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ABSTRACT 

The objectives of this thesis are to study the buying behavior of television consumers 

and to study the marketing mix factors that influence the buying behavior. The sample group 

responded to surveys for this thesis are those who Iive within Bangkok area, who are 18 years old 

and over, who bought or thinking about buying television within I year. The questionnaire is 

utilized to collect the data. Out of 500,430 completed questionnaires were returned 

The results of this study showed that the marketing mix does influence the buying 

behavior of television consumers. The most importance factors are Product, Promotion, Price, and 

Place, respectively. For the buying behavior, most consumers who are thinking of buying 

television would choose 29 inches Sony. The most important reason that the consumers buy 

television is to replace the old one. Besides, the most important person influenced the buying 

decision is the buyer's own self. The decision-making length is less than 1 month follows by 1-4 

month(s). The department store is the most preferred place to buy televisions. The budget for 

television is between 4,000 - 6,000 Baht. The payment is usually made in cash. For installed 

payment, the consumers prefer to put l,00 f - 3,000 Baht for each payment. 

The results of this study also found that the differences in consurners' characteristics 

influence the buying behavior. The differences in sex, age, and occupancy affect the selection o€ 

television brand. Moreover, the Marketing Mix does influence the buying behavior. Those 

consumers who emphasize on the importance of Product and Promotion have different buying 

behavior, i.e., the buying place. For the Price factor, those consumers who emphasize on price 

differentiation have different buying behavior in tenns of influential person. In tenns of 

distribution, consumers emphasize on its importance at different level. The difference in 
- 

television buying behavior is the reason to buy televisions. 
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qum'w (Quality) : dnnai% ~W'5'umss'uro~oinn~:n'i~-1~1~1~f~q"~ 

tdilaiinuorr. {Feature) : ii niu 5H 

zdi~uu (Style) : $UH* diudon~~u?~nn~ta~r~-w ani~n15d~w?awnw1 

~ n i 5 ~ 6 1    rand) : SierFioni~o wi~ ms~~niGos ia 'n~mzta 111s 

(3) ~ ~ F ~ f i ? i n ? l J  (Augmented Product) MUIU~.I R d 5 Z  TUTGL~~W~UIWUN?D 

d ua 4 s u 7 r n s n w ~ ~ a ~ ~ i ~ u i i u n ~ u i ~ d n " ~ n ~ ~ ~ o s 1 u ~ ~  J s ~ n o u h u r n s u i m s t i ~ u ~ ~ a z ~ a " ~ n ~ ~ v i a  idu 

nlsiiR& (Installation) WIYUU d9 (tramsportation) n15d~:fiU (Insurance) rnl?#~u LSD (Credit) 

4 -  a ulau~uuaznn y n h ~ r # ~ ~ a ~ ~ i  (Price Policies and Strategies) UR9; 

(G$io ~ZuZn~inq, 2543 : 4-9 

1) u k n ~ ~ r ) m ~ h % h m  (Discount) ~ Q ~ ? U ~ ~ A I G Q I ~ J I ~ ~ ~ ~ I M U ~ I ~ *  
V P' d r  pr ~us~umsdo~rr~mn' i=: i  1 - i ~  pi2un~ 

J?uim d2uaamrh r i ~ u a ~ 8 u n ~  iia-ri~unnfiiuqnma I ~ U ~ U  

2) nay n ~ n m r R s i m ~ $ o n ~ r d ~ ~ ~ ~ x ~ n ~ ~ ~ a i m  (Promutiod Pricing) I~IU 

- 444 92 4 J 
n a u n a ~ a r n r R s ~ r n ~ r ; " ~ ~ ~ ~ ~ ~ ~ ~ ~ n n ~ n ~ o ~ u ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ f i u ~  l4ud rnr&nmdn 
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49 - - 
4) U ~ U U I L ) ~ I ~ I ~ U ~  (One Price Policy) RUIU~P fTl5Vl~HilnnR17Fn 

%un'~au'~ndt d ~ n ? u ~ ~ ~ ~ n 5 ~ u " t w 5 1 n 1 1 ~ ~ 3 n " u  mul~tiino~umrd~i~~nw $uld uluu~os~rn . * . Y 

rZu3'lilknuia~ailrii s ~ n d ~ ~ l - ~ " l l i a ~ u ~ ~ f l i d ~ u w  11fla91~ r~~i~~w1~6~.a~lnsn~d$uu~~pln~ 
B & ' v a u  Y Lao~naiitioqm3 . a - r ~ u o 1 J ~ c l u t t a ~ n m o ~ d ~ ~ a ' f i n 1 5 ~ ~ ~ 1 w ~ ~ ~ n s i  n'u{&rlns~oirli;ou 

5 )  na~n$niraclnrn (Mark Down) t~u~n lmns ima- lo~n41~1~~%1i  
d r w  ~ r n u ~ 1 U i ~ ~ u ~ ~ ~ ~ d d o 9 - 1 ~ ~ ~ ~ ~ 1 d ~ 1 ~ 1 n i a ~ ~ a ~ ~  mlmsruirawu n n z i a u ~ a b a u d u ~  d 

snl~nuildnslnl 

2.3.1.3 d 0 9 ~ 1 9 f I 1 3 ~ ~ ~ ? V I ~ l t l  (Channel of distribution) ~ l l l t l ~ 4  fW%~14867 

4 
~ ~ ~ ~ z ~ ~ ~ ~ P ? I ~ T ~ I I ~ ~ ~ o ' L ~ ~ ~ u ~ o I ~ w L I ~ ~ ~ P ~ s ~ P I  

n . r h s ' l d 8 ~ ~ a ~ n n ~ l u ' u ~ ~ 1 ~ 1 a " ~ n ' f ~ w " 0 ~ n ~ ~ a i ~ 6 ~ ~ ~ ~ ~ 0 ~ i ;  noiljumr nmn tim 

i;snssui8u~ons~uili~tr1un~~n5:01uia~uX7 J5=nonr$-w ~ I T V U ~ ~ Q  msniXuK7 llas 

rns~Euin~iZu~inm& mrliinu'~ubtdr~nou~-m z ri2u &.rd 
I )  $ D ~ w ~ J ~ ~ ~ ' ~ < H ~ I w U ' ~ U  (Channel of distribution) l l f l l t l ~ ~  6 # ~ Y l 1 9  

DPU



. . 
2) nlsns=e7u~2~wil (Physical distribution) nulu& n " ~ f l s s l l f ' ! l ~ u 3 ~ ~ 4  

r i u m s m d o u h t l h ~ i i ~ ~ m w " 0 1 n ~ ~ t ~ ~ 1 d v ' ~ ~ w ? ~ n n ~ ~ ~ ~ 4 n ~ ~ ~ ~ ~ 1 ~ n ~ ~  ~ I ~ T Z Q I U ~ Y ~  
~ u # ~ ~ ~ d s z n s u h a ~ ~ u ~ d ~ ~ ~  ad m3uupi.r @-ortation) ni~~i i~Sn~i i jut; i   torag age) 

ila:nisan"Jiiu61 (Warehousing) fl11'~l?m3i?u~ifl~1ndu (Inventory Management) 

2.3.1.4 m~Pi-l ln?~m~nn-t~ (Promotion) ~8um~~~ado#nrns~i!u7n''i1 

boy nr zniu(w?uim:$& d o n ~ ~ ~ ~ ' f i u n ~ ' i r a z w ~ ~ n 5 4 u n i s 8 o n i ~ ~ a i o d o ? 1 ~ ~ o ~ o 1 ~  

nrinnuri~msuiu ( P e ~ n a l  Selling) irnzrnsiiapi~d~ms I R U I ~ # B  ((Nm Personal Selling) 
9- 2 

rnqosiio%w n ~ ~ i h d o d o a  1.ihniuds~n15 &~io~~~n~.a"%nm.ru 

d B  (Media Skategy) 

2)  ~ s ~ I u T R ~ ~ % ~ w ~ ~ ' ~ ~ I M $ I I ~  (personal sc~tmg) 13wn"onrswrnsrtk 
pl2 ~ ~ = ~ ~ ~ ~ ~ n : p t ~ @ ~ a ~ ~ ~ w u ~ ~ y f l n a  n u ~ u u  ' U I ~ J T R U I ~  

(Personal Selling Strategy) ~ ~ ~ ~ f l i ~ ~ ~ n l ' l ~ ~ d ~ ~ ~ ~ u v ~ u  (Saleforce Management) 

3) n15 d4iff?llfl199110 (Sales Promotion) MU?& %~fi9481#1~&1tT%~ 

ni5 nmniuonr~~oo1nn15 ~ w l r t u i  r n ~ r ~ u F m v " t ~ u ' f l ~ i u " u ~ o  i ~ i 3 ~ f l l f i f i l ? ~ b ~ ~ n 7 ~ d f  531 

$uw'u$ ~ ~ ~ ~ ~ I ~ ~ ~ ~ & ~ ~ % I T I u I o w R ~ D ~ I ~  ~ ~ o o ~ r ~ ~ ~ n o ~ n ~ ~ f u ~ w . ~ ; ~ u w ~ ~ ~ n n ~ ~ u  

tuimma rnrki~?uniruwi 3 zduuu n'o rnrn~z{u&thn E o n i i r n r d ~ ~ ~ ~ u m s u ~ u  
d t r p r  4 nyqyur'inn (Consumer Promotion) mmsrfuiu.unm~ sen41 rnrda~?un7~vi td~d~ 

Runm (Trade Promotion) msnre$unlinc9uuio Sufi% msri~i~?umru~edrj~dwu'n~~u 

W I U (Sales force Promotion) 

4) n1~1nYP~~~ia~m~d~::~idt lw"u~ (Publicity and Public Relation) nlT 

1 ~ u ' 1 ~ r ~ u n i s i a u n n ~ 1 u i i ~ ~ i 0 ~ ~ ~ 1 8 ~ d ~ 1 ~ ~ 0 ~ ? n 1 ~ i 1 l i n ' 0 ~ ~ n 1 ~ d 1 e r 1 ~  d-aun1srlxr.1 
A a -d4 I duW"Ui nu~rro";r w ~ I U W  U I U ~ ~ ~ ~ ~ I ~ I I ~ ~ L W U I R I I O ~ ~ ~ ~ ~  w u ~ ~ ' Y ~ o ~ ' Q ~ ~ ~ ~ u w ~ ~ ~ ~ B o s ~ ~ ~ T  

1&5~6un?ulao ju~udJ r n s l ~ ; ' ~ ~ ~ ~ u n ' o n ~ r v n u d . r u o - r n ~ ~ p l ' i ~ ~ ~ ~ ~ w ' ~ d B "  (Glfis 
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d 3 ~ d  ~ ' . ~ ~ 1 1 9 f b 7 % ~ n 7 m  (Marketing Mix) 

