ n ~ ~ e r . ] a i u i ~ n a ~ ~ n a i u i l m h ~ a ~ u 6 i ~ ~ ~  
.'r d 

5ng-d~ ~ a a e i i . r b ~ ~ n a i W d ~ n i ~ ~ i ~ a u a ~ u ~ d ~ u u n i ~ ~ ~ a i - i u ~ 2 1 u n b d u  b.uwnaian%~a.r 

i ia iqn iaa i  ~ a u a a ~ a ~ - i i a ~ a ~ . a i ~ n ~ u i n ' i a ' ~ a ~ G u 1 m ~ $ a u  miiid6ua~1d~~aaia 
d d " J  aaumuwu~w n'iawuUYPdlm~$au4'i.ry . a i u w ~ u n " ~ w ~ e r a u a . r w f i ~ a i a ~ u ~ i ~ n i . ~ ~ n ~  

~m6Gulmia"aun'ilGnifi7.r~nswqma.rui ~Guni.1~nqlu2dGalq3~nq b~wcuin'i~,~6aq 5 

~ 2 . r  I%mi m i ~ i n i w e r u m ~ ~ a ~ ~ u i ~ a n . r ~ m u d i ~ a u a i i ~ ~ ~ n i ~ i ~ ~  erun y u iam 

'LGG~wiymniwilwsii f i i iaqwuwi~ria~ d~ilin~wldY7ua.rn2ni~i1werua~~in 

qnSnua.rG~.ai n"aiui5na%.rnaiuaqnauiulw'n"nu~15~dunYPd 

8.nisu63~wiuiui (Vignet te )  a'n.usuxni~i~aua1u~daauuid"s:: 

~3uni-i~~amq1G~Guii ~u'Pl'shnaiui~nlG3u6i'7amTuwaier~aniuni-id w?a3u61 

a iu i - ina~ i ; l . rna iu~~~a~a~f iunnuwain~a ier  faaeiid~.riu TUHNI ~3iimIYlu 1800 

~3un i~rauon iw~a . rnu~ i~~nd~wTw- i~mw'~~~~u  b3$nbAu 1800  bmer1$~maq A 

w h o l e  n e w  world uid-i=nauIww~i ~ ~ a ' a ~ n i m l ~ ~ ~ u n q ~ ~ 1 - i ~ ~ n w ~ i ~ ~ 1 G  

Iw-i~m'~.riuGnq-i50 , T'erau , aiGn55ui , j r n  f i1~Tn- i~mw~uni- i~rn~adaai- i  

aiiqGnaiuqg Tw~nainib~Ylavnda~ 6~amqlG~Guii bmaiui5n6uni~~lb~ida~15 
a *- 1uqn&-~.r~a.sli.an.raidT'u loiiimau~Gin"6uni~~~l ~Wdaqf76uniud bm"i~~ninnuni~d 

w ? a I ~ w m i ~ i ~ f i n ~ u ~ ~ a u a ' L G ~ T 6 ~ 1 ~ 5 n s u c s i ~ G u i i  eri.~~.a~u~nuiraiw%~n 

el-ix~nmii47 1Pjiiax~ilu-inada~m -inalma'w2wsi sn i~uwiu  ~nWdGnu6~mia.11~ 

loiii-inflna~=~4u~miu1-i G.aSu~~a~aiuelaamn'u1w'~fu~s2:~ ~4u5u 

9.ni5aiSm ( D e m o n s t r a t i o n )  ni-iaiEmdu@~~uuni~i~aua 

e15xbnwwds w"a:.riaulG(u5Tnn~$11iln~~~.d'du61 w5a uo.r~Gu$aG%n.r3u611& 
-' J 

a~i.~r?'m~auer-n~u ~ a 0 t i i ~ n i ~ d i ~ a u a I . u w n a i 1 u ~ d ~ ~ u 6  n"b i14 TNUMIUIP~IM~.~~~ 
u c ;  & aiu~-inm' ~3uni~ai~(alG~~un"~d-i~3w'sni~~a~3u~iTmua1's~~w~wum.r~~~ua.r 
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ni.sdiaauooraauoniwwoa'n&~~lu~usii~~ aw"u6aaaw:oaa& aBuaadunm da i ;  

uonqaauu"6ao.rwoa'nii'.r~m , lww~iua~~'bmG'a6 L L U A W ~  iiaauo'lWYaBuniw 

uunlmca6 UUR% ~ P ~ ~ o I L $ I . I ~  #ai.ro~uuam~o.rdqq W ~ ~ ~ I W ~ R ~ N I M ~ U ~ ~ ~ U ~ I  

n f  uqwaiu n " a ~ u n i ~ ~ i ~ a u ~ u ~ 6 a ~ u 6 1 a n u a ~ u a ~  .im~i6ami#dibauao~~8u 

niw mannwaiu~um.rndai . r~~a~ul~mum u $ a ~ a m u a ~ ~ ~ ~ u ~ i l c i a ~ u u i m i u n a i ~  

wonqwaiu aiiu6u 

3.aaducjnlwu' (New Wave) ~8uni~ i iaau~nd~bamm~~~mniw 

aa'ufuldui T m u l u ' u ' ~ 6 1 T ~ ~ . r ~ ~ ~ ~ ~ i . r ~ w a o u  Tn~i~o.rniwo=abri~amla uaz'l:1PT 

rwa.rd4znoun'iuaq#a<ilo aynauiu d u  lsrr~~iaiuzuia'ind a8unisKmniwaa'Pr 

~duiniwui.rniwaijusm<a.raa'uuu'u6an' aaa:K~~d~niwaiuld uar6nldn"niw(' 

w6.r ua:m-mldn'niwC?"yI~.ra6uuuaiulrl ua'an"6'mldwdniw package ao.rai 

uzuiaTn4 ~"sniwwuind-$daoma& o:a8uniwKm~d(31'muiao.r~1uuu~a.rnuu niw 

mir j 'w6.r  niw 8q1y1mo4io4 niwmuunuu u ~ a o ~ a . r ~ n i w ' ~ ~ u i n d ~ . r a a w a ~  z 
rl d f.rij,nml&iinisdiaaualua'nwa:d duni.sdiaauoZnfluuuwu.rnol'noz1:1PTa'i'w% 

i3u6iiin=Yua'~ju 

4.nisad'iuuaGuu (Corn parat  ive) n ~ ~ l ~ ~ m i a f i u u a ~ u u ' t u  

dxza~~~il~u~u'aiuix61n~:Yii~~'~1inaijunix~d~uuaw"aer~mumx.rn'prSu61'7u ui-$ 

abuunicidiaauouuu6 u"noz~nm-muda.ruil~7u~i~6ou aziu uan~lGa6ufl~maiu 

uwnii.rn'auao.r8.ram'uan'pdluavnwmrnou-wa'~ mv.raaiu l srrw~i~~~r~ ld"i~auaWInd 

'Lb~d~uunicidiaa~auuuid~uu~Guuln~~d5uu~~uulWY~Aui1 ti'iYiini~61luGnd 

YiiaalaiG aioorurin~u~a~ uiOiYiin1~61ndd~r~pa"iwoua~~n.dbor~auriouuri 

5.ni-ioduiqdc~ (Analogy) L ~ ~ ~ I S ~ ~ U I ~ N ~ I W W U ~ I ~ ~ W ~ N I  

a d ~ u u ~ ~ ~ u n ~ ~ l ~ . r W d ~ o ~ a i a J ' ~ 1 u i u ~ ~ u ~ ~ ~ d ~ u ~ a S u 6 1  ibu lslwsuiawa: auaaaqa 

lnaa  ~n i~qdu iqdu "ub~ua fu~a~n~aq ld i i ~uum~5mdma~u"a~~~~n~ rd~uu "~ lud~ . r  
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CqnRn~d /30 SEC. 
BRAND/SERVICE:PTT LPG 
ADVERTISER: PETROLEUM 
AUTHORITY OF THAILAND 
ADVERTISING AGENCY: AMEX 
TEAM ADVERTISING 
PRODUCTION H0USE:MATCHING 
STUDIO 
CREAT IVE  DIRECT0R:SOMKIAT 
KITTPINIJNUNTA,TANYA KEERINNON 
NUJAREE SINGHASUT 
PRODUCER/L?IRECTOR:SUHON 
PETSUWAN 

