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Abstract

The research tile “ Factors Affecting the Selection of Internet Service
Providers (ISP) in Bangkok Metropolitan Area " has the objectives that are (1) to
study the demographic background : family’s income per month ,occupation ,education ,
age , and sex of consumers in Bangkok Metropolitan area (2) to study the factors of
marketing mixes : product , price , place , promotion of consumers in Bangkok
Metropolitan area (3) to study the relationship between the demographic background
and the factors of marketing mixes with a decision of selecting Internet Service
Providers (ISP). The study was carried out a sample of 400 internet users both
monthly member and package that work on state in Bangkok Metropolitan area , using
questionnaires as a method of data collection. All data were analyzed in term of
percentage , mean , standard deviation and hypotheses were tested by the method of
chi-square test , oneway - ANOVA , and t-test. '

The findings of the research are as follow :

1. The demographic background : family's income per month , occupation ,
education , age , and sex do not have effect to consumer in selecting Internet Service
Providers (ISP) in Bangkok Metropolitan area.

2. The product factors are the factors of marketing mixes that have effect to
consumer of selecting Internet Service Providers (ISP) in Bangkok Metropolitan area.

3. Occupation is refated to the place and promotion factors. Sex is related to

the place factor.
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ﬁm “Internet ISP Department” Internet Today , July 2000, p. 56
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1. n*s:u'mms*thl.aua‘lhamslugﬂﬂaam'sn's:eju useaeitnsdneg gy
WBlnegaiwilmananamsaea  (Target Market) Iﬂm;lm’fq?ia:ﬁalﬁtﬁﬂﬂﬁn'%mﬂau
auaammju‘%'[nﬂnq’mf’u'lué’nmmsﬁmmmw‘%aﬁmuﬂLm‘l'fzi'nmtmﬁ'z
2. Mt MUATENIMIFems  (Channel) ‘11J£favla'm|.ﬁaa:‘1.ﬁﬂuﬂuim‘1‘a

1i11msmn;§u‘%‘[nﬂ1uﬂmmf’u Wavan@emu (Interpret) Ussnaulumasduiinnudiely uss
iewmieamalmai g wislemalumsiemsasndeluldaningy

nndndiaanuit ueaalw Wwimana (Company) ﬁv'mmuﬂ'\mf'\ﬁﬁ'\ﬁ'cqums
fommisansdiu e \urdainms (Sender) uaiilugdFininims (Receiver) Mswinu g nu
lunusvesdmimmdammnmuings gmu frilaaliiungefudiamuesnie
vneunuEuiaTYssguti Snsvhlipsiviildnailsmunnugmang sulugucues
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U3rnT uaznqudaadng

1. ﬂsmnslumﬁiua%ﬁmmuﬁapjuﬂnﬂﬁLﬁ anu‘%ﬁﬂmﬁu‘%msﬁumaﬁﬁﬂﬁta
*?‘1Li’Juam?mﬂmﬁauua:uuuuwmna%ammw%amﬁ’uag‘lummngamwumuﬂs M
dszanoe 300,000 A1 (WEW. NFANWEINY Fuit 5 figwew 2543 )

2. nfgIptalumsAs et mwuﬁag{u’%‘[nﬂﬁ denuisngliimsbwaeiiia
randusngnmoden uazuunuwmna%w‘nnw%amﬁ’ﬂaglumﬂn;amwumuﬂs Toalu
Mt ruamRYBINdLT et ¥ Faas huanemumdnmsulsiunuiueritznmne
P8INFNAIBLEW ﬁUﬂﬂuﬂmﬂLﬂﬁawmmsajue'hazhamugﬂwmmmm: ( Yamane )
(Tera Yamane ,Statistics An Introductory Analysis : Tokyo : Harper International ,1973 , p.725)

n = N
2
1+ Ne
P - . f
e e = ATIHAMALARIUVBIN SEUAI0L
n = auaresUssTIng
N = umwamﬁ;me'hatm

lumsiwasiit UszrnsAdansdnsndsnuan 300,000 A USFAUe
d a A [] [ ol L4 ;
ANUARALARBUYBINGUATBENIYIINY 0.05 Q3ik

N = 300,000
1 + 300,000 (0.05)°

399.4674
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aaUN 1 maQamamuanwmﬂs:mnsmw% Usznavaipwnivatiae 5 w1
Ja  lFawdimemudszonimnaad  lagmiasdanalusnsaeianetla  (Closed
. < Iy A Iy ° LK) o« L @ a a
Ended Question) ifushmufinmuadasuliiamiud desvesdasfonaauay
Ld A o 9 L.
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mslinsninmeiatmdiudsiu  ISemauunves Likert inaaimsvsziu
ATZAUANURIAY ROspnaninoETnzuwwatedil
AzuBuaRY 4.500 - 5000  wunefil ﬁ::é’umwa"\ﬁ'tymnﬁqﬂ
- suuulafy 3500 4499 W firzduanudegann
ATUUWARY 2.500 - 3499  winpfs  Heduanuddgiiunad
ATLUWARY 1.500 - 2499  wanpfls Dnduenudédyiae