51Rl (Price) n 

- &&b%zsn (Product variety) 

- sl~n h&i Iw~oni - i  (List price) 

- dluafi (Discounts) 

- ~ ~ U U O U % ~  (~llowance) 

- 1:~~l3fi7fl75$15:ih (Payment Period) 
i - l : ~ ~ l 3 t l l f l 1 5 ~ # ? ~ 1 ~ b o  (Credit Term) 

? €trl 

iosn~.rnl~&ihwtiiu (place) 

I nrsdau~uni~nnin (Promotion) 

- n'tl %WHW (advertising) 

- ~ I I ~ V ~ U % B E I ~ ~ ~ ~ J ~ U I I ~ U  (Personal SelIing) 

- fils ~ W T ? X I ~ I ~ U ~ U  (sales Promotion) 

- n~sI~i~a~~azn~.idss.ai-rr '~~w'ua'  (Publicity 

And public relation) 

- n15maimn~ws4 (direct marketing) 

- ~ B Q P ~ I Q  (~annels)  

- f I ~ ~ ~ 5 ~ ' L I A ~ l l  (Coverage) 

- n~niiennuna~s (~ssortment)  . v 

- vi-unig4 (Location) 

- ~ K M ~ L H  ;a (~nventory) 

- n~suudq (Transportation) 

n ~ n & h & l  (warehousing) 

qi3-l 

- flWnlw (Quality) 

- a ' f l ~ ~ ~ :  (Feature) 

- nE88flll7Jft (Design) 

- ~'i'l8u$i1  rand name) 

- m ~ m g G ~ i ~  (Packaging) 

- ~ ~ ~ ( S i z e s )  

- 1lh15 (Smicw) 

- nrrs'uJs=n'u (warrantee) 

- ~ I T < ~ J Z U  (Rctums) 

(Target 

qa-1 

I 
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- - 
m51 u mral (~dvertising) 

~m~Piauds:im 

(Offer mix) 

~%&k&(~roduct) 

5 IRI (Price) 

- 
n n ~ ~ u l ~ a l ~ ~ n ; l w u i ~ ~  

(personal selling) 

7 7 f 7 

-- 
ni.idstn?un~.j UIU 

(Sales promotion) 

(Distribution 

Channels) 

PI  
rnnimld~num 

Jaqmsn~r 

C&IWJI~J (Customer) 

( T q e t  market) n i ~ l # i ~ ~ & a : n ~ ~  - 
- d.r~%liYIJw'u; 

(Publicicy and 

Public Retation) 

- 

nir V ~ Y I I ~ I ~ J I I Q ~ ~ I D E ~ ~ ~ ~ O  

l f l % T l 1 9 f l 1 5 ~ ~ 1 R  (Direct mai1 

and Telemarketing) 
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~ d u d ~ u ~ n n n n ? o u o - m ~ ~ i ~ t u ~  (d3q rinGmuun',z544 : 82) 
u 9 4  92 i ku7Tnn (comumer~ nroaur~nRqn61u (wtimate Consumer) nuiu& ynaa 

~ ~ K I ~ ~ ~ ~ ~ I ~ ~ ~ ~ ~ I ~ ~ ~ W ~ O E ~ R ~ ~ M ? D ~ ~ ~ Z ~ ~ U ~ R ~ ~ ' I U ~ ~ ~ T " L I F ~ ~ D R ~ ~ U ~ ~ U ~  (Consumer 

Market) I ~ ~ ~ s U ~ # ~ ; ~ ~ R ~ I U & O ~ ~ I ~ ~ O  (Need) i61~10&1 (Purchasing Power) hl&%~ 
Y 

w q n " n l ~ l r n l - 6 ~ ~  (Purchasing Behavior) i l tK~q~f i~$IJ f l l ' i% (Using Behavior) 
4 w  4 

tintlolzuo~~u~Inn u n d  (mu: wiui~~lw,2542 : 30-31 

1) {u?hn iguqnnn~ i ina~u~o9n~~  (Needs) wuluba mrdg boiilns 

i 9 u ~ ~ ; ~ 9 l n n ~ u ~ ~ n a ~ u ~ ~ ~ 0 ~ ~ $ t a 1 u ~ 0 ~ n ~ ~ ~ a " ~ ~ ~ ~ n b  ~ i t i i y n n a ~ u l l i i j n a i u n * ~ ~ n ~ ~  
* Y  - Xor ldagushn 

94s . 2 - a  pr 4 

2) {lJ?lnnifiur;nuo 2ulom (Purchasing power) A U I U O 4  ~ ~ U ~ T ~ I R O Z G ~ L F ~  
i ~ u ~ ~ ~ ~ u # ~ ~ ~ ~ ~ ~ ~ u ~ o d i ~ ~ ~ u ~ ~ ~ ~ ~ u n ' ~ u ~ o ~ n ~ n ~ ~ i d  iu i a & ~ ? a  nY19n?iu&n~ms 

2 d w  
~la*?~r i i% ~wo.aontla' lu' l~$f~?ln~woq ~ u h ' l i u  iwrl::a-iwmsiinsi::n"wqiinsru 

un.r$1171nn1~nYa.rliinr 1:6ld~i~t~uuo.r{u31nn~nn~.lu 

3) ~ W ~ L E R W  qiin35~m5ia (Purchasing behavior) w u1~b-1 iud~&J?~fiFI~n2lu 
i A Y B  

~ ~ i o . l r n s r t a ~ ~ d ~ u ~ o d ~ ~ i ~ a ~ ~ : : ~ ~ ~ w ~ n ' n ~ ~ u n i ~ d o  ifiuiu-h iu?lnnaonlnu $ o i u o l ~  

nnll;ruflu& 1 c 1 ~ ~ m 5 ~ : r 5 1 u m ~ ~ ~ i i u 1 ~ + ~  &lnl~~~Utt( i~nU 

4) W q h ~ f n 5 l 8  (Using behavior) H U I U ~ ~  $ ~ ? ~ n f l ~ ~ t l ~ n 5 5 ~ m f ~ 4 ~ p d ~ l  

o i l d l  
d 

o ~ n m s s m n u n ~ ~ ~ n ~ ~ i u v ~ ~ ~ ~ ~ ~ n n ~ ~ ~ % ~ ~ ~ w ~ ~ ~ ~ ~ ~ ~ n ~ ~ ~ ~ ~ ~ ~ ' ~ ~ ~ ~ a ~ ~ v ' ~ ~ n * u d  
Y Y  

nsJ1&~ iu'uilnnifu ns1u59 $$~5niwnlumsin8ulotn"ofidoiiu~7 Gau'iuilnnoio 
9A4. d 9 -  tgu muaiuio~umsia nsoguslnnoIo WIGIU~~~OGU$~I J U I ~  
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2.4.2 . ~ u M u ~ u v B ~ w € $ M ~ u { ~ ? ~  

wqGn s nuju?Tnn (consumer ~ e h v i m )  HUIUZJ wq~nsruu ~ a ~ n n a ~ ~ 8 0 a 4 ~ ~  

riurnr$~1m:rnsl43~~11~n:~l?n1'i (~iiniYw4) l~nueilunrt.u~un~r~tan~nl$u~d$~n~a$~~ 
Y 

s w  d 
k i i w ' l o ~ ~ 6 o u i i a ~ ~ a ' ~ n i ~ n ~ ~ p i ~ a ' ~ n ~  (qms ras snu, 2544 : 7) 

B A d  wqiinsm@?Inn n m &  mrnszri~ropqnnnlayfinawu~ .a.rtnu?+o4~~unsc 
d :A' A * #  fiun1.j~~wr~az~1fiI4~ii~1n'wcn W ~ U W U I U S ~ U ~  R J ~ ~ J ~ u ~ I ~ ~ ~ ~ u ~ o ~ ~ I ~ ~ ~ u ~ D U  u n G  

ii~ulumzA1nual~fi1~n5zpli~ <n'npm~uuf( 2544 : 54) 

nnri ~ u ' s 1 ~ ~ 6 u ~ i i u ~ ~ i n ~ z u $ u 3 ~ n n  o~on;~ iw"o j~adon~~u isa*~ la l&a '~  

n t l ~ s s u u o ~ ~ ~ ~ h ~ ~ ~ u n ~ ~ ~ ~ ~ n ~ ~ n ~ u ' 1 u ~ ~ ~ ~ ~ ~ ~ n n d D n ~ ~ f l ~ ~ ~ u w ~ ~ 8 ~ ~ ~ ~ ~ ~ n ~ ~ i ~  

nw~u~~azilo~mouoniaufiw c i w ~ w * ~ ~ ~ n i ~ ~ ' f i ~ u ~ ~ ~ ~ ~ n i ~ ~ u ~ ~  
9 - w  4 A k i u  mcrr c t ~ a n i i n v u t ' ~ ' ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ u ~ w  D ~ I ~ ~ ~ P I ~ ~ ~ ~ ~ ~ ~ X I ~ O ~ U ~ P I ~  im:: 

w 

~diluuhnocuuu Black -box Model Rjmwti 2.4 $4; 

nim.jd 

r I 
e d n~n~nauuf i~u wqinr3u 

(Antecedents or (Behavior 

inputs) Or outputs) 
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' 2 -  J 
alnm w i  2 4  %VImauudou (Antecedents or Inpub) ~ ~ I ~ I ~ ~ L ~ ~ ~ I J ~ ~ ~ I J ~ ' ~  

u a i d nszRu.rtozn'09&n'~d~ii?ui ~~aurn~doutb~~ssuuw~n"n~su  nlams~ouaus.r 
4 -  3 

~ & r r u ? ~ ~ p ~ w n w ~ ~ ; ~ p ' ~ t n ~ ~ u ~ ~ n ~ ~ e t ' u  (~utputs) L ~ ~ ) ~ ~ D I ~ w ~ ~ u ~ ~ L L ~ ~ ~ ~ ~ ~ Q J ~ ~ ~ ~ ~ ~ o ~ ~ ~ B  
2 -  J 

i irnsruozlsu"~m~n~vutiunsrv~umsn'~un.ru~vo' lud=~najs~n$ln"iuty1~wa 
a n 4 ~4 

rnna'7n~:{u (Inputs) Q U ~ ~ ~ R ~ % ~ Q U ~ R O U ~ U O (  (output) ~zirnu1stl~3uu~ffwadw 

19) 
4 8 mwi 2.5 I I ~ ~ . I ~ ~ I I U Y + I ~ O P V O ~ ~ T ; O ~ X I R ~ ~ ~ ~ ~ O ~ ~ ~ U L U O ~ ~ P ~ O ~ ~ I ~ U ~ U ~ ' ~ ~ ~ ~ ~  