DPU



- w  al al 
.riu30un Ln ~3ga.r 

aa.'u i l s r i a f3~a  (2533) ~ m ' n ' i n i s 3 ~ u ' ~ ~ o . r n 1 ~ 4 ~ a - i i ~ ~ ~ $ a n i  

nivcuu wsTol~minra.rlnu u a n i ~ ~ u n u i i u u ~ n ~ i u ~ ~ ~ ~ . r ~ ~ a n i w " l " ~ ~ " L u n i - i a ~ i . r  

niwuuw~ol~miijw".rnuw 18 gLiuuu6a nislG'a3iui.rwnlo nislG'n3iu$un.r 
r d  . 

danmfYu ni.slG'did'u&gcgi ni.s%G'~i?u'~-ia.rniny~'iui~5aGa ni5a%sniwGn~d 

ni51si qnsn n i5%~n3iu i i .s 'n i i~2u~ n i ~ % ~ a i m d ~ u  nis%G'n~iuarbGauai'iud 

nislsi~wn-ia n159~Liuuui"wuu1is'iu ni55i.rbnqwa ni~~~n~Yn~~iu8uw'u8'nra.r 

nn in 'Y~ad i  ni.s9%kgcy$n~d ni5bil~uubf?uu&-gni nisuf?!qni ni%9G'<a%a 

uarni~ido5uRi~i~9uuu~6w 
-I- I 

diPSawns $un9 (2534) l6viini5dn~i&a.r~nu n6v~.ri"ul'yaunum~ 

lw~~i~u6i~uatil.raan~6u~~io.rCuniuisud lmuGi"mqd5ra.r& nisdnwi 

n~ iucnu  n ~ ~ a . r . i ~ 1 ~ u ~ ~ ~ o h ~ ~ i ~ n ~ m r ~ . r n d i 3 5 3 u ~ . r  wsiun".r~duuu uar 

d s r b n w ~ u ~ # b ~ u i r a u n ~ ~ ~ B ) I ~ m i g d ~ b u u ~  n i 5 i n ~ i ~ . d n i s ~ < u ~ ~ u u  FOCUSED 
-I a" 

GROUP INTERVIEW ~.ru~ujuC(b$i~~uaunuin~uw".rnu~~ 43 nu aiq5rnii.r 

1 5-1 9 TI uani5TCavcuii %jua-~u ln~ i  G A ~ I ~ ~ ~ R ~ I U L P ~ ~ I ~  ~ndu-GuIol~aii 
d d uam.raan~6u~~ii:a.rCuniuisud woau~3-5 uarwaloluIu~mi~~uuuu ~uo.roin 

v i i l n ~ l ~ ~ ~ m i a ~ q m ~ i  u a r ~ ~ ~ ~ ~ n d i i b n " ~ ~ u s ~ a . r s s s u m i l u ~ ~ i ; l n ~ ~ o ~ ~ u  T'ujua-~u 

ln~~nG.a'alw'uuja~~auo~u~~.r~~iu10i~~u1rau0ia8.rnulne~ &.wfufluuun?-i 

la~miWduam~aan~6u~~6a.rn~uniui5ud i ~ n u i ~ u O l u  vi'~.rn'iG<ii.r n3iu 

~6u~~a . r~u~us ' fu~u6 iC(d iu i lo l~mi  ~~u&l~n~~~pr'ulu~a.rniui~duin~ijuld 

i i~ud~r~nn~uni i~nui: :auC'~~Iolmi~uuudi ia 3unid-ir~nn.aaqlsid3u ~ d u  

q~ai.rauiaii U iou i f i  ~n%~.riiiai.r n'iuniija s9u6u 

osa t3PSwiSa (2535) ~ ~ ~ i n i ~ ~ n ~ i ~ ~ n i s ~ ~ ~ m ~ i i ~ ~ u n i . r ~ w ~ ~ u  

niwuuwsTw~naini.rlw~n~~pa' u a n i s ~ G u w ~ l i i  Gni.slGqm~~i~auni.r~wmlu 
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niwuumsTslwmimi~Tmsn'nu" 3 a"nwwx%unia 6 a  n ~ ~ m r a i i a u n i q r w n i d a a a n  

Nin iqniw ~mrai~aumi~rwa$~aaanuimi~Touxniwi  ua:ni5gor<iaoumiqrwai 

~ a a a n ~ i m i ~ a ? ' a u x n i w i  nisgmrai?aumi~rw~$daaan~i9i i~niw 6iuund-ixmn 

ld'rqu 3 d w n n  i7a 1. ~ n w m ~ d n n ~ n i ~ a " s m " s a n i ~ n i e r n ? w n a ~ ~ ~ a m ~ ~ u u  

T a w m i  2 .  $ n w w ~ d n n ~ m i ~ a i n ' d ~ " s ~ i ~ " s ~ a " s u 1 ~ n 5 1 a ~ ~ ~ a m ~ ~ ~ ~ ~ s l w w i 3 .  

$nwmtnddsinQoinni~~ir i iuda~lG~~am~~~~Tslwmirwali lmrw~nu"~ i m i ~ a u l o  

r w n m s ~ f i ~ w " s a i j n ~ i ~ a u ~ o k C u ~ a x n ' u n i ~ ~ ~ ~ m r % ~ ~ u n i ~ r w ~ ~ ~ a a a n ~ i m i ~ a ' a u ~  

n i w i  d iuunaan ld ' r~u  3 d m n n  Ga 1 . n 'au i i o in [d~n~~nKn iqwnCinSa~  

2. ~ a ~ i i o i n u m a u m u i T $ m a u n a ~ ~ ~ a m ~ l u n i ~ u u m ~ s ~ m i  3. 5au6ioin6i<aq 

gaq rwaqdsxnouTslwmi a a u n i ~ l G g m ~ a i a a u m i ~ r w a n " ~ a a a n ~ ~ w i ~ a T ~ x n i ~ i  

l g ~ ~ n '  ni5~ddq~iuq~in~iuqnaqc?;ymwla=inSaq ~~a-KnwmxdTu~~q~iuqmurn7 

d=ixnouniwuumsTslwm ~ ~ a a Z n a ~ ~ m f t n n % n i w ~ n w ~ ~ a ~ ~ u m ' i u a x a 5 i ~ a i ~ ~ s l d "  

h~un'~%ai5ln'm&a'i lmianiwidmn~ 

i 1 5 U i  b & u ~ d u  (2536) ~ 6 ~ n w i ? ~ m 5 i ~ ~ ~ d b b ~ ~ u a r ~ 6 a ~ i ~ i u  

T ~ w m i m i q d a T n s ~ n u "  (w. n .  2533-2534) ~ ~ D % ~ L ~ I ? ~ E ~ ~ ~ ~ M ~ ~ ~ ~ U U K R :  

r6a~i~iuTslwmini~da~n5m"au"Lusi?~~ w.n. 2533-2534 ~~axr$a?<nsiuo"q 

aRn~611::n15n5=m.~u n"saB i i~~a i~m' i l ~n i5~o~~ iu~s lwmin i~~abns~nd~a i jo ia~  

u5Tnm%uqmidd ~ a n i ~ ~ n w i w ~ i i % w ~ i l u s i ~ ~ ( s l ' ~ n ~ i ~ ~ ~ u n i ~ ~ ! ~ ~ ~ u ~ " a a a ~ ~ m ~ i ~  

