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ABSTRACT

The objectives of this thesis are 1. To compare the degree of the marketing mix
divide by demographic segmentation 2. to study the relationship between cosmetics purchasing
behavior and marketing mix. and 3. to study marketing mix that affect on making decision to
buying cosmetics through mobile commerce system. The sample of research consisted of 400
customers that experienced in buying cosmetics through mobile commerce system. The data were
collected by using questionnaire based on convenience sampling technique and analyzed by
methods of calculating frequency, mean standard deviation, t-test, One-Way ANOVA and Chi-
Square test. The results of the research were as follows.

Research results show that the most respondents were female, ages between 23 - 35
years old. Government Official / State Enterprise Employee and monthly income is under 20,000
baht.

The result of this study also show that the marketing mix that consumers mainly
emphasize on Convenience followed by Customer solution, Customer cost and Communication.

The result of hypothesis testing also show that the marketing mix factor of Customer
cost Convenience and Communication affect on making decision to buying cosmetics through

mobile commerce system.

Keyword: Marketing mix, Cosmetics, Mobile commerce
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ANNTZAINTUNIIFOTUA .
3 ) melunay | 178285 | 397 449
awnsolszndanarld
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Aouiiswiinuasass e}V 250.197 | 399

Uil 1Ayn1eeadanTzal 0.05

{ a 4 1 1 @
ﬁﬂﬂ@lﬁNﬁ 4.33 ﬂﬁ’)tﬂﬂ%‘ﬁ%}ﬂy‘ﬁ NWUN Wﬁﬂﬁ‘lﬂﬂﬁflﬂﬂ’ﬂm&@lﬂ@l1\1"11’8]\1?11%%811/]1\1

{1 1 v A g 4 o ] aJd
ﬂﬁ'@l'ﬁ'l@ﬁﬁﬂwﬁﬁ’f]ﬂWiﬁﬂﬁuiﬂGAﬁﬂlﬂ?ﬂ\?ﬁ'l’f]'l\‘]N'lui$‘1J'1J13J‘1ﬂEJﬂ’f]3JL3JiG]5 9%}']1! Customer Cost




73
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- - I-J Std. Error Sig.
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ANNELAINlUN15YD AN o
AUAITTINITD TYNINT = -
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Ysyawns | gandnliyaes .633 155 000+
nisHoduatdIy |, USayana3 -283 099 004+
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aNNAFIUAN 1.11
U =3 d' 1 [} Y o @ [} [} 1 d‘ 1 1
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U = d‘ 1 [} Y o (Y] [} 1 d‘ 1 1
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5 161.750 | 399
A1 1 udzAINADNIT | 3EHINNGN | 6.164 2 3.082 | 8.078 | .000
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