4 u 
n~op$nmc n ? o ~ u ' a u n a u ~ p ~ ~ ? i u i i ~  (Central C O ~ ~ I  Unit) vo~f~tmuuyuun\alu 

nq;nr ruman;& ~ ~ I M ~ L ~ ~ ~ ~ ~ ~ T ~ L ~ I I z ~ R ~ ~ P ~ ~ u w ' w  5'414 & l d h s $ ~ ~ d  
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51 "W q?o 5 s n ~ ~ ~ n f . *  (Behavioral sciences) wq~n~sub~aa$$4nd3?d I ~ u B ~ L ~ ~ ~ < I ~ ~ ~  
c. Q d A d  uiy~u5nu1 aa?ntn rhnuinui lia-~flsvqmnns .a~no:i1'l$i(U'?lad~wq~n55%1"~~~ 

{u'uplnnl6ninrzdIada&ii? ~ ~ ~ T ~ ~ ~ ~ ~ ~ ~ ~ ~ I U ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ I I ~ ~ ~ I ~ U ~ I ~ U ~ I ~ ~ ~ I ~ ~ I ~ ~ ~ ~  
rn1u5~~il~~crnrnsl&~~wn (~ationaliry) I W ~ I : ~ Y ~ I ~ ~ ~ ~ ~ I ' ~ ~ U ~ U I U % ~ ~ ~ ~ I ~ R ~ ~ ~ S ~ ' U ~ ~  

dr &a 4n c i o r  3mrnldnaunno .1~msnunw~n'nsru~~~~5"i jna1~~~41t01~aan"LIw~if i~~~~ni~ 

&uor&'u?~nn 2.6 
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(R-R Model) ~ R U ~ I ~ ~ ~ ~ O ~ ~ Z ~ ~ F I ~ O ~ ' M ~ ~ U ~ ~ U ~ L ~ ~ I U  (Longitudinal Analysis) ( a q d  
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&i?ulTI ~uuar-d John Dewey (631luoqnt olqswqn lm:: Rnu3  Qlg34nqa, 2545 : 22) 

1) ~ ~ I ~ ; J ~ ~ ; u ~ ~ ~ I w ~ ~ w s ~ w ~ ~ ~ ~ ~ A ~ I P J ~ o ~  (Need Recognition) ~Sul in~~: :  

- 3 9 - A  
M ? O I ~ ~ W V U  (Desired State of Affairs) 6 ~ f l n l ~ ~ t ~ 0 5 4 n l 8 ~ 0 ~  (Actual State of Affairs) dodi l l  

Y Y  n I uo~nmllu~odw&n-a'~a rnlnrcld~~n y u s ~ n n ~ ~ ~ 3 ~ 3 ~ n 3 : n ~ f i ~ 3  WQIU~O~~I~B; I~  uu w . Y K 7; I U C ~ U P L ~ D I Q L ~ ~ U U ~ ~ W ~ ~ ~ I I ~ U ~ D E I X ~ ~  ( W ~ D L ~ ~ P I I U )  ?@iukilqrn ( ~ m b l m )  

2) fl751'117:ll~l39~1d73a(74 (Search for Infomation) I ~ w ~ ~ ~ ~ ~ ~ L I T ( Q Q w ~ ~ ~ ~ ~ I ~  

uoq ynna darnu1rornl~s1n40~ a $ U ~ ~ ~ ~ ~ i 8 u ~ % ~ n a 7 ~ w ~ ~  n?ae~n~s!nna~ourns 

Y 

3) nls Jszli3~61~~ar$onfioun1~40 (Pre - Purchase Alternative Evaluation) 

~ ~ u m s d s ~ 8 u ~ ~ d a ~ n ~ ~ ~ ~ 0 n ~ 0 ~ ~ ~ ~ ~ 1 n ~ ~ d 0 l ~ ~ ~ ~ 1 ~ m ~ o " ~ d i ~ ~ ~ ~ ~ ~ ~ ~ ~ i 1 ~ ~ 1 a * ~ ' ~  
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4) ~ I ~ E I  (Purchase) L B U ~ T ~ ~ ~ ~ ~ L F ~ ~ ~ ~ W ~ H ? O ~ U # ~ ~ L ~ ~ G U U ' I I ~ O ' L I M ~ O ~ ~  
~1~uwradrsivou?u'la' 

dp, d 2  
5 )  msuilnnn+nnd bn (~onsurnptim) t ~ u m s 0 d l n r l u ~ I n n ~ ~ ~ t r ~ o ~ ~ o u ~  

6) mr dra~ll^uni.ribonnd~ni 360 (Post - Purchase Alternative Evaluation) I ~ U  

msdr ~ ~ ~ u s ~ r i u r n s q d ~ ~ 1 ~ u ~ ~ n n i 1 ~ ~ a ~ ~ w  01a~ii'I~u 
d d s  * 

7) rnskrnsh$.r6niio1$ (~ivesbnent) L ~ U O I I ~ ~ I T  (~h) w ~ R ~ % ? ~ u ? R  

~ T l n n  ~ ~ e d s s ~ r n w ~ ~ ! d ~ ~ & ~  

m5'im5l~&~~flinr9~{¶J?~51~ (Analyzing consumer behavior) L ~ u ~ s K u ~ M L ~ ~  
d B w 

~otl~nu-riiua~n"ossurnr%oi~n~n~sl.a~uo.r$uilnniw'onr~uaaanv~~n~~~~~~n~~ 

1 ~ a ~ w ~ ~ n r r u n 1 s ~ ~ ~ ~ a z n 1 ~ " 1 ~ " u ~ ~ y ' ~ 3 1 f i m  i i ~ n o u ~ ~ k t . ~ ~ t l ~ w ' ~ n n i ~ ~ a ~ ~ ~ l i u ~ ~ ~ o ' ~ n ~  

U T l ~ f 1 1 5 F l Z l ~ ~  (Marketing strategies) ~ ~ U ~ > P H U O ~ ~ ~ U ~ - ~ ~ " ( O ~ O V D ~ ~ ' L ~ ? ~ ~ ~ ~ ~ D ~ ' ~ ~  

A v B 
Who What Why Whom When Where l laZ How ~WDAUWI~~FIOPI 7 d5~f115 W?Q 70,  ella 

d%: ~ I O  Y F ~ u  Occupants Objects Objectives Organizations Occations Outlet & Operations &@I 

s i d  2.3 im~smrI+G~o~u 7 ~ T O I U  I W ~ O H ~ ~ I R O U  7 ~ ~ : m ~ i i ~ ~ f i ~ ~ ~ i i t l 5 5 ~ ~ ' ~ ~ 1 n a 5 a p 1  

~ ~ r n s l ~ n ; l a y n ~ n ~ r n a ~ ~ 9 ~ ~ ~ ~ n a " ~ ~ n " U $ i i ~ ~ ~ ~ ~ ~ ~ ~ ~ w q 7 n ~  J U ~ Y ~ I ~  
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1. IRSD~IUR~IRLJ- I~U~U 
(Who is in the target 

market ?) 

(what does the consumer 

buy ?) 

1 (why doen the consumer 

1 buy?) 

a 4 ;Y &@uilnn (object) nsoi&te 

nr?lnn$asn1ro1nw5mn'ww' n*o 

be~msqaau~i~7~u~R'ds:notl 

91 D ~ w & I ~ ~ u E ~ ~  (Product Component) 

aazn-muumnpi~r l w  ion474 

I I ~ &  (Competitive differentiation) 

iaqds:n.m'lumr& (objectives) 

un.s&'llflnn i ~ ~ b n ~ ~ % i l o b k !  

f niwaionqbinsrumr& Go 

1.  Tloo'unluuon 

2. ~o~un1.l~~nulta:a'uu%3~~ 

3. Beo'uiranxynn~ 
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I 
im=: (H?o) ~ I ~ ~ S ~ ? P ~ ~ I S R ~ I R  

{Advertising and Promotion 

Strategies) %flul$nq'ui?n~w a 

( I  ) (2) @5n7w a 

1 {When doer the I i341hou~auo.rg ; ? ~ T U ~ R V D ~  ) mramfi (Promotion Sirategies) I ~ U  I 

1 buying?) 
5. $ . ~ ; ~ ~ n n $ ~ l i a ~ n  

(Where does the (Channel) 6$~7hnld& i iu ~ ( l n r i l "  (~istribution Channel 

consumer buy?) ~ ' N I I T S W ~ U & I  ~dd0&1{16~  Stmtegies) U ? ~ V I N % I W ~ F I E Q J ~ ~  

f ~ u ~ l i u ~ ~ v i i  qaq ~ a i n t i l ~ n u i u  lun7sGo7aol1i1o: 

i iwnunai~adi . r l~  

hnou~umr~mlu~oin #S Y Y4 naqwsn7.a no nagninlsdslar?~ 

(How does the consumer (Operation) &dT:ntllJ630 

buy?) (1) niss'uiilny~ 

3 p;i ,1~&(4)  @in 
( 5 )  @G 
lomdumr?fa (~ccarionr) ih na ynan1.a dd 9 no 4 nnynhrdua7u 

(2) n ~ 5 h u 1 ~ 3 1 ~ i ~ ~ n ~  

(3) ~ I ~ s : G u  W ~ W ~ Z ~ S T U  
w 

( 4 )  n l ~ i h i ? u % ~ 4 ~  
(5) nma$?nrnun kmr  &I 

wu'fimua~u nis-iism?un-1s~11n 

nnlXu'1as~fizn1sds~~1~ufiuin15 

~ a i ~ l n u ~ m  
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4 w  d 4 1 4 1  

nlr?oaro~~oauna~wa~iOfi~~n~~xIfi1sdaInfDa5'u1nTf?'& uo.riu'uilncllunpl 
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~ t a z $ w ~ d r z u ~ m  1 ~ 3 u t n ~ d  W I ~ ~ I I ~ I ~ ~ O L ~ R I U  ~ a " u ~ n l i n k ~ r i ; m r n ~ ' ~ ~ ~ ~ u ~ ~ u ~ a ~ f l  

r *  

~{uiiusimt;~oLn'iifu 
- w  4 

-nu~ou;aoRnrio-riiu~~w?tu~oq rinn %uaua~i (2543) Jginln 
*- Y do-r **Einvtuz~in-wqGn J ~ u ~ ~ ~ ~ ~ ~ u ~ I ~ o ~ ~ ; ~ ~ ~ ~ ~ ~ ~ ~ I u ~ ~ R ~ ~ ~ I ~ I  1Einui1 

y 'u9 ln~1w~nu 1~azn~.riiw~Rnrr.un1~94~~$;11i~w~o0dn"u k ~ u k l t i i i n u m w ~ u o ~ i l ~ u  
k A 4 9  ~ ih~ lnuI&+~iou  c ~ a ~ n ~ ~ u ~ u m s ~ ~ i R R ' u ' t ~ ~ o u ~ ~ ~ ~ ? I n ~ i ~ a ~ ~ o o ' ~ ~ ~ ~ ~  q nrroniwaioms 

ihin~ulada W iiwzi?luBna'wnmq knu ~m-n juisruarru ibu nAu61G.r nsouni? tnP 

wam.r?~ininui ibu mrpla mshf yn8nmw n'~unS u#nszhq~nr:{uirn'ioi13~1'~~ 
d #  2 A  

o~nimd;li~qsn'o 5ninauo tiloe'Hrntno~un~5~1 kau .aouuol~ ~ B ~ I M I J  dub i l a b  

dl4 9 ,wild i i l ~ w q ~ o s r u m r ~ ~ ~ ~ l ~ ~ ~ ~ t l ~ ~ u l d ~ ~ u ~ ~ ~ ~ a a ' ~ n a ' i ~  (qns id%& m 
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5.2.1.2 I ii ~ n d m ~ i i n s ~ u m r d o ~ n f  ~~~~l'yt5w'aps"~~imndi~n'u1u~n*i 
2.44 