6aqni5 mai~?n uaxGa-aui?ollu$qm~ m ? i ~ $ a ~ n 1 5 ~ ~ u ~ f i ' i l n ~ a r 3 ~ ~  u a : ~ ? i ~ $ a q  

n i5 t4u  n 7 a a n ' i l u ~ ~ d w ' a ~ n i ~ ~ i n n i i m ~ i ~ 6 a ~ n i ~ m i ~ n i ~ n i w  uaxd'aqnismai~ 

daann'e! 

si in?ului i~d=ix~nn aiju'n$m?muiCio Melvin Hattwick (1 980) 

l d ' ~ i n i ~ ~ r m - i i x w " n ~ i ~ 6 a ~ n i & u ~ i u i ~ I ~ ~ u ~ i u T ~ w m i  ~ ~ n ? s g n w i w u i i   IN 

~ a ~ n i ~ 6 u g i u d Q n d i ~ i l G ~ i n ~ q m l u ~ i u b s l w m i i j n " ~ ~ ~ m  8 d"i~nn(si?'iln'u Ga 
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o 
(086 L) Aa Sae y ~omli42fi\b~?ee~~~u~ea1g~nffim~n~y~~un~~~p m 

beg &09 L4Kklb~UL~AM~SLOnRYLU @_U3b*MLAU@ 

SLunbsuwrpntb) p~Leur~u~_n~~n~lsnp~mun~sunn~~u~~~e~~u~~~~ungi 7 a 

ncsu~uu~+~unbbp EE;~ sv raL&sLunb_t3ismunl=en be$r ES rrut.~nyi P 7 

ELUfLM1 b@Ol ,- EEZ EMMlpUlLIOAMl b@$1 €09 ~~LL~uLuP_K~M~L~~~L~oAM~ 

npbfln be~_~ ~€6 unklb~~~~~u13un@gin~M~UsMnp~mun~vJnRM~u~ Lena 

a&sz nu~uffha I E- I ,un_e!nb$ ~311~11 3NISlltl3AQV 'V'O'M u?Ln@@" 

331A83S ltlOd3tl NOIW3dSNI 3NltlOllNOW 'A'~~LE~@~~LU~~@,B,~LLI~~~~ 

SLUUL@bQ 8ESZ ig~~U~b~n@yInl, 6 .?En L '5 'E b@F?!d&SU1tJLUEbLUMLU 
P 

PMlll$ ,nu-USU~bLMLWAM~SUnRMLU @~~b$uLRU~LLUn\SUL!ZZp 

LRU~UEL[JOL~K~J 
P 

nb-u 
r 

muys~u~~seeungr~~a~~~~u~ (s!sAleuv SU~IUO-J) L~~@~IK~LSMI& .- 
nnrssbLeLunGs - - n~~~s~~~~~~~~rs~un~u~un~ne~~,~~ub~uugs~u DPU



qm=i n = 12pq 

1 +(L) [(.L?P~ -11 
N € 

n fin ~ l t a ~ ~ ~ ~ n ~ ~ f i a i ~ d  
N fia htaatdd-s~insn"~~.~ w : 603 
E fin aaiuan~~~a$ata : (005) 

p a a ~ i u i i ~ ~ ~ 3 u ~ l a ~ d s ~ i n - s  : (.5) 
q fin (1-P)  ( 1  -.5) 
t fin ~6An~aanr t : 1 96 4 ~ - ~ ~ ~ ~ 7 i u ~ d a i & s s w  

1.96 bE) ( O.S)( 1-0.5) n = 
1 1.96 2 

+ ( E  )[(m ) (0.5)(1-0.51-1 
- - 384.16 

1.61 

I 

lunis$un'7aeii.rlG5s"ni.s~u~"2aeii.r aei i . r i iu (Simple Random 

Sampling) 6 ~ u n i ~ n ' i n u ~ a n i w ~ u m s " i s l u ~ i n d ~ ~ u l j ~ ~ ~ i n ~ ~ a ~ ~ 1 r l  IWUL:UJ 
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n i s ? " ~ ~ ~ i r n ' $ ' o ~ u  
C d' 

nia?iw~i:iGa~alun15i~n~'j~u uZiqn i~5 in~1:Gi~~r l~~ Iud iq7  

6'46 

1 . n i ~ r ~ n ~ ' ~ i u ? u n i w u u o ) a " i 0 1 ~ s ~ i d i u u n ~ n 7 ~  

rifuni.i1"r~.ii:n' ~ ~ a ~ n n l j ~ m n ~ o ~ 1 u R ' i n " s a ~ ~ n i ~ ~ a ~ n i ~ a u ~ 5 " 1 ~ u ~ 1  

Inan-flu' u d ~ z d a . r i i ~ ~ ~ i i 7 n d ~ ~ u ~ i ~ ~ a ~ ~ ~ ~ s ~ ~ n n ~ ~  ~ m n d i u u n m i ~ ~ n ~ ? " ~ a ~  

n i ~ u u ' < ~ ( 5 r ~ n n u C ( ~ n " m q i '  u a z ~ ~ n i m o ~ n i d ~ n ~ ~ ~ ~ ~ i t d ~ ~ ~ ~ i ~ a ( r 7 ~ ~ ~ ~ u n ~  

U%~ndns (TACT AWARDS) m&i7nd 18 nu~u$4n"Lnia5r~,5i~w' 1 &~QUYUL&J 

1 MU.-JU ~ o ' o r ? a ~ m ' ~ ~ i l ~ i ~ i ~ o o ' n m u ~ ~ ~ n ~ ~ a n i ~ u ~ m ~ " i ~ w ~ ~ ~ ~ u u ' ~ ~ ~ : ~ n m  

aa.rR'u&n?au?ni~ uatrii?$ninnuo'.rdiu?uniwuum~~t~17~1o.r~u~u~ru~ni.r 

udazzl.r=mm 

2 . i r a n ~ ' ~ u u u n ~ ~ ~ ~ a u o n ~ ~ ~ ~ ~ a u  wT"is~u~7Inm"m.i 

~~uni-i ' i i~nz~'iBni%rii iaua~~a.rm~aa.rn~wuum~"luvaiTns~~u'nniw 

auwT"iuum1uma:&o.r?n~~n~M'~~aua~uu~l(r7Ui~~i~1rnm~~n'iwum1ili nu?a$ 

l~hni.j?"snrn=~' 1 58ni%u'irauo Cor4u 1 nti7er 

o a ' i  ~ 1 5 6  W ~ U  U ~ J G ~ I W U U ~ ~ " ~ ~ W N I ~ ~ ~ ~ U ~ ~ ~ . ~ ~ ~ Q ~ ~ L ( ~ U ~ ~ I % ~ ~ I  

lauauinni-, 1 at~uuu nw.ru"u n i n I ~ u ~ i ~ ~ a . r T m  i j ~ u u u n ~ ~ i ~ a u a ~ 7 n n i 7 n i ~  

gu1I.I udarsrluuu o~~."uL~Iu 1 nu7u s ~ u n ~ w a u m . i " i w w ~ ~ ~ ~ ~ ~ n ' ~ ~ n ~ ~ ~ ~ ~ u a l u  

