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ABSTRACT

This research is aimed at studying the perception, the techniques, the problems and the
obstacles in the implementation' of the integrated marketing communication to carry out the
marketing promotion in Thai private higher education institutes. This research is the qualitative
research approaches employing both questionnaire surveys; opened-ended questions and in-depth
interviews. nAlseyranalyzing on the primary data, research paper and the secondary data were
undertaken.

The findings of the study were that the perception of integrated marketing
communication concept.of the executives and the operating level officers were at the good level
in perception. Employing concept to analyze and setting out the dong-term marketing
communication plan, all universities undertake the integrated marketing strategy or the 360
degree strategy. The variety of media used were such as massdmedia, printed media, personal
media, electronic media to effectively reach the target markets selected. The interesting finding is
that all private higher education institutes give importance to the concept of integrated marketing
communication which is regarded as the good trend in developing integrated marketing
communication strategy utilized throughout Thailand.' Outstandingly, the advertising agencies
which claim themselves the professional agencies having ‘effective intégrated marketing
communication strategy should not overlook Thai private higher education institutes as the
professional in integrated marketing strategy.

The problems and obstacles in employing integrated marketing communication to carry
out the marketing promotion are the policy, the executives, the budget and inter-organizational
communication, the operating level officers, the technology, the communication and the use of
media, the public issues and the business characteristics. Interestingly, the concept on how to
employ marketing communication of all officers and executives in private higher education

institutes is not a problem but it needs internal support within the organizations.
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