~ I U  n'o ~~lun~n'nrsunl~~~Rx18un* i  uu1a ~nunn?wi  {iiliquti~iio! rruzoa~Iumr 

k i iu le  m u d  mr 8 tudrzulol Wmri~odu ~ ~ ~ : % m ~ r i c n r + ~ r : :  ilnium.i&mioGu 

I n s G ~ d  ~ n m r 3 6 ~ u i 1  n+{u?Tn~ynri~ro~q $naniiu~~~la:uwRInfa~~'ulp15n'a'u" 

oann'~.riiu lud3uuo t n ~ u ~ ~ ? u ? l n n q n ~ a ~ o i ~ ~ t ~ n i i ~ n ' u  1~~ru:t~a1rnrli iu10$~~tan619 
dd u iiu ~ ~ n r j u ~ u ' u 3 ~ n v l n i w ~ ~ q u ' ~ ~ ~ ~ ~ ~ ~ ~ d 5 ' f l ~ ~ ~ n ' ~ ~ ~ ~ 9 d 5 5 ~ ~ ~ ~ ~ ~ ~ ~ ~ d ~ ~ ~ 1 n ~ ~ ~ ~ f l  

w da l r Y  

nuiu od~rbfa~mu a1nms2satltwui1 n ~ u j u ? T n n u i . r r i ~ u n u ~ 3 ~ o ~ q i i n ~ i ~ ~ ~ ~  no~uiiQo 
4 - i n ~ a i l ~ u 1 n r % & i n n d 1 ~ f i ' u c ~ ~ ~ ~ a ~ 5 ~  ma%nu' (2541:131) I#nri1~8~n~lud~n'qlv0~01~I$ 

i2r : ~ ~ L I ~ ~ ~ Q . ~ ~ ~ ~ ~ ~ F I I F I I I W  4 w " ~ ~ ~ ~ ~ n ~ ~ ~ 3 ~ n ~ G u ~ ~ n ~ ~ t ~  J ~ ~ O I ~ L ~ U ~ ~ ' M ~ D : G W  qgfirf~ 
2 d B lu~isdan.roniniioun'u~3owX1un'u . r ~ i ~ - r o ~ ~ d u ~ n d ~ c ~ u ~ ~ ~ h n a i u ~ ~ ~ ~ ~ ~ w ~ ~ u  

n"osn1511cnnildhInl 
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r l s z l u r d p ~ q ~  ~cnd1~' lA1muo1bmrtuirar1c~u~~=irrn'~di~ri1un1r~%Yin~m 
B 

(Rationality) ~ W ' I ~ : : ( ~ P I ~ A I S ~ I ~ G ~ I ~ ? Z M I ~ $ ~ L @ ~ ~ ~ ~ ~ ' U ! ~  w n a m n ~ a a t i ~ n l S R w  

drzuierlunm& l u i ~ d n r h . r o 1 ~ i i 1 ~ ~ ~ ~ l ~ n 1 5 $ ~ i 1 ~ n i ~ q ~ ~  unnoind irr: ~ ~ U U W I  

*A4 0 

(2~42~30-3 1) & n d ~ ~ l 5 j o n ~ i { v 7 ~ n n t ~ u ~ w ~ ~ ~ u 1 ~ ~ ~  (Pureking power) H u ~ u B ~  $ u i l n ~  
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unnainii' 2 8 w 5  nnnh.r (2549) ! ~ ~ ~ ~ ~ I = ~ I Y O ~ U Y I N ~ ~ M ~ I ~ ~ S  

wairmrnsia"nndoLn$o9T"u1n3~'H~ ~ ~ u ~ u i ~ n n i i ; ~ u n d a ~ i a a o ~ ~  iiEaiwniomr 

r~on8oin+o~iu1nr~fiu~uir'miauiLinfl~1~~u 

5.2.1.3 rralumw hadsnr(~nsruo~r&nf B ~ Y u T ~ ~ ~ M ' H ~ ~ L I ~ ~ ~ ~ ~ I & u  
d gr 

* d d v d 4 4  4 ~ $ 4  I 

Iutsnaiu n'o R'1uwq~ninr~rmmrSo91ui~p1~~~n~o~r"L)T~~.n'~u gnuonana ~nun2uri1ihy 
Y Y Y 

~ ~ u ~ ~ a a ~ ? w n ~ s ~ r n Z u ' t ~ C i i ~  f11~6id~ud5~~1tu ~ ? ~ I ~ ~ I ~ I ~ U L L ~ ~ ~ ~ ~ ~ T ~ O P ~ ~ ~ ' ~ E ~ I P . ~ ? U ~ ~ ~ G O  
intodiulnri%u' wamx36nui i ~ ~ ? h n ~ n ~ r n u r n r r i i r ( ~ ~ n ' i ~ ' ~ ~ n 1 ~ ~ ~ ~ 1 u i w ' ~ ~ ~  

inint iu  ~nrfi~iRd6nniwfl'u IPI u ~ ~ u ~ ~ ~ ~ ~ R ~ ~ ~ P I u ~ w ~ ~ M ~ w ~ ~ L R ~ ~ ; ~ ~ u ~ I ~ ~ I u ~ I J ~  
4 $~rnfstiuinr~~d~aunuio~ r.rrro~nh'oah.nu%uv~~ I iidadlw5 (2546) btn 

a 4 4  dl s 
I ~ D J  ~ ~ i l o b ~ u o n i w n n ' o ~ ~ ~ n ~ ~ ~ n ~ ~ ~ 0 ~ u n * ~ 1 1 ~ ~ n ~ ~ d u ~ 3 ~ w ' ~ ~ 1 ~ n ~ ~ 1 w ~ ~ ~ u  : 

n r ~ ~ i n l n i n ~ a . r 9 a ~ d 4 1 4 u n 5 ' a ~ ~ u ~ *  s1nrnrrmumun~1u~a~n15~~~3~~ ~ ~ ~ ~ ~ D Z U X I M U ~ I  

4 4 4  4 cr 
u n n a M u o n i n n r i n m r ~ ~ i i ~ 9 ~ ~ ~ ~ u ~ ~ ~ ~ n ~ 4 ~ 8 ~ 6 a ~ ~ ~  uazuonnn$~niu(u?lnn$~ 

noiumnnurntu  ~~arni~na'na~~a~iid~u8i~itylunirJointo~~ulns~rru' 

n ~ u ~ u ? l n ~ ~ n t l s a i 1 X a ~ 1 i ~ 1 n ~ n ~ a ~ 1 0 ' 1 t 0 ~ n ' ~ ~ u 9 0 ~ a ' ~ 1 n ' ~  r i in?uGn~1i~~u' iozp11~1n 

~ u ' u i 1 n n u 1 t l i ~ u d i i n o ~ u n 1 n 1 n n ~ u o ~ ~ ~ ~ i ~ i ~ t ~ ~ ~ ~ ~ 1 ~ ~ 0 ~ n ~ 0 ~ ~ ' ~ 1 ' t l ~ ~ $ 1 u ' 6 1 ~ ~ 3 ~ i 0 ~  

~ ~ a ~ i i r n s ~ l u m r l a ' i ~ u ~ ~ ~ f i . d ~ ~ ~ ~ ~ n n ~ i l ~ o ~ u ~ ~ w a ~  ki?ulumr~~sen&uumvm 
2'9 4 1 n ~ a ~ ~ ~ b ~ n ' ~ ~ d d w o ~ ~ u ~ 1 n n ~ ~ ~ 1 u 1 ~ 0 ~ 0 9 ~ u 1 a ~ 9 ~ ~ n i 1 1 ~  uonoinugurlnn&nmumn 

a w 9 
~ ~ ~ ~ ~ U ~ ~ ~ ~ ~ ~ R ~ ~ I ~ ~ O ~ ' U ~ ~ P ~ T ~ I U B ~ ~ I ~ G ~ ~ U ~ ' ~ % J I U ~ ~ ~ ~ B ~ ~ ~ ~ U  $4 ZT2srol 

~ w i  (254 i : 126) nEinIjj~ $fili3ui-ru1umr& iiunuinAm:ij~niwaiafi~si~Bn$oilw~l 

$417 j r r ~ l 6 n ~ ~ d o ~ u 3 ~ n ~ ~ u 0 1 0 ~ ~ ~ 1  niuynnalunr o u a h  (~ami~y) kiu d wrn dub 
n~a~u~innnnnoiuniw~~5ztlzian7~un~5~~~u~odBitani~atu 

1liniunzju~u'u3lnn~n~o~un~wli*u iiwq~nrrurnxhtvd'izuw im:i7nahau41r-¶un~~ 

~ ~ t n < o a ~ v l n ~ b i ~ i ~ m f i d ~ ~ f l ' u  o 1 a ~ ~ u m n ~ i ~ n o r n r n ~ d 9 u v ~ ~ m " w ~ u 1 ~  (situatiod 

influences) ~ ~ ; ~ 3 l n n ~ i i a t n u m ~ p l ~ ~ ~ 0 1 ~ 0 ~ ~ ~ ~ ~ f 0 d 0 t ~ ~ ~ ~ 5 ' 1 1 ~ ~ 1 ~ ~ ~ o l ' ~ ~ ~ ~ u n ' ~ ~ ~ u ~ ~  
4 omlu  ~ r o ~ ~ ~ u l ] > : ~ ~ u l u n ~ ~ ~ ~ ~ i l n r  m~ciou~ir:lb~nni~~u?hn~ino~umnlar 

(qn5 ~tri??~6,2540 : 7 1-72) 
d u a u  

Y &d n ~ u ~ i 1 n n ~ n l r n 1 u n l n f l p 1 a ~ n ~ ~ i 1 ~ ~ ~ ~ 1 w i f l ~ 1 5 f  01ah4 
Y Y  