.iUuuuni~l4ivta~uZuu'nr ua:n7.ia7Em n"oru"u~8uwuiufiueiir 1 M U ~ U  uazn75 

aibw 1 WU?W L ~ U ( ~ ~ U ~ Q ~ ~ ~ ? ~ O ~ ~ ~ H ~ ~ S ~ U ~ ~ ~ ~ W U U W ' ~ " ~ U ~ N ~ ~ ~ M " R ~ ' ~ B U ~ ~  

nis~i;auo~Lluuur[m~~nndqm u a ~ ~ ~ ~ a i ~ ~ m n ~ a ~ ~ u 6 i i l a ~ ~ ~ l ~ ~ i m i f i m ~ m i  

I . I ~ s ~ ~ u ~ I ~ ? P L R . s I : P ~ "  ~dan.i?ui? ~ u n i u ~ l a % n l . i u & a d ~ z ~ ~ r d u U 1 ~ n 7 ~ 7 ~ a u 0  

$uuulwuin$q~~ 
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1.3 qw~%aoumi.rchumaiu$n (Love ' ~ p p e a i )  : n"n 

aaiuiZn$uaaqninaiun aoin%Gnu$u~fi%o ~iSumaius'naa~niuaia maisrTn 

ia~wncnsqhu 

1.4 qm~iiaauniqtw~ (Sex Appeal) : GanmCnwmr 

d i q 7 ~ a w i r e ! ~ m n a o a ~ w ~ l n ~ w ~ n u " . r  1;an a%za?uS~hunid"~~a4~5aui i~  

oinili=i?~idi.r7 qm5in aaz6~iou~i$a~ui~nG~~n~aiuauleuntwmws~hPllrsiiu t in 

nsr~ulGy'u"sn~tfimmaiuau1~$u l u m i a a ~ / w % u 5 ~ ~ ~ l ~ 1 G ~ W n n a i u ~ m 5 ~ u i  

n ~ a n a i u ~ ~ n i i ~ 1 ~ ~ u d 0 z ~ a ~ I n i ~ u 6 i m i u ~ I w w m i  

1 .s gm~iiaaumi~$iuaisuM'du (Humour Appeal): 

n?iuaylnauiu yamanauGu ni51$ai5udfu a ~ u i ~ n d ~ ~ a ~ i ~ n a i u f A n a u ~ u l n s j  

5 R lG~i im~uf i~~~u6in ' i1Gn~u~Li l i~ui~t f i~naiu~~nluu~u~n<u~u6i i lazaiuisn 

Gqemn2iuaulolGZ 

1.6 q m r i ~ ~ a u m i i n i u n a i u r ~ ~ i T ~ n  (Sorrow Appeal): 

n i s d i ~ a i u f W n r Z ~ l ~ ~ ~ S i l f l n  ~ a i u m u ~ n S i m ~ i u ~ ~ u ~ m ~ ? i ? a u ~ d a ~ ~ ~ m ~ ~ ~ u a u  

logu5ln~ i l a rn~z~u1GrW~n? iu$a~n is~uRi~u~  

2. ~ m r ~ i ? a u w i ~ & u m ~ i u A ~ ~ a ~ o o ~ n d ~ : : a ~ n ~ u ~ a ~ ~ G i  (Sensory 

Pleasure Appeal)  : gm~ii~aulu6iuwaiuf3nwa10 na?uwalon"?ufoin 

d ~ a - t ' ~ ~ T u G a ~ ~ ~ ~  W~nispa'iraualG~4ub~~srl~.au'mi~6iufiis1d?~n~1uw"~walo 

oifidszaimf~Gaei147 Ei"1TPjufi n15iTUri'a n i5~6u ni-il6n&u n7516~u aa::ni-i?u 

f=ianiC tdu nislwumii iuainis d ~ ~ m ~ 1 G t 6 ~ ~ ~ n ~ % d 5 : : m 1 u a 7 n i s a e i i ~  

~ a ~ m a i a ~ ~ % u ~ a a i ~ ~ i w i - i  ni~10lumiGiwau $~w~~~~rGuiisna1uw"~wa1ori l i l l& 

n f  uwau tbu6u 
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3. gm~%aouni.r&uqgniw (Health Appeal) : ni5l$qm 
2 d aii?auu awouam.rlw'rw"ui11un'iu"u~~~d5~lu~~a~'~1niw41.1ni~ riilG<i.rnia 

d.rrrs.r am& oiqEuai? d~iasinlsnsiiilrm'rfu 

4.gmr<17aun~iua~~l?nauiu (Convenience Appeal) : gn 

a?i?auiftiiunis 6.rqmle lmuua~~1G'~iuU ~um'7~uSi?~d~:wdm~a1iu~::us~~iu 

gnro.r~~~3un*i16orii.11s 

5.qmrii?auni.riiun~iud5-wu"a (Economy Appeal) : 

a4unisu'i~auoai~hu~i~w"olw'~uTTn~nnuii ~?1616n'inis ' lsl~~1aiu1snsi?~ 

d~ndnr~u1WYufi@Tnnl6rYLQu~eil~l5 

6. gm~?i~ouni.r&iunisaaufuGun'a (Respect Appeal) : 

TmunislnT~qp (Hero) n ' s a n ~ n " l i 5 ' ~ n i s u a ~ f ~ u ' ~ ~ ~ i l i n n u 1 u i T ~ ~  rsiu ~ i s l  

uii:o.r <~da?srity $ns.rqru@ uidu(uudi w'sot9uCaaeii.rlunis1sr'3un'i d o  
" 

ns~{ulH'r6wnisao~mau61 i l % n i ~ r ~ u u ~ u u  

7. q m a i i ~ a u n i . r & u ~ ~ i ~ ~ ~ n 5 1  (Luxury Appeal) : n n  
2 a! TuunliTw~lG'~o~iLji~ouu ~~aa%.rniwwsu'sra.rlun'ii1~5u3un'7u"s:m"u u'n?iu 

n ~ n s i  ~5und~ouC~l~~.rajnu~u~.r 

8 . qm~ii?auni .r i iunis~ua~uwu".~ao.rn$~r (Affiliation 

Appeal) : Imul~gs~?i~au~a~i~n~iu~uinil~~4ua~unia".raa.rn~~r aainozrpr.1 

i ?u~5uau i%ni~u i i i i on%rui~u  rsiu n a i n r $ i o ~ l u n ~ o ) n u ~ u a ~ ~  a~inrsiio.$u 

n4u?'u+lnrj riiu&u 

9. qmri i~auni .r6iu~~1ur~uC~'~~i l . r i~rn~ (Egoism Appeal) : 

~5unis1 .a 'a i~Taru~irdaa5'1~~~1u~~lo  ~ ~ i u w o l s  ua :n? iu~~a~u lun is r3u~~ 

rmosw'?~a.r lu'rluuuuuln~lu'~iuuuln.i 
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10. qnr~~ou~ld&ldnisns::{ ld~m~~ ( ~ e n t a l  Stimulation 

Appeal) : iionisrauoaisluurui rionsz6u~ml~uo.rdu3lnm idu m-Jiun'.inia 

n~iu-pus.r m?iuudand-jaain R - ~ ~ . J G ~ K U  r~olWY(u3lnm~n^wm~iuauldua'u& 
.5 

ld ld 

1 1 .q~r~i~olani.r&un~iun=~aonuaiu (Aspiration Appeal) 

n3iudsi-jnui ~ ~ u d s ~ a u ~ ~ i ~ ~ ~ i u ~ i r ~ ~ l ~ ~ ~ ? a m i u n d l ~ ~ . r ~ ~ i ~ u i u ~ ~ i l ~  r4ju 