'
r=3

AzUMKLARY 1.000 - 1499  wanefis Lwduanusdyisuige

ac [3 9
AFMINUIUINYBLA

1. dayadgund (Primary Data) ifiuenunssdoyalasass lasnslduuy
faUany (Questionaires) lﬁuﬁnéuﬁaadﬁaaau

2. daysn@eni (Secondary Data) Wunsfnmnduasn “RZTILTINTAYS
3 d' d o a . o P=1 L%
@N 9 NEPBIINAWIRE  1aneNIAdg (Documentary Research) LUunifinnda
WesTimnianmsussuing w9 e ldtaysudrasthdagsunvhmsiieTed uss
FIUNANTIAE

MM INNIDVAIDE (Sampling Frame)
Y 1 e e A a - ¥ o r=3 ¢ & & oA =Y r-3
lour fidlnefifenuismgldrimsBweeiitansiilusindnnodiauuss
d o -] b ¥ °
uwunuweine Serhuniearduaglwaanjamwaruas $wautlszanm 300,000 aw
Qe =) =3 L d = L - . .
wikiRafaknyunwsfie Tuh 5 fowwu 2543) leeldinafianisgauuvlianzes

(Random Sampling) ﬁung;&léﬁatha

MyIaTed uaznTlszanaRatoss
manredusemalansnsdayalosldldsunsudniep  sPSs For
Windows (Statistical Package for the Social Sciences for Windows)
saafidlumedsonseil et
1. e1¥auss (Percentage)
2. fuely (Mean)
3 d’:utﬁmmummpu (Standard Deviation)
4. enlasuad$ (Chi-Square Test)
5. MYaTERnNULUTUTIRunLULMAdeT ( Oneway ANOVA )
6. NITNAFALANARLNTGL 2 naudatudarsdany (t - test)
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Tumsdsnmdmsstidens 9 Teesdailslunsienzddoysldun

1. sfidussenes (Descriptive Statistic) lagldaasausoens (Percentage) |,
\ A ) A . . d' o g
dnafy (Mean) , faudauuinasyu (Standard Deviation) iaafunsamanyuzyas
ngassgmMIdusnBaemlRTInImaed  usethdamedusiudszramiane

2. MIMaFBURUNAFIY (Hypothesis Testing) loaslddisianereuwuulag
um$ . (Chi-Square Test) lagdinmevinusunufsewie fademsdusnvaenis

o~

YrmnimaasiumsdedwlaifsnisngvuinBuaaiiie Emsiinesinng
wUlsTandunnuuumafisn  (Oneway ANOVA) nemauaMagunuiwniteiledsnie
ﬁﬂumuﬂszaumsv\m@ﬁumsﬁﬂﬁu‘lﬁxLEanu‘%ﬁmﬁlﬁu’%msﬁumaﬂﬁ@ unzldnmessy
' d a | o ' & a . ar [ a &
fAafenstit 2 ngumedaliugsszdany ((t - test ) nuMAAeTRRANILLTYIU
FIUBNULLNAGET (Oneway ANOVA) NagaLANURNRUTTzHINIesamad uansms
MU INIMERINUTeI BN e UEIBYSTRUMIAAR .
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5. 50,001 vl 8 20
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INTERNET THAILAND 5 13
) ASIA ACCESS 1 3
SAMART 7 18
MY 400 100.0

d . a
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8. srwszaaniumiltnu 628 | & 0.398
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sulszrnisand eyttt nMIinaa
1. nivldnsenatidaifon
1. 10,000 1N wWiaRInn 3.490 4.200 3.829 3.167
2. 10,001 - 20,000 ¥ 3.508 4.233 3.610 3.162
3. 20,001 - 30,000 1NN 3.525 4.259 3.620 3.174
4. 30,001 - 50,001 Ayl 3.565 4.313 3.622 3.200
F 0.662 0.654 0.687 0.289
sig. 0.618 0.625 0.601 0.885
2. 87w
1. WnGEuR-ANAnW 3.570 4.227 4.091 3.121
2. WinamuSemiantu 3.513° 4.251 4.150 3.184
3. thrmmauasiicmas 3.498 4.237 3.864 3.112
4. mfindui uaz Au q 3.487 4.263 3.858 3.279
F 1.462 0286 | 3.928 4.376
sig. 0.213 0.887 0.004 *| 0.002 *
3. sTAUMIANM
1. Ssoufinswiasni 3.556 4278 3.333 3.208
2. swifiggn 3.516 4227 3.700 3.149
3. igqnd 3.506 4.250 3.653 3171
4. genimBggned 3.553 4222 3.370 3.176
F 0.748 0.208 2548 0.650
sig. 0.524 0.891 0.056 0.583
4. ﬂ'lq
1. éfnh 20 3.524 4.148 3.556 3.125
2.20 - 29 1 3.521 4.235 3.602 3.160
3.3 -39 1 3.512 4.257 3.710 3.179
4 40 - 50 Tl 3.449 4315 3.583 3.227
F 0.698 0.762 0.646 2.100
sig. 0.593 0.550 0.630 0.080
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T 0.890 0.514 2.579 0.005
Sig. 0.374 0.608 0.010 * 0.996
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