F ~ ~ ~ ~ ~ ' P I U ' ~ I I R ~ ~ I ~ ~ U E ; ~ U  
~ ~ ~ u I ~ ~ ~ ~ ~ ~ ~ ~ ~ u ~ ' u ~ I ~ ~ $ ~ T ( o ~ M ~ ~ w ~ u ~ P I  ~ ~ i - r a i ~ o r ~ ~ u ~ ' t i i 7 ~ u ~ 1 n n i ~ a o 1 u  

n i ~ ~ n m ~ ~ ~ ~ ~ ~ ~ ~ u ~ 8 ~ 1 ~ ~ n d 1 ~ ~ ~ ~ ~ ~ ~ ~ 1 ~ ~ n ' i ~ ~ 1 ~ ~ a ~ ~ a " 0 f l d 1 ~ 1 ~ ~ u ~ ~ ~ ~ ~ 1 ~ u  
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r luYM (Income) ~toTsmam.r~~svgAa (Economic circumstances) v ~ ~ y f i n n ~ z n s ~ n ~ l d o  

B A u  u 4 iiugnilnn ( h n  turunm,z543 : 21-23) iia:tininqw nH u q n B u j ~ n n i o s r u ~ ) t i u ~ u  

dnu ~ ~ u ~ n ~ m r ~ ~ i ~ o u 1 n l ~ ~ ~ ~ ~ ~ 1 ~ 1 ~ ~ ~ 1 n ~ 1 ~ ~ ~ t 3 ~ n * ~  1iadun'~~n~bqciooa5111 
99 4 i~oulli~~iin;~i-Jn;u~ f ~ ~ A ~ " O ~ I ~ ~ ~ ~ I ~ ~ O B U ~ ~ I ~ U ~ ~ U ~ Q U  I~unonn$~~i iua~uibuo.1~~~~ 

DPU



(Occupation) U O ~ ~ ~ ~ ~ : ~ ~ R O O L ~ I ~ ~ J ~ ~ ~ ~ U ~ ~ ~ ~ U ~ I ~ ~ ~ ~ I U ~ D ~ ~ ~ ~ ~ U A ~ I I ~ ~ ~ ~ ~ ~ ~ I ~ ~ ~ ~ P ~ ~ F ~ ~ J  

g r  d B 4 h d~mu~sorn~nriulm?iv nnaluoi~n~nunula  ~wonaz biiansrumwainlM* 
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U O ~ P I ~ ~  ~ U ~ I ~ R & G R ~ ~ U ~ O ~ ~ I ~ ~ W ~ I U ~ ~ I ~ ~ P ~ ~ ~ ~ T ' U ~ ~ I Q  

F;onmuqu $ u m r l # ~ u i a * ~ ~ n I u 1 ~ " u l ~ ~ f i ~  un.rlnsriau" $niL~o$s:nuo.~n~ixIioani~ 
4 4  ru #a 4 f;~ii)~da! ~ ~ ~ Y F U L ~ ~ ~ ~ ~ I D ~ O J I ~ W O P I ~ L M ~ I U ~ ~ ~ ~ M P ~ ~ ~ ~ ~ ~ ~ " U O ~ I ~ S ~ ' ~ M ~ ~ L ~ W ~ I ~  JU$ (awareness) 

9%' s grB a i ~ u ~ ~ i v i ~ ~ n ~ u ~ ~ n n ~ ~  u n n ~ n a 1 u q " u ~ a u i 4 4 ~ u ~ ~ n n ' t l  i t a ~ i U d ~ 9 8 1 n ~ n ~ n n i w ~ ~ d  
w a& 4 

unnaiiio~lwunnn'viYu o ~ r ~ u r n ~ c n ~ r n ~ ~ 0 ~ n i ~ n ~ ~ ~ ~ d 1 ~ ~ ~ 1 ~ n 0 ~ ~ ~ 8 ~ 1 0 ~ 0 0 t ; 1 ~ ~ ~  

a i n ' ~ ~ 7 h n n ~ o . r l i i d ~ i 1 n ~ ~ ~ ~ d ~ a 0 e i ~ ~ ~ n ~ 1 a ~ ~ ~ u i ~ ~ o ' ~ ~ 1 ~ ~ a ~ ~ ~ 0 ~  3 gab n'o mri f  

41lnsviariiimnTuIn'i 1~a:~dlinvd~n~u~1~$1r('i~:~n"n~inn1~'9~~u~f ntod~uniiri  
u a  w 

' i u ~ a u n n u a l i u t ~ u ~ ~ u t n $ o a i u ~ ~ s d ~ i  
Y d  9 

uin'ou ms~uEn~u~u~t~uu?u'o.r9ui~i~i~~dumr~i~oUn~mu9dsrnumr$t~~~~~~ 
e 9 n21uunnnuoq{uflnn 1 i a ~ ~ n ~ ~ u n u ~ a l d ~ ~ ~ ~ % ~ ~ o ~ n 1 ~ ~ o ~ ~ u 3 ' 1 n ~ ~ w " 0 ~ ~ 1 ~ ~ ~  (md 

-asGuafn~ : 2542) 
Y - r91wiufl(usu~~nnluitkazoliw'liiuo"n~wadon~r%o 

9 w  4 in$o.riulns~prdi~inni~-r~u alnwamsmu; ilnnqb.rnr ~ u ~ u r n s 6 ~ i i u 1 0 ~ 0 ' ~ o ~  
2-4 4 

I nuonawan'oms~mn'ulq I r i i ~ s ~ ~ f i u ~ n s ' n a r n ~ d ~ n u  iiazndu 
w .  

iauarru iiu nsoun?= ~ ~ ~ 1 9 # w ~ ~ n s s u n ~ ~ ~ ~ i i u l ~ ~ a " 0 n ~ 0 t d 3 0 ~ 1 n l  ( i n " s~&o lw~  : 

2542) 

uono~n${u?~nn~uiin'a::oliiwiiw~a'nsrud~a*rzuzI~ailu 
u 

d A mr ~niiulo&a$a.r5'u~w J ~ " H P S " I I R ~ ~ I ~ ~ ~ ' U  $4 2%s1or r&fmd (2541 : 126) ndnopaot 
d 4 

m r ? u f ~ ~ n ~ l u b . m m r ~ ~ ~ a ' m ~ u ~  (Problem Recognition) L ~ D $ u ; J ~ ~ ~ ~ H u o ( B ~ M ? ~ D : L ~ ~ w  
2 
W U I U ~ U T R ~ ~ ~ W I B D ~ ~ ~ D L ~ $ O ~ ~ ' U  bn~.51'p~~dlod~~tt~~aa1~nl'i~~fiul~ 

~ ~ ~ ~ n n ~ 9 u i ~ d a r r n ~ w ~ w ~ ~ n ~ ~ u n 1 ~ k ~ ~ u d ~ ~ u i ~  i i i z rnsd~u 
2 a 

i:u 1 1 ~ ~ ~ ~ m s d o u ~ i r ~ d ~ ~ 5 ' u n 1 5 % ~ 1 n ' i ~ ~ ? 1 ] ~ ~ 5 ~ ~ 1 1 f n ~ 1 ~ ~ ~  J . r ~ u t + o s r n r ~ m ~ o ~ n  
da. d 

(InfomtionSearch) UO~%??SS~M i n m w  (2541 : 126) 6 . 1 1 1 ~ 1 s ~ ~ f l u l o ~ n n G u a ~ u r n s  
4 9 4  e p l s  

4 0  ~ n $ o  3 f ulnr*i~u' IuaauslnnKun I ~ O ~ ~ ~ ~ D ~ ~ I J ~ I ~ Q ~ ~ ~ ~ ' ~ ' I ~ ~ ~ O : W " O I T ~ ~ ~ ~ I Q I ~  
9 y e  o 

? o l f l l l ~ R ' l i a ~ ~ ? m ~ < ~ J ~  d o - u o u ~ ~ i t ~ f u ~ ~ n n  inim ~o~u1lnJrz~19uunn1~ia"ofi 
Y 

(Evaluation of Alternatives) ~ R U I U ~ O ~ ~ ~ ~ ~ ~ U ~ I S U ~ ~ I X L G ~ ) S W ~ ~ ~ ~ I ~ ~ O  I u ~ ~ u u o W I ~  

ihumw q ~ n a s u f i ~ ~ ~ ~ u G u  
2 d l i 1 n s ' u m s r o n n o l ~ 1 ~ i 1 ~ n ' ~ 1 d ~ 1 u 0 1 ~ ~ ( ~ 0 ~ ~ ~ 3 ~ ~ n ~ ; 1 0 ~ n n 1 ~  

a w  d 

o ;a: iiiu i i&~'u3lnfi$d4zno~ q ~ n " ~ n ' 3 ~ i h /  gar:: ii%n1~d1dudi~s'~ni5J~in$~~r"u 

Ins ri~~if;~uGuw'outauqa~ $ ~ ~ U ~ ~ ~ ~ ' ~ ~ I U ~ I ~ ~ ~ H ~ U ~ O ~ U I O I ~ ~ I I I I I ~ ~ ~ * B ~ T I U Q ~ I ~ I ~ ~ I ~  
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B Y ihnuqln (sqab owjsdnqn im: maul a~qsdnqa, 2545 : 21) 
Y 

uono~nii nrovnJa (Family) i 1 l ~ ~ i i n n ~ 5 m a ~ ~ ~ a ~ d o n a 1 n r  

H 
1fu19 ud ~ u ~ u ~ u o ~ n ' ~ ~ ~ n u n 5 z u a u n i ~ p 1 ~ ~ d ~ n u  (Socializing agent) 18uns:u=umsi 

~ m 4 u l r n u ~ ~ i u u  n r o u n ? ~ c ~ ~ ~ u # u ~ 1 u n 1 ~ i 1 5 ~ ~ 5 m ~ o ~ ~ i i n ~ ~ n  (13 34Qolw1, 
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. . 
1n$o6ulns$~u?utio I U % I I F ~ ~ N ~ ' U  4.r d i q  b~muun'  (2544) ndi-Gh rnr~a'nnf~uh 

1 Y 

~ i a z t i k  (store choices & locations) & Y  D I ~ U O ~ ~ I U ~ ~ V ~ ( ~ ~ U U O ~ I ~ ~ ~ ~ % J ~ ~ ? ' ~ S ~ ~ ~ ~ U ~ ~ ~ J  111 
Tnu~u"uo"~n1iud~~n.m"lia~n~1%1fls~~ow~~o~~u~1nn huf;idr:mnwtin6~w"i~w~~~~i~~~ 

(Specialty goods store) LJU f 1 u i i n l j 1 u m f i ~ ~ 1 ~ ~ r l d 1 0 ~ ~ 1 ~ ~ ~ d 1 ~ ~ ~ ~ ~ ~ ~ a " ~ ~ ~ d n " ~ ~ i ~ ~ ~ 0 e i ~ ~  
t?w~hui7ynuu1nlin-$du Suuol:iBu1riuiiu61d~n11uuXi4n~r wBu&szmuowfinn'cun" 