8umi&aiuisna~i.rm~iu~idi)1w'uri~5o1lm' r9um'u 

1 2.gmrii~ouni~niud5=Inijniw (Efficiency Appeal) : 6in 

nisd~umiiid-ir8n~niw l~uaaucniundw'oanis rdiu ~nqZtitl.rm'jmuG'w s=uuras.r 

grdau Tnm"~du"niw%w ~a~crrijutnia 

' & 
n i r n m a 0 ~ 1 m ~ i u ~ 5 ~ ~ ~  

d ir n i m m a ~ ~ l m ~ i u ~ ^ ~ 1 o u ~ ~ o . r r n ~ ~ n i ~ ~ n s i m ' r 6 o ~ i n i w r ~ r a n ~ ~ l r m i  

h-in"~da4unisnmanum~iudo~u"u9 3 ds::sium'96 

~ .~nm~ 'n i s i j i uundsu rnw~ua" i  n ~ o o u ? n i m o s n i w ~ ' u ~ ~ ~ a ~ m i  

hsn'nd 
2 . ~ n ~ ~ n i s d i u l d n d s ~ ~ n n ~ d u u u n i s d i ~ ~ ~ a  80.rniwsums~~w~i 

ln-iry~u' 

3.rnru6ni~rma7z~d~bnnqwrii~olan"L~~laniwuua~glumilnm"fiu' 

56nisnwwnum~iur~0afu r?7j~~nwanulmanislw'~ns.rqm~&diu~u 

2 riiu 80 D.w-x~?$ t fusas~~u & n & n i n ? ~ i d a a i ~ ~ a ~ u  ua= o.wui?mG Gu 
z 

H ' ? ~ & ~ l ~ ~ % l ~ ~ ~ l ~ ~ l 5 ~ ~ 1 ~  ~iU$~VlFlfllilrn$ U W I ~ ~ L ~ I $ U ~ G ? ~ O ~ % ~ ~ $  'nun4 

A{5SYYro.rr4u 3 AU P ? r n s i = ~ n i w ~ l d m ~ u ~ ~ i n ' ~ ~ ~ a ~ ~ ~ u d ~ ~ d i s u i d i ~ ~ l d  30 
rd ul r 4 " d ~  ~ ~ ~ ~ 7 ~ ~ ~ ~ ' ~ 6 ~ ~ l ~ ~ ~ 1 ~ ~ d ~ ~ ~ 6 l d 6 ~ ~ ~ ~ ~ l 1 f l ~ ~ ~ n ~ 9 i ~ l 5 ? ~ ~ ~ F ? t 7 ~ ~ 3 0 ~  
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oinni~ i lnwiniwuuw5aw~ini~~m"f i r i~nnno~ni~wiaaf i i i i  

Tnsni~ri 4 afiiii %un~~rnwuwiuns 16un' aniiilnsG'~rflnon'5inio~ 3 afiiu' 

h=iG'~~rinoqw'wunmiaq 5 uniu'Tnmi~rinoaG'wunno~ 7 ua~af i i ihsn i~ r i  ma4 9 
I "  -I n.a.u.n. &um?un 1 n'q 31 wqwninu 2538 ~innisija~Z'-mdi-a o d i a i i o  In' 

d~u?ursi~oei~~danw~do niwnums~awcui 238 r$o.r 
& d o u  nis~r~sirw'rdoniniwnuasTolwmi~uns~u y-maIm'uGauani5G 

onnriju 3 mnuGo 

w a d  1 i l ~ r n n ~ u n i u ~ r u ' s n i m o ; r n i w u u m ~ o l w m ~ ~ : i ~ h ~ ~ ~  

mound 2 ; 1 d ~ ~ ~ n i s P i ~ ~ a u o ~ ~ ~ n i w u u w ~ ~ " i ? u w s u i n i ~ ~ s G ' ~ ~  

moud 3 am~1Y7~oud%n~uniwaua5uwsuinialnsG'~ri 
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o~nuuuqiii 3 u~(n9-h p l ~ u ~ n i ~ i ~ a u a  ~ ~ ~ O ~ ~ U ~ ~ J M U U I J ~ = L ~ ~  

bu? d~znnu~d~?ani~u' i~~u~ueiw'?Wun'i  (PRODUCT ALONE) , ~ i u ~ n l ~ u '  

(NEW WAVE) , n i ~ ~ d 4 a r r r i i u ~  (COMPARATIVE) , ni~qduiqd'luu 

(ANALOGY) , aim; (DOCUMENTARY) , nidilaK~fnwM' ( S Y W L )  unzn7.r 

ETuniud (INTERVIEW) ~ n = ~ ~ ~ a i i ~ l J ~ ~ u n i 5 u ' ~ ~ a ~ ~ a ~ e i Q i j ~ u R V 1  L~UZ~JMUU 
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afidnuera 

luni~~nuiga~ii~ouluniwuu~~Torumini.rTnm~~u'~1~.r1nu 1S;rii 

n i ~ d n w i ~ . r ~ d u ~ ~ n i 5 i i ~ a u ~ ~ o ~ n i ~ 8 u ~ 5 ~ w w m i ~ n 5 ~ ~ l j a P d i l 0 q ~ u  G.rr.ianm 

n ' n u i w u  2'1 2duuu6~uu19iuin6qm6ia n15~~%~awnu'iiauoiun'i 

(spokesperson or presenter) d.rord'qrnmaBuii n i ~ ~ ~ ~ m i ~ u 2 d u u u ~  
- I - d  

Gni)~1iini51 n~aqn~anuzroiiIu.r u1~5uTorun1ii~a~a~un'i ~ d u  eriiI4uln55a 

l9 iwiwsrionuazui .r~anua~i iuuui~~uw~~~1u~ma~ i i a  5 a i  tiumbuna~~ uaqaui 

? i i in r~k~s n ? ~ ~ w ~ ~ i ~ n ~ ~ ~ d i ~ i . r ~ ~ ~ a u  l & ~ i d i  ?'ouuwiiia tbuw'simru~mai rgu& 
d - - I  

i.rni519iai51 n5aqnnan unatiIs.rG aiuisndauanrnu~.r~umiuu~nt~az~iuau 

1w'n'urpl"1&4&n?pr1)~11m' 

a1581 ~ 8 ~ u i u  (2534:107) ~mYilbuiuo'.ruan'irnu~u6iuu~n~~.r 

n i ~ T B n i s 7 n ~ a q n m a 6 i i ~ a ~ ~ u . r i i  ni51Bmi-xi uar~u~.rtbu~a5rn?nuidiiuu~B 

niuui~But2aiu7u uart9unduaus'unidii aiui.ina%~us.rnznu1H'n'uy'ufhm1i 

arii.ru'dsr3nbniw $.r$~w.jir~n~ua 3 dsrni5 n'a 
d " 

1 .I 6.rgwn~iuau1i11HYm~~Twwmi~u u G l ~ n Y N 4 u ~ n u i ~ ~ o u ~ u ~ ~ u ~ w a i l i . r  

@I151 n'sa ~ u ~ ~ i j i & u ~ . r u i ~ b u ~ T ~ w ~ m a ~ ~ H Y n u ~ a ~ m i  ~Wdaa~i~m~iusl"u~~i i  ilr 

n'a.riinumturui~uifu 

1.2n"2au61~~1i\1516~~an~~~ii{u'sTnn~fis'n61 ~ ~ a a ~ . r f l ? i ~ a i a ~ a ~ G  

~AnluABu61 

I .3tdaa%.rn~iuaiinauumii.r~u~Cnmn'y~u61 

iin-51udi.rd.irann 1rn'~nisdis~oa~ainwii i  ni519imin~3amuC.r 

Iun i~ lwumi  a i u i ~ n ~ . r ~ a l H Y 3 ~ & ~ 1 i ~ l ~ ~ ' o T ~ n 4 a 1 r i  oinni.iii.i2oua.r TOTAL 