- 9 -  a: 9 n ' g u i ~ n n l n u $ ~ ~ 1 1 a : ~ f i " o ~ ~ n ~ ~ ~  iidln.m&eur~nn&il$~o"~~iuznisna~~iud~d~n 

n i  nn"o d-r1nn~n'l1R~d~ifiun~~di'LI~n1wni~I~uM191d~o~u~~u~n~u ~.r~u{u'v3~nndld 
4 ;  4 

~?~~81~~n~1uw~nf io rwn1o . r  ~ ~ m ~ i i n ~ w ~ d ~ ~ 1 ~ u ~ 9 ~ ~ ~ 1 ~ f i f * ~ ~ ~ 1 n ~ d 1 ~ ~ n ' 1 ~ n ~ ~ ~ 0  $4 
9 A d  

iln n n ' ~ ~ ~ ~ ~ { u i . ~ n n d ~ n ' n ~ ~ u  d ~ b ~ n ' l u  ~n~ua : : i i  DPU
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m $ n d ~ a d f l ~  rnlnro~+naqn~~msu~u~~u~4i!1"1w'n~'tu~~er (Personal Selling Strategy) IRU 
4 9 no~nn'n~Guiu.r~uibun~ qnzm ~uaqf i~~n '  (2548) La~1nnnu~l6~ir?nunu'n41w~~~a1%1f 

O d  w 4 

m1li4iuq ~ia~l~1'luoaf1unuo~u7811i i u o h  itlu"lou7rns &iio nrr umr$qmiums 

n a ~ ~ ~ u n n ~ n u ' o a i n m r  TPIUUI L W ~ O ~ L S ~ ~ U . I ~ ~ I ~ ~ ~ ~ ~ ~ ~ I D { ' L I ~ I ~ R ~ ~ M * ~ ~ I ~ ~ ~ ~ ~ ~ I U ~ ~  

DPU



Y d p r  l a  (Sewice Mind) n11iudrztiur9uh irarn~ru?mm&n~ru~u LAo~kju~nnlnn~uI  

n 1 u l u i 1 ~ i i i ~ ~ ~ ~ u J s : 1 ? ' ~ 1 ~  n ~ ~ u l ? Y = ~  ~ ~ ~ m ~ l l i ~ ~ i ~ a u l r ~ ~ l u ~ f ~ z G w ~ ~ ~  

DPU



DPU
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33dy$8u. (2545). d l ~ ~ l f l l t l l ~ ~ i  ~ I ~ Z ~ ~ ~ ~ ~ ~ K Q Y S ) ~ ~ W I Q I G ~ ~ ~ Z B .  fl;(LMWY: 

!ma tnr&m?nu~riu. 

5.1%~ tYt~iUAP2d. (2546). ~ ~ f t ~ ~ ~ ~ l ~ ~ ~ ~ ~ ~ ~ 1 1 9 f l l ~ ~ 1 ~ l f l  (w'll&R[d 10 arjud?udl.r~mfiu). 

n!smwl: dsqud~.r. 
d s d C d  

Gwui ~nnia i .  (2523). d3:nnsa1ams (wnnns.m 3). nl.rinw.1: !nui~lu~w~u'r (1%. - * d * A  117% iinSmuu6. (2544). amnet aa:wqSn5ru~~~Fn~ (iuwnidn 3 ). nldrnwd: m ' f u ~  

ygmr w'u% 
s 4 4 w  

us yna mnrnins. (2546). a5w.m i q G a .  ~ ~ L W W I :  R ~ ~ Y ~ U I ~ S  ~ R ~ S . ~ O I G U ~ I ~ ~ ' Q  

a2uqGs. 
# 

%?rrol W ~ R U  ~m-nor:. (254 1). n~w~%w~'sn~mil~~ld.  RI~IYIWY : k:%u ~ti lebi66~.  
4 w  d d :A qfir rnm~u. (2540). nqRnrau~uSbn~ (fiuwnrqm 2 ). nlcmnl :  ~ n n n 6 1 .  

ma? 34riuolw-1. (2542). n 1 ~ l i t ~ ~ 1 ~ d ~ ~ f t n ~ 5 ~ $ u 3 n n .  n l m w l :  is:Arillim:l.aidn4 
d 

O ~ R ;  0173 t n y  its-aau~ rnqs4nr)rl. (2542). nqsn.r.rug'ulifln (w'uwnr~n 7 aGud?udl r 

1m7u). nldlnwr : u ~ ~ i n u ~ r i u s s r u ~ i n a i  

aw'uwr nwni19. ( ~ s ~ ~ , u ~ I R u ) .  "2006 WHY WE BUY? AND THAIWS MOST 

ADMIRED BRAND." ~FIPI€JI% Brand Age, 7 , l .  156. 
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4 4 s  sir aum~~m~earannro~nd 

Pangprayooo Terrntcchatipong . U ~ I ~ U U ~ ~ W U ~ % ~ O I L U I I  SME I ~ U ~ U L O G U L ~ ~ : .  &13d 

nmul i~A~.  arnaK13. J U X U ~ B  so iiu~nu 2549, 
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mnluhn'l us.rs-a8ran~s~~u'ul~~~~%"ulp1~~afs" 

tR$o .1$Ulf'1$89 ~flbp13w"Hfs' (Television Set,TV) 

m ~ n G u ' u m ~ o . r i u l ~ 5 ~ ' ~ ~  n'o q d n s ~ ~ ~ n ~ ~ i r i u m w ~ ~ a : t d u ~ ~ ~ f i ~ i w d ~ ~ y y ~ ~  

n ' ~ q  iniu mmmuoimn m~u'n;? nlo mmliuu u o n o 1 n ~ ~ ~ l l ~ i u r i u ~ w 3 o ~ ~ a ' o a n ~ w ~ 1 ~ ~ i ~ 1 1 ~  

$ul iiu mto.ririuRi; ~ l o i n ~ o . r d u l n u i ~ q M  (G~mwa airslan, uiGw ilnwunr 

;if%, ir~rnlvd 14 n'uu~uu 25481 

43 ~ u d i ~ ~ n i ~ ? ~ . r s : : u u n i r  n r ' +ww nuutindlao r ~u&~zuud~a't i .~nszo~a 

dypun iwlla:ii?as 

P989GlA1Ti ( Picture Tube) 

44 u 
Ii3%9wa'fislo4n? f ~ o  oofillw ~ ~ n l w i ~ 4 1 ~ ~ a ~ ~ l m ' a  w?o CRT (Cathode Ray Tube) 

s s d  
~ 3 ~ ~ 4 ~ n o n r r u o . r w 5 1 0 ~ f l l w ~ ~ d ~ ~ n ~ f l ~ d ~  ~uusoannmsnu3 f~sxuoir (Electron guns) i l m  

aaad1n?utdu.rluud1~~8nn~a~ (Deflection coil) ~~dunl;jmniiula~ iia:n$~aa (Screen) 

mwm onumd 1 ua~Gin~az ~ ~ ~ ~ J . ~ ~ ~ I P I w B ~ Q ~ I w  

DPU



o1fln7wmnwu3nd 1 L~R: 2 I ~ ~ U ~ I W ~ ~ ~ ~ I ~ V B ~ Q O H ~ O R I L ~ * ~  CRT. 4&1u1uwm 

oo (screen) orin8ournrdo~nn~vl~51'fnlo~~ au'~dlkLa4 & l ~ c ( ~ e d - ~ )  1io-3 (~rcen-G) anr 

~ l ~ U ( 8 1 u e - B ) ! :  (Dots) I A U ~ R ~ ~ F I I U Z ~  (RGB) I T ~ I J ~ w P ~ ? ~ I ~ ~ u ~ ~ ~  (niads) 
4 a 3 4 9 d  ~ u o ~ l t k ~ n ~ s o u ( ~ l e c t r o n  ~ e a m s ) ~ ~ l u R r u s l ~ ~ u U 9 D L a R R T O U ~ 9 ~ 7 u f l 5  rilio::a~au - 

p~dt l~ * l~%l  (RGB phosphor Dots ) & ~ ¶ ? I S B I R U ~ P R ~  I ~ ~ ~ ~ ~ U J I U U W ~ D . B ~ ~ ~ ~ ~ D Z A ~ U ~ U ~ ~ U  

.anun~-midwmu donda5~~~mu4iio~1?0~a~n~~ux11 kinsziiutgudRQn~l~~~d7QB$ 
4 ~ u r u r i k l d i i ~ ~ ~ ~ a n ~ w  ~ ~ n ~ ~ q c y ~ o l n ~ w ~ G ~ % ~ ~ ~ ~ a a a ~ ~ ~ a ~ ~ t ~ o e ! s ~ p n r i . r ~ u l n ~ . r a ~ ~  9 a a d  

b 4 i i i r n m j ~ d f i l ~ ~ ~ l ~ ~ d ~ ~ ~ m n ~ w  8a.d~ 1n~i8umw~unw;Ipo 

mwnmctu lnd 3 n ~ r n t r i ~ ~ m r j ~ u o ~ j a ~ o ~ ~ ~ o ~ n  liau3 I m r & ~ u  u u n ~ ~  
J oon"~ulu I ; ; ' ~ I ~ * ~ I ~ ' ~ & R ~ D u z ~ I ~ ~ u L R  ~ 1 ~ ~ ~ i i v 0 ~ 1 ~ ~ t l n ~ i i u  I&iiud-~ru %i;rn~l$~viu 

* 1 

'iawzn'ui~~ nfa r ra%wol1z l ' tunis i l iw*odo~f l 'w~~~i5~~~0~ tadod~32n1nn"pdw-l ( S ~ W  -k) 

i?tl k r i u ~ h n r ~ ~ r i ~ ~ t ~ ~ ~ ' i o u ~ a u  P ~ ~ ~ ~ d ~ f ~ 8 $ & ~ ~ f i 1 3  
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44 w 
n l s a v " l ~ d p - 5 3 c ~ ~ l n 1 ~ ~ ~ ~ 1 f l a  n ¶ f k a ~ s & w  (Line and Image Synchronization) 

t ~ o 1 ~ n 1 ~ n r ' ~ ~ m n u u s o 6 i ~ n ~ ~ n ' u n ' f l i ~ ~ ~ ~ d ~ ~ 1 m ~ ~ ~ ' 1 0 ~ 1 ~ ~ ~ 1 ~ 1 ~ ~ i ~  n'fo 