RESEARCH CORP. PRINCETON ud.rs'z~-aaila$& 6aauniu{u?lnm 2,000 mu 

m " - m ~ i n i u ~ i i  " ~ i u ~ a 3 u T i 7 ~ ~ n ~ a u n ? a i i ~ ~ u 1 u m ' ~ ~ u ~ 1 ~ i ) ~ ~ ~ " ~ n e r f  w3u6iU"u 
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n ~ a ' ~ ~ ~ u ~ ~ s i : ~ ~ u ~ i ~ ~ ~ ~ ~ i U t U ~ ~ ~ ~ i ~ i ~ ~ i ~ ~ a u u ~ ~ ~ r r ~ "  erani~tuwuii 

d?uuinwauji 'EIauau6'iu"u1 LDJ , ATHLETIC FOOTWEAR ASSN. fl'14?9 

miuiiuu a a ~ ~ ~ h a ~ ~ w i i i ~ i n " ~ d s : : ~ n ~ 1 a n 5 ' ~ a ~ u ^ s n i  d~=u im 30,000 nu wui i  
d d 

~ ~ U ~ U L ~ ~ ~ L ~ U ~ ~ D J ~ U ~ ~ ~ D J L ~ ~ W ~ ~ L ~ U ~ ~  n x h ~ i ~ 4 ~ ~ ~ d i m ' ~ d d n ~ 1 0 1 H '  

rsri6a3u&ii 69% za~w~uin'un~u 2 6a ~ a l u & ~ w s i r ~ ~ u ~ 3 u & ~ ? i ~ . a i n n ~  

57% n'u6u 3 Ga n i s lm~ in i~ lwsnku '  53% um i i n i&a~ws~= luma~~nd i  

mi51 i i ~ G u ~  10% ~vii$u ((iiiins 7YWIu?i'5un5' 2537:105) 

uano inh  nislmumilmulsiwisi uPSamuC~ a i ~ a ~ ~ a ~ W u l G n ~ u  

niwwouba~lunil& ~siu ~i3dd $14 lu~Sn utn8u ~9uw'rr~u~mai uiuGn8upnwa 

rGnaiq 13 D ~a~u~n8ui iv i i i im'~siuun' tWn , winauui Gr%qai?dac~'~ &nu 

n'im?iu~duniu2H'uri(?'~dtl'un'Z~ u'sGn~i3d~uiu&'lu~mrwn~ " l a 6  nr twsruai" 

$~w?nn^su~8uu h.iwalolu~mrrmi n'i~H'r~dd&aiinau~wminnn~u~i?~n'aui uu' 

um'Tsrvmlan.r lum'lniJu oiimu'nw~uuwudlan f i " ~a~~noauoane inn i s~6uw5~~1u  

twos?sr~wi t d a u i v I n i ~ u ~ n ~ a ~ e u ~ n ~ l ' m ~ u I r i j i ~ n  (iifima imu-~i'suns': j i q  

l~ai) 

orin"ul6i-1 n~slolvmiTmulsimi~i n'snnusij rri~Suw"sr.au~mn4' 

hvrui6'u m?iuGo'G~ulunisnmrdanPiiuama B~~ i iu t~aqdd in iu in  6iTwlmn 

n?iun'mi w5~autnnicR" iiY~a^nd~n~ira~fi"3un'i ~~)rd~tln'12G~u6'i~ulBi5'uni~ 

uaus'yl&iis?h u~luni~nn~un'u niTwurui~?~un^mn' w5mrurnas"1~nwi:au i; 

aiea~eran~nuw'nniwwou'8uniIm' K~du+"nndin~iu~umioaai~u~nlua~~~n~ 

l&d%auuiuS-a 

d?u~duuunisrii~aua~1~5'um-aiufiuu~a~a~ui~~~il'~m"u 2 Gn ~ I . I  

uuun~atauadrywi~w~~sun'ilryni (problem-solution) n'u.gduuunisaiBm 

(demonstration) aitwqdaduuu& 2 d g n ~ i u i l $ a u ' i ~ u i n ~ u ~ i u ~ s r u ~ ~  
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--* d 
na7udsrwfis ra76nsn75ioruraawwau7u7 l i i lu7n?wi lr l5 l~~~ua7n&ils  lwwm7 

Zsd'l'ns97u7 nu'7aa"u~u~~uln'~n'mn7s6cilu7n orln'i7aa7-r$ulm a+~sil-~mmim 

&sfm~i)u (La? asdurun7 2537:166) 

nu'7slsn"m7u lrji7n7wuum3w~tu7i)r~nd7~auoGaufl~~~n7~~ 

r a u n l d  MY  ulm n"m7u n7wuum3wm7ioonEja7uw7(rau~amr~9umwuumi 
d -  d 

l w ~ m 7 n m  as ALBERT C. BOOK,NORMAN D CARRY rLar STANLEY I .  

TANNENDAUN ( 1 988:19) 

1 ) n7wuums%~~7w"~nasai7sna7udinn"~~n'n'u{rau n'7ln'y'm~ 

~anu^um"ndot.l&nyn7nuuws7w~tu7 ~ n i a u n ~ ~ ~ u ~ d ' a u ~ ~ ~ ~ ~ u W d u ~ ~ ~ ~ U Y 7 u ~ n ~ a a ~  

~ ~ ~ l r j ~ a ~ ~ ~ l W ' ~ ~ u ~ ~ n ~ n i a u n ' ~ i ~ n ~ n u u w s " i w ~  Go {yn7nfirjw'sllsrasd 

2) n 7 n u ~ ~ 3 w ~ ~ 7 w " n ' m a 5 ~ r G n a 7 u ~ ~ ~ m 6  (honest) nasbaams 

ln'~w"un'sna~n$n75a<7sassniu~d~uun"Gna7ui7~$an"o i j n 7 n u u ~ 5 s r ~ ~ 7 ~ a u a  

u'ax?a#~3urw"o ~ a r l i w ? s l w  nd0xaswaln'~iimn75lrj~ilu%lucn'a3~67?1~s{~fhn 

~ ~ ' u a r d ~ ~ ~ ~ 5 ~ ~ ~ 0 ~ 0 ~ ~ ~ . 1 % 0 . 1 ~ < 7 9 1 i l . l ~ ~ 6 7  M R X U % " W ~ S J W ~ ~ ' ~ ~  

3 )  n7weruw5m~~iwdn'masilrpa'i~a~aolu&iuuan (posi t ive)  Tau 
dsl I 

n"ilw'{~~Tn~~n'mnaiuds~n"~lomilm~a~u61 uarna5lw'~n'wnaiu~3nnmmil~%"ny' 

~zmau61 wuiuiun~ndusn7sdanaiunu7uTu&luau~nduan'~cn'a~u67 

4) niwerums7ar~tui6~na~0r~~uni~lCuCialo (persuasive)  

ndiaiio niwerPams~sr~~in"~nasorn'~ln'{~5lnniluinor~a3u61 ~ ~ a z J u i n G o d  

maiuqa lun~5 lG~u61 '7s sr~n~aua i i  ni -~n ' is?uTw~a7  Bdi~GersGsw-h~n'a'7 

aw"illGsiulsr~~i~uln'5'~]~isa'aoinni~d~~naw~~'i$u s i u 6 ~ ~ ~ a i W d ~ n a ~ i ~ ~ i ~  

aunvin? nu?n7sn as a n  67~ml&' ~'axnisiuSu'~fodi~ulojai~i~nlCuUialolG{ 
v dsl ~5 lnn~n'mma7uauin~a3u~7lw n n a i i  ~nlw~~7($u~1:1s7u~3uw"s~a~7 ~ a = ~ i u $ s  