@qwriapad~a ~ L W B  ( Luminance and Chramioaoce Signals) 
w du w e m  lunuonurn3n'~;iur:u'uTi~i"a~ luuar:$um~o~fusruu$"7u1aiiu~uoiuaw 

u ~ n o ~ ~ ~ u d o ~ ~ i ~ u ~ a ~ ~ ~ ~ u ~ ~ n ~ u ~ ~ ~ ~ a ~ k ; ~ ~ ~ ~ d ~ ~ n ~ ~ ~ ~ d u o o o o ~ r n t r ~ ~  

dui i  &gs w o o n e ~ r n n ~ r ~ o ~ ~ ~ n i ~ ~ ~ ~ ~ ~ o o n ~ S  i?q-+~tur io.mi i~nTov~ai i  (Y) doln' 
inlo.r~u~u1=ri1li1pi7ud1~1+ uaxi~riqq~arii {Tnsiiliuun' c) 401Cafwnwilfiniu 

44 4 i ~ ~ n ~ ~ n a a o a n ! d % u ~ ~ i ~ i ~ ~ ~ a ~ u ~ * a ~ r  

4 4 
~ € $ o ? o ? l € M ~ ~ 3 ~ ~ ~ l ~ l ~ ~ ~ 6  (The color or rhroninsnee s1go.I) 

Y 
444 w d 

m r d t ~ q 1 o l ~ u s r u ~ ~ ~ a ~ u u 4 ~ n 1 ~ ~ ~ ~ f ~ r q ~ ~ ~ d f f ~ i ~ ~ ~ ~ ~ 1 ~ ~ 1  (Y ) M I R ~ I ~  

d4 w 

rnneg'llh k ~ u ~ u k ~ u r o ~ ~ ~ ~ ~ ~ ~ ~ ~ m w k a u u ~ ~  Y 00n RAIULSU R-Y IAR: B - Y Q I ~ I ~ U  

r n r n a u ~ u ~ r ~ ~ i a ~ q q ~ f i l d u ~ a ~ i ~ n " ~ ~  (Cross Color ~ n d  Cross Luminance) 
J 2 n~ruunik~q~ol  Y/C eon~~n~~lirlutdoriu~%I t~atr~1~~9urnnrun~1!1~0 

~ ~ A ~ ~ ~ Q I ~ ~ ~ ~ ~ ~ ~ ~ R ~ I R o ~ I ~ F I ~ ~ ~ I ~ ~ L w ~ o ~ I ~ u ~ I u ~ T ~  b a r n r n ~ o i ~ u r o ~ ~ ~ u l u ~ 1 ~ 0 ~ 6 ~ ~  
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3 ~ ~ l p l d 4 ~ ~ ~ l ~ i ~ ~ 9 ~ ~ m ~ ~ ~ ~ 1 1 ~ 1 ' ~ b ~ l ~ b n  ua~!~ufllr (Two Channel Reproduction and 

%pg3a6~uu 2 ioa{yyrn mnslu1iiua&.rhaia:wa~5ap1fi'u ( L+R) G ~ n - h  ~ U I ~ U P ~ D I  

+ n&l (Main channel) LWdO1~~~i3~~~ULl jBt iL f l f I~%11U~1 'L115n5 'U . i4~~1ad~~~ L L ~ I ~ I I ~ ~ o W I ~  

~4i?€uuiol~~udbdu11'~1fl zmul (Bi-lingual) 1 ~ 1 ~ $ 0 ~ 6 ~ u w  h d ~ w f l l s  k ~ n i ~ i l n u  ~La~snio4 

hnnu -MCAM (Near Instantaneous Cornpending ~ u d i o  Multiplex) 3zUY69u 
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5z~lfl l&191eIJ~flmld (Surround Sound) 
r Y  Y 4 4 4 4  - a r~uutPru~snunP~rn~n~0~~110T"~ia~~111~~ azG~9~musu~lnnuuu (ejtlsmlnlo 

Y 

~ i u n G n ~ ~ ~ s l s s i i ? e r d  ~ a ~ ~ n ~ X i i ~ ~ u s u ' u ~ u ~ o ~ n ~ ~ ~ ~ ~ u  4v.1 qlai HITI w aY9 H ~ O  Hrsnais) 
Y 

~zuuiio~ds:noulJA3tl~~611w~na~~6a ~ ~ n ~ b t l . n ~ u n ~ d i u ~ ~ ~ ~ ~ t u ~ ~ o ~ d i F w s  $so: 

1 i ~ i i u o a d u q ~ ~ n i o ~ m ~ u ~ i ~ u ~ ~ u M " n u  r n r o o ~ r f i ~ p r " ~ ~ 1 ~ 6 ~ 3 a  ~ & i u r n h n o ~ ~ l i m ~  

iiu i . r ~ ~ k % ~ ~ ~ r n l ~ u u ~ ~ ~ f ' i  1an"oaflu7 s~ndnri1~lno: i8uszuuLc11~$~1~~~~~ iJu szuu 
d w 2 

R B ~ ~ ( D O I ~ ~ )  d ~ a q  5:uuZilos (DTS) dunYu kun~~s~ua~~dunmiufil1wninnu~np1s mu 

fnWmfiflWln$5 ~ Z U U ~ ~ ~ ~ J ~ @ U ~ ~ R ? I I ~  (Surround Sound) 

Q I ~  : rnrtamiruu n o a i . a o i n 3 ~  u m  : r n s k n - r ~ ~ u u ~ o a ~ d 3 ~ ~ 5 n ~ ~ 0 1 ~ ~  

d i T w - l ~ ~ i ~ u u i i ~ l n ~ ~ $ u ~ n ~ ~ ~ ( ~ ~ u q a u ~ ~ )  

i 
1?tl.l l lflfl l~1 (Other Sound Features) 

& ~Ruk~?du~?rruut~r~9i~1(~%'~1afi~~"a~zL8uktuui~u nl i~~n"ooh~uue~nrzw 

l u i ~ ~ n $ o ~ f i f i o ~  T ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ u ~ ~ u ~ ~ ~ ~ ~ % ~ ' ~ w ~ ~ u I ~ ~ ~ I I ~ c ~ ~ o ~ ~ ~ ~ ~  
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4 

~ w 1 ~ 1 3 i h ~ ~ % 3 a d  (Incredible Sound) 

~ ~ u ' o n ~ ~ u u u n ~ t o o ~ ' i ~ f ~ ~ ] % r w ' n ~ ~ u a ~ ~ n ' ~ u ~ ~ u n i ~ ~ ~ ~  i w c u u ~ l ~ c l  u i G d i i d  
inaiun31~~raza"n (uos~~usmGoua;sni~ii?u 

pl 6 4 4  
fjMIUO3Pl3 (The TV Tuner) 

pr #a- 0'2 4 
eulusr n~~du~dnrturuw~.1~uin$n~5'ui"a d ~ n ~ 1 ~ i 9 ~ 6 ~ ~ u n d u ~ ~ ~ ~ ~ t  

A B w - 4 : 4  
nmubincr amntnirda ~ t a : ~ 1 m ~ t y l a r n w 1 i a ~ ~ d 1 1 ~ ~ 1 u " 9 ~ ~ ~ ~ 9 s f l ~ a  imtn~guuuudar 

TUTU ilnzaiao~To, ou18onv14oR'f m a  ~ f o u u u ~ n l i ~ r ~ u ~ u ~ u * a ~ " ~ i i m o a ~ ~ u u d ~ ~ ~ u  

t7yy1olii%:uu5iima tiu HD TV 

dluaalor~unl-i%"~~$qqlm~"a (VHF and UHF Band) 

n ~~ad~w~$lflurnsoi~.er'~~~su~"a~~d~~du 5 $ 7 ~ ~ 3 1 $  W T O H I ~ O Z I I ~ . I L S U ~ ~ ~ U  
a-~ricI&du 2 n i l l l ~ o i q  iio "?loamd (WF) t ~ n z g ~ o w ~ d  1 ~ ~ i i ~ i o i x ~ Z ~ ~  ~ ~ C ~ S I ~ ~ I R  

wumd 1 hi148 

$1l5l'l~lNlllmi 1 & I U R ? I U ~ W ~ ~ T Y U $ ~ ~ I W %  O)HP and UHF Band) 

Band 

@,~Iu) 

VHF 

I 

I1 

III 

UHF 

IV 

V 

Frequency (MHz.) 

( n m h U  - ~ j i n h i )  

41 - 68 

87.5 - 104 

174 - 230 

470 - 582 

582 - 960 

Used for 

f l f l~dhf l l f )  

TV 

FM 

N 

TV 

'Ilr 
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S and H Band 

i~unmud ~na~iuuA iim~udotj~uni~ari~u VHF rim ~oruuui i in -mdod~u 

$?3d-1u UHF I ~ u ~ ~ f i l l t ~ ~ ~ a ~ ?  m t 0 a ~ ~ ~ ? ~ ~ u 1 ~ ~ f l f i ~ ~ a 5 ' ' ~ ~ 1 ~ n a 1 ~ 1 $ ~ ~ f l 8 9 6  (4 
Gunii ledoiiiuu)u~u'oi) 

I 

nlfumm~uani 6 Freqnency bands VHlF (I,II,III), UHF (IV, V), S and H (Hyperbaud). 

171 ~vh!ldla~%?I (Screen Developments) 

nn{wumo;"a~~?d%~~~lwl  ~ ~ L ? ~ U ~ ~ U U I L U U  1403 P I ~ ~ P Y B z z F ~ ~ ~ o u ~ ~ ~ ~ L ' ~ ~ ~  
e n d  e ;;nil unnnnn-h u o n o ~ n & ~ r i ~ l u ~ ~ ~ t ~ u ~ ~ ~ u ~ ~ w ? n ~ d ~ ' i ~ ~ ~ ~ ~ ~ ~ ~ ~ a n ~ w ~ ~ ~ ~ ~ ~ ~ ~ a ~ ~  

Q wnii 
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PSBbnOBLL¶JW (Flat Square Tube) 
Y o  

o o ~ ~ u u o ~ ~ a u ~ M " w ' w ~ n 1 ~ ~ 1 1 ~ ~ u a n ~ 1 ~ 0 ~ ~ ~ ~ 1 1 ~ p ~ ~  9% ~ ~ o ~ ~ o u n ' f l ~ n % &  

W B ~ R ~ ~ I W L L U ~ ~ ~ ~ Y ~ R P I ~  (Black L i e  Tube) 
B n ~ o n m n ~ r u u ~ ~ ~ m ~ ~ ~ 1 a u 9 t ~ ~ ~ ~ ~ n ~ 0 ~ ~ n ~ w n 1 ~ 0 z i i  I H U "  d ~ u l # n ~ ~ u n u h  

B 
nionounrmlu~nii~'1i~~1~tl"1d~11n r r r l ~ l ~ n m r ? u r u m w l ~ ~ [ n 1 ~ ~ ~ ~ ~ ~ i 1 ~ d n 3 l u M ' ~ ~  

iin ~iuauiaw 1n41 

~ ~ X U ~ I U A I W  (~roject~on TV) 
2 J d w  ~ U ~ ~ ~ ~ ~ R I L ~ ~ ~ U ' R P ~ B J R T ~ ~ I W  34 u? uu?dor lda iu~snvi~ I~u~~a 
t e p l  

dg'~;idn.ro~nuui~ ~7uims &nrin im:us~nRomm ~ l r u s ~ ~ o ; r ~ ~ ' 6 o u u 1 ~ + ~ ~ ~ u ~ i u n 1 ~  - uu nsuui~duooiinu dun41 ~ Z I J I J % ~ ~ ~ ~ R ; W I ?  

d & 4d ~ ~ ~ ~ W ~ i ~ f i ~ ~ ~ n ~ ~ ~ d s ~ n e u d a t l p i ~ p d d ~ ~ ~  n"o ontlaaruh 3 nnon Z ~ A I  l ijul  

ua-ihiu hUYloouoP~idazwnn~ O:~~U~(LENS)I~U))III~~~SIUIHLI~~ ~do' i~~~Yioun~:sn 
gru d 

 inor or) molum$o~ I m-.amn tuulldura(s=) hunu~en n n a z l ~ n ~ ~ n r n a u ~ n ~ l n ~  
3 Y 

d & ua 
9 1 u m l ~ t h 4 ~ 5  ~ ~ n ' i ~ ~ ' ~ l f l l 5 ~ l u n l ~ i l ~ ' ~ 1 i i 7  5 ~ l l ~ 9 7 ~ 1 0 l n i l ; l ~  ( & f i f 1 4 i % f l % ~ ~ 3 - ~ e a r  

Projection T W J  TV) k n n m m n w u ~ n ~ ~  
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- 
Q D ~ I M I ~ U U ~ U G I %  (Matrix Displays) 

4 d 4  o omnrruu6Q:a-~pim nsonlsunii~nl.aad t i u n h ~ a u ~ ~ ~  zu.r hm.riiu2uou 
,I 

L L ~ : ~ u &  ~dn~~~n%~WPnr%nd O L ~ ~ S ~ D U ; I U P R ~ ~  LLR.I ~3u-3 I ~ L ~ I W U  iiiardnivnd 
4'2- pr d 

51.1~15ou'j6~I$kZ~6ifl9Z#fl1~n'04n1'5 ~ ~ f l  l w i ~ ~ ' ~ 1 ~ ~ ~ ~ ' ~ 1 ~ ~ f i f l ~ 1 ~ 9 0 0 ~ k ~ ~ d l ~ ' ~ f l f i 3 1 ~ ~ ~ ~ 2 1 ' 4  

~ ~ P i ? i ~ d ( ~ m i s s i v e )  L$U O O W E ~ H ~ I  (Plasma D ~ ~ ~ I ~ ~ , P D P ) L ~ D I ~ ~ Y ' I I ~ ~ B ~ ~ ~ ~ U L I ~ A ~ ~ ~ L G R ~ ~ ~ P  

4'2 d oin~ann!vlmulu(~~n ~miss ive )d~uni~~f i~a i~udf i InM" aouuuuninuriu ifttiu oo LCD 

oe DMD I ~ U ~ U  

9 snlnloln~nianrui1i~~11519"ifd~a1~9 (Emissive Miitrix Displays) 
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~ W ~ R H U J ~ %  9 Left: A monochrome plasma cell. Righk A color plasma cell. 

Qa~lWmfiflu?n~d~rianP133061L~~LI~91W63IB9 (Non-Emissive Displays) 
-4 md a, 

QDtiUU LCD (Liquid Crystal Displays) ~ z d ~ r n s u & ~ U v B ~ L n n ~ d i ~ a n ' u e r ~ u ~ n u  

ilwd~lktnad~u'li ulqodluwPn,waa" 6u"ad houn~-~~rr~dd1iipdw'n~wa~6~ud~u1mi1~~ 

iYu w$nn?nnonh8uo~~dr:nauvoa uo~ma=a'n-iumBnno~ nrii~mj&~n=u?udiu~mi~a'~ 

o-inlrnthi?~~:~ (Back Light) ~ O ~ R Y I U H ~ ~ ~ . B P V F I  R ~ E L A R ~ S ~ ~ ~ R R L ~ ~ $ U $ X > U H U * ~ P O   MI^ 

n*owmr9~i i i~~f luui~~~1~Fi  I I R ~  1401 IIBIC;~~U ~ L ~ ~ U ~ ~ L ~ ~ ~ U L L ~ U ~ S ~ ~ I L ~ ~ I O W ~ E ~ X D ~ ~ I S  

r n w m n w u ~ n d ~ s ~ n ~ u u ~ u ' ~ ~ ~ ~ ~ ~ ~ ~ u n ~ w ~  

f l I W f i l f i ~ ~ 3 f l ~  10 LCD cell with polarhers on the outside transmits the light if there is no 

electric field, and blocks the light with an electric field. 
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nlsdxo, an~asllwlluu i%m?i (Digital Image Processing) 
44 Y B nirdsa?a w a m w n ~ a m r ~ i ~ ~ m w u o ~ n ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ i l ~ w ~ i ~ ~ ~ ~ ~ W d ~ ~ ~ n ~  

Go$~uu ~ 4 5 ~ 1 1 ~ - ? 1 4 6 7 9 7  L$U 

5Zflfl 100 L Z B ~ ~  (100 Hertz TV) 

r-uumw loo Gnd i w u ~ d u 1 ~ w " o i m ~ o ~ r n ~ ~ ~ y 1 n ~ ~ w ~ u  nioiu  SuGfrzuu so 
A Grin' ~u"oss1n~?r~uu~~iiuaun1wi04~1~~1d 25 mw ~ a n 3 t r i u  rruu~'iluiu"o~huihL04 

-4 2 - ' 3  -nrnri~i;il~mfin"o iw"u~1u2umwauan 25 mw na~udu  50 mwn'o3u~d i~u~umw~Ciuuu 

I L ~ I B ~ ~ I ~ ~ ~ ~ ~ ~ Y I ~ ~ I W I P ~ I I ~ U ~ ~ " O  I iuiG iwsiznifu nYociw"unmuP;lun15~r*i~n~wlXd~ 
2 pl 

wsonwuwaa 5olw"uoln 50 tiu 100 ria; 

617~1~llfl~30; 11 Wtb 50Hq the pidure W A and B are both sent to the screen mu every 40 

m i k c a d s  WfilOO~bOthAandBfieldmseathvicetothemb~40 

~ ~ ~ ~ a ~ b ~ f n d  ( Digital Scan (DS) 
2 J luR%s-uu loo Gn&fuuhnbur ~oo:uwu ~d&n.riil~mi~o~wo~~d'u~u 

d 4 2  J * n4onsrw3uod ~ d o ~ a ~ n n u a z l u ~ u o ~ 3 n R ~ ~ n u v u u ' u l ~ i m r i f o u ~ e ~ n ~ n & o u n u ~ ~  
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w a d  

( A I A ~ B  L B I )  i ~ t Y ~ ~ ~ i n u f i v i \ ~ t l w ~ ~ ~ % ~  ~~;ua~u~~ua: idUatw~ouL~u~nd~:n~xLi t l~LLi~? 

ulmmuh r l ~ a ~ o - l ~ i u ~ ~ ~ e i ~ u ~ w n i ~ ~ ~ ~ u ~ ~ ~ ~ ~ ~  i~ f i2~nrtgu 25 mwod 5.r1isi3u1u 
B 

~ + o . r u o ~ ~ ~ u n ~ m u d u ~ ~ ~ 0 ~ ~ ~ ~ n ~ ~ f i 0 0 n ~ ~ ~ ' ~ 1 u ~ ~ w ~ ~ ~ ~ ~ ~ r l ~ 0 1 n ~ ~ ~ W u ~ ~ ~ n u ~ ~ 1 ~ ~  loo 
d 44 

17~n 2an1sAn"n 1Xuz~ua:ibuRe~n~~~1~1i5'u!$u1Ltu13uMu'~cIma1ui1fiu i l a z i i m r  
4 I * 9 

drzu3awa Iplunfi.rJna"mw~wlluu t d n s 1 ~ ~ ~ r n a i s i ~ u n ~ ~ 8 o u ~ d i l ~ ~ ~ ~ f 1 1 d  nli12n"o 
& d U  l i u o : d ~ m r m m u n ~ w ~ ~ n ~ ~ ~ ~ ~ t ~ t ~ ~ ~ d ~ ~ w  (AIBI) rw~oi iwln~w~iod5uit8a i i* l~u  n n  

iuriu o r ~ o ~ ~ ~ ~ ~ ~ a ~ ~ ~ ~ a z ~ d  (Alet) & ihi ~rnsn~muriunn~u~fiu&~ idsu i%-rumr 
3 vi~nuiiu~1unudsiu~ipzL~Rniwi4uquL3u 50 rnwio'iu~i? doiiiuutiur:uu so inn'  uaz 

4 6  u loo 17.n .a.rumwrioiu~tiitd 25 mw ~ ~ ~ u ~ ~ ~ ~ z ~ ~ ~ H ~ ~ ~ u ~ ~ I x ~ I w ~ I ~ F I u ~ ~ ~ ~ ~ ~ ~ ' I I I u  

mil 

A 
511W5nBPIU?n?ll2 With 100 H z ,  first the A field is written twice to the screen, then twice 

the B field. With D'@td Scan, the A and B hid are mnhmdy alternated, 

resulting in double number of 6rame changes. 

m w l ~  if au'ln Alburssrra~l (IU~QOJ"PTU~M-N~~U~~~ Motion) 

~ u ~ ~ o i a l u ~ ~ l i ~ s z ~ u  loo nlmuv~vi.u~do l~u~hari i1u~enloni1~4nn'  
d 3 n ~ w ~ w u u . w o ~ n n 1 ~ ~ ~ ~ ~ ~ ~ ~ l ~ ~ ~ ~ 0 ~ n u ' ~ n ' ~ ~ n R ' o ' ~ 1 d n 1 u ~ ~ 1 d ' i u t ~ ~ r ~ n ' u  (~l*t5iiwrzniia AI 

riua 1) I I R ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ U ~ O U M ~ ' I ~ " ~ ~ ~ ~ " I L ' ~ ~ ~ O ~ I ~ ~ I ~ J O ' R  ( ~ l ~ t n ' ~ r z n i ~ c  B ltiv A2 
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~ l ~ s l l ~ ~ ~ 7 f i i  13 Natural Motion compared to 100 Hz signal processing. Al' is created 

from A1 and Bl .  El'  is created from 31 and AZ. 

~zuun61~+ylmaunautwnr~3nba -Digital Noise Reduction @NR) 

~ ~ i ? u m r J