~~uuns~n6~Smu~dd7d~rSu"~1d 
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5) niwuums%uuminddm35~'suu4ia (Simple) ~~oc?"pIulm'~i;u 

ninuuns'Tnumi ~ ~ 1 i e r ~ i i ~ m ' i n i u ~ ~ ~ e 1 ~ u ~ n ' i n i 8 1 1 ~ u 3 i i  " ~ u I ? ~ u m i ~ a r l &  
11 " ~du-1GaaCu67m n i ~ = d r r l ~ ~ ~ i u w u i u i ~ 1 u n i ~ m a ~ ~ i n i u u " ~ a u ~ r i i 1 ~  ~gin"erQ 

~~iuwrr ia isr luni~o~a~un' iu inBu~r i i$u  GnIfilautui{~du~=diqj GnerIHY~3iuj 

nia~adrlu&a.rni~m'rnau (OMISSION) glidsrqncnin~u.riuTwumi iwulu 
Id d 0 

niwsurnsTolusuicruuauma.rnei~4u uaa'iwauaaeii.ra-$ 

6) niwauws&umi6r;i m~su'~nnutur~oi:o.rJm~~u Tmu ni-ilauogm 

1iun"~6u3n'u$3i7aun'7~w"u.r~m~~u3 ua:a~uayugmr~u~ui3ern~n3iud~m~ou oie 

c:~~unisa8uiuAanisa~nuuu~~cnn'tu~n"s~~uwauu~.rcrIwn'mn' di8.r~ntii$u 

~iSud.r6~uni~nQumn~i . rc in~uPi~ n ' s a ~ a ~ m ~ i $ u ~ ~ u ~ . r d i ~ ~ ~  n-xnGn~du.rni5 

U'ILR~~$A~ULR%J lU'G'm~av 

7) niwuuw~numiwdm'n~zn'71n~aun~~l~~unis~un"us~~ii.rnua~.r 

nu Z l j n ~ & ~ r ~ q n ~ r r d ~ ~ i ~ : d o a i ~ ~ 3 u n ~ u n ? ' i . r ~  ~ g u  ni=+CjHtij.rn'i~iu , n+~Zn 

Cn~?uu r4u6u u a : 1 i n ~ ~ k . r ~ m ~ ~ i u a u l o a s a l d ~ a w i : n ~ r r ~ ~ ~ E l u ~ i I m u ( ~ 5 . r  ~niu 

~a'7na.rsn n"s ~~uds:niuoini=i~aTrr ~ilu6u u6~~sn"i)rn' i~mQaun'u~~unis~u 
-1 -1 ti'unulnnunuanu'ilcpni ua:T~umi~a.r~si6uam.r1~~i;uii ~ u n ' i ~ ~ . r ~ m a i ~ ~ ~ n  

un"lsldrynma.r~a11$iarii.r1~ 

8) niwuums~~1umidf n~sQni-ilHYm'iu"uFTqjryi (promise) $ 4  

a i ~ e ~ ~ ~ u n ' i $ u ~ ~ r y i l u ~ n u m : n i ~ ~ d n ~ ~ ~ a  n'so niaoisusu' u6aeii~l~iicniu 

n ' l ~ ~ ~ ~ ~ l l f ~ ~  di~5uW'oa~6u?.a'o.rti'u~3aun'7 ~ ' I ~ ~ F T ~ ~ @ I ~ ~ ~ ~ " ~ ~ ' ~ I L ~ u ~ D Q D ~  

& r; 1u~dua.rm'a~~iu n5aP;iqm aiccr1ii~au~1mY~uni~~16' n ~ a ' l u u i ~ n s ~  naieda 

a~iunrriulaar.iiu&a.rm~ n"sa'lnu (tone) aaaniwrrum3Prum 

9) niwuucas7PrutuindG n-~-i~9uni.ja$ia~na^n (Personality) 

1H'n"umiau~"i ~.rni5a&.rqn5nlGn'uElun=I tSunsru~uni&nda. ra i~u~~~u:~~ai  
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um'u~nlfir'~l~mi6mas6or~mZulo~(liusn~P;~i10rai~~~l~~lmlw'?~f~~~~i uGaG 

a ~ i ~ ~ ~ 6 ~ i ~ % ~ ~ i ~ ~ ~ ~ l ~ ~ ~ ~ ~ ~ ~ l ~ ~ 6 ~ ~ a 1 4 ~ <  

uanisa'=Yer ~~ean'El~srannpm~a'iaau~uniwuuw-i"i~~~ini~~nsn'~~d' 

w u i i  t l s x a n n g ~ ~ a ' 7 a a u 6 E l n d i u i ~ ~ ~ u ~ i u ~ ~ ~ m i ~ i n ~  ~ ~ b % 7 0 l d n i ~ $ l l d  

a i % ~ d ~ ~ a o n n ~ a ~ n ' u u a n i ~ ~ i l ' ~ ~ ~ ~  a i s n i  a iuu iu  (2534) i w u j i  QI~~SIWMI 

ilo~u"u~~ua'Enisai~~aisuduinniiawquani~niuniw uaraamnSaia~r7uniatT~~nm 

~ ~ ~ G ~ ~ ~ ~ ~ ~ H ~ I ~ ~ G $ ~ L ~ u J Z U ~ M C ~ D L U P S ~ I  Gia J. Sterling Getchel (1991:45) 

~vi~~siniiqanmlunisa~i~~iul~~milaYa'i n u d a u l w ~ ~ ~ a Z u R i 6 a u ~ w ~ w a n i ~  

Giua isud~5una 'n  ~ ~ ~ ~ w m ~ n i s l u ~ m i G a ~ n i n i ~ ~ o ~ t l ~ n ~ ~ j : l ~ ~ i 5 ~ a i s w d u ~ 3 r ~ m  

lova.r(ufhm o r a v i ~ ~ d a ~ ~ n d a ~ ~ u a a ~ ' i ~ ~ ~ n a ~ ~ ~ n ' 6 a u a n m ~ u ~ a f i n ~ ~ n i s u ~ m n ' a e r  

a'mtafundmaiemi%fi a~arwa.rlwu'yniuin ~ u n i q m G u w n i i ~ C u ~ ~ i n  n ? a ~ ~ i i i q - ~ u  

66orij~.rndsn~aur7u uGa6nlriGilLiuiun"oriiBu6iaz~'lsy $nnunuZuni.aa~rm1n' 

m"a.fuoz6a~ b o i x b $ i ~ ~ i i ~ a i s u d  uinnilndozwsa.riau aw qua asir"sniiw'a:, 

APPEAL TO HEART (la? a~h iumni  2533:47) 

gmaa'7~aunia$iuai-jud a i w i s n a ~ u ' q e i a ~ ~ 9 ~ 1  gmaaSiaautlzann 

di~y'1GAa q w ~ a i a a u n i ~ a w ~ ,  qm~?Y7aauni;lm'7umaiuCn, qm~5iaauni~msau~1SYa 

, gma?'7aaun'7umaiuu~um~tlaamKu , q w ~ a i a a u n i ~ G i u a i s u d u  uazqw~aY7aau 

n i ~ m " i u ~ a i u l n n  a ~ i i  $~luilo~u"upwaa'7aauani16 pwaaY7a~uniq~wfla9u~m 

a h a a u ~ ~ n d i u i ~ ~ u n i ~ n ~ d m - i " i ' ~ ~ ~ m i n i ~ ~ n ~ ~ d u i n n d ~ m  
8 2 

n .ru LWTI= a ~ a ~ a ~ ~ ~ 3 u P S a ~ i a i ~ i s n a j l ~ m a i ~ 1 a u ~ ~ ~ l n ' ~ n ~ i ~ a q ~ w y  

~4'4Ci'waflisT<usa osa ii5wiG.a (2536) iri7n1sin~1&a~n15aG~maa'i~awn1q 

awmluniwuums"i~mini;1lnsn"flu' w u d i  ni'lsl~qmaaiaauni~aw~~un~wnumf 

l ~ w m i n i q h s n ' n d  t?Iuaau"aurnnGm ~"sana~ns~wni~~~lot lszannnia"q &anis 

dnai- j lau~mi lmuld~uj iuni~~mTnuindaiwi ' lsna~i~ma~ud~aulo n i m m h  
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barnmin5aFiudi lw'6'u {5"LIa1s n?a{u'sbnmlGiier d q ~ q i u < ~ n n " l G n ' i n i s ~ n ~ i  

q i n  (u?bn m a ~ a ~ n n i a ' i ~ u ~ b n m ~ ~ m ~ i u ~ ~ n a ~ i . ~ l s f i n i ~ u u m ~ a r n m i ~ ~ q m  
- u  d 

aiiaauniqawn di'sra'ms i u m a  (2534) I G ~ i n i s a o n a m . ~  m ~ ~ u n C i u a . ~ ~ ~ j u n " i m ' ~  

banmin"~~am~aanbn"~aa;aa6'uniuisud ~an i454 'nwu i i  --i'~juaaulw~walw1u 

bslnmin"~am~aan~ii'~arij'a~6'uniuisud 6ananmn"a'i n i s G i r ~ a ~ n i u i s ~ n l u i a a m  

knsn~ub~umib~ub~a .1~~4umi~u$~mu~0~u"u  I~H~I~U~LILLU~~ a i ~ i s n a 6 ~  

maiuaremwl d iEm~iu l<F i  ~aar~9unisa<isass6d.~lnzj dlai~inr indiro 

a " l u ~ w ~ ~ ~ f i n ~ n ~ u a w 6 ~  lunisn"~au2~~maiiaauniaann l u n i s  
, d d  

T~umini-abnsn'mu naua-auimn aniwn1s~u'~91'uni~nism~im a'tyywsn' qwsm 

dmg (2534:33) l<ai?plinrwmuaa'i asmnunismaimlu~oq~ua4u~md~nnis 

main raaA"nbaumi 3sFiu61ild16'uii~n4su~(uPshflao.~; LY~G~"F~~~~~"LIIU ~ a d a  

n is5ma"nu ia~mwd~ ~.~~ufuo~i~w'bw"un'up11n$u~nn' v ? ~ i ? ~ i u i ~ ~ u q m n i u  Ma'. 
, d -  

~an i~~w~nn ia ' iws 'n r . s iub~umi  rwsixiobsumidawi=% 'nqlnsv?'ndrra=isw^uw nu 

~ i u b u ~ m i a a n u i a e i i ~ w  a i n w a i u  ~auram6a~n'1asn~iuuU'~~~&ndauo~nas{ 

u f  I n n  a ~ a s a w r n ~ ~ r ~ u ~ a ~ ~ ~ n ~ i ~ d ~ ~ u l ~ ~ m j  n " k n s n ~ u ~ ~ 1 Y 7 $ m a 1 u n ~ ~ d i % a ~ ~  

~ fh f l lGad i ss -~mah  

Iuni~inuiq(il~7iaaulun1wnums~~umini~bn~K~Pi i i ~ a ~ i Z q a n ~  

~~eran'Elnislgqmaiiaaunisawnii 3u6idsrmnam$aos~iaiq ~az.aaslz7aauKa i i n i s  

l~qmraiaouniaawnuinndqm isuj$q~nm6aamm~a~fi'u~a91u54'u~aq 05a fi 'swi:~~ 
d J 

(2536) ndwua'i au&n rao~iuanianis l~qm~i iaaun~.~awrn~ubaumi lku ai'nrflu 

3unidsr~nnam~aa~dsrn'ulclu (BEAUTY PRODUCT) I G a ~ r i ~ n ~ a ~ ~ i ~ i ~  amtas 

ds"u L A ~ ~ S L ~ ' S ~ I U  ~idda~oin3u6ian~16ijassnds::bu"ddn" a i ~ i s n m a ~ ~ a u a q d a  
V "  maiu<aiasnismi~Giu~m5nuirma~~u3~mlGa~ua~i~C n'ilw~usbnmriimnaiufi7n 

ii n~n$auilduS'a ~~anaaPsua~~~mmBnniwno~mulw"Lm(sldua~~~aulo~n{~u 
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~ m a ~ ~ w 7 z n ~ 7 ~ ~ 9 ~ o ~ w f l m f i ~ ~ ~ u ~ ~ r ~ u a ~ 7 9 6 n ~ ~ ~ ~ ~  ua~ob49bnmdaomfl~a~fi'u 
v d v  uanifi3<u9n4 eliT~"m5 uiufls (2534) g w ~ l i 7  el>z~nm~ufl7m?u$n'mi7~~~7:au 

<- w , 
lun75larJm7$uamsoon~ndu2rinsn'~ln7u75um Lmun 

u i v  

1 .8u&els-rnwqsu7sou7uvu ~~uWufl~rn~u$~~ui7~wu7zaun'u~~w~7~el 

uuudu7niqm r~ffl1Pjfl?fi0~~d9~~9u7npj;, a 7 ~ ~ ~ u n 7 r l w ' ~ ~ 7 u ~ u r ~ o ~ d 5 z ~ u % u ~ u  

n7do~n"uinma~i~i')azrmu7~unii 

2.Buniel-iz~nmeriouii'u u~~~~- i~pr 'u lur~o~n7u7f iudr i iu~d 

3.3uFi~d>:~nw ~fl%nsa-to79 ~ 1 - 5 ~ ~ 1 7 2 2  
6 f 

4 .a~uaa -1u -1~7~1~7  

5.~u6~dsanmmm~ulu n&sw@suazwiu 
2 -'a 

c7nwan7fi'i<aK9ndm uam~lw'rW"ui7 ~c<uwusnuwaion7-in'7num 

ni5lGqa~57~nun79~wn6Zn dzmmansi?un'7 

~ ~ w ~ u d f i z ~ n m q m i ? i ~ o u ~ ~ u u l d u ~ ~ u T s r w m ~ u ~ n ~ S u ~ u ~ u ~  2 Go 

qm~ji~oum79&~u~1~7ui9~olci l~nelza~n&er'a uamn7-i5~~1m:~~m~5~~auelzmwud 

wuu'nti7krnw Eo Wunielfiz~nmo7~7-i ~ n ~ ~ q m r ~ ~ ~ n u m ~ ~ ~ ~ u ~ ~ ~ u ~ ~ w o ~ ~ ~ ~ n  

el~:aini=?'uu'au7n~qm $9aomnil'osn"u97u'iia~o9 m a m - i i ~ ~ - i &  mju el'i"a?3qa 

(2533:l I )  ndwuii n~-ilw'n~iuW^swale (sensory pleasure) Tman;?ld uvn 

orl.b'nnuw~mn'mn'~~zmmoiwis 6mm7n7-i ua:wfm~mn'~a~un?iumu rdmoin 

u r g ~ k ~ ~ ~ ~ ~ i n s n ~ s w " u g ~ u n d ~ ~ r n d ~ i i o  ~1~1uW^ ino l~ l u~d~a  ndu raus uar&da 

lun1-ila~~7~S~n"mn'~azu5n7-ilw'a7u75fi~0uauo4~~7uinsn7'i~ 60"pj?ulPIPI 

pr'7~1olw't.j"~13Tn~WuPluia~lc ~arnnas%o3u67uazuTni-i a ~ u i ' i f i l ~ ~ n n o ~ ~ ~  

1dw a L ~ O + I ~ ~ ~ G ~ ~ ~ ~ ~ L W P I I ~ ~ J  I?1~rdouarnalw'rffu~s~zTun6w"lmi'PIu~7nn7filG 

wSwsl'clliiuazuTn7-i-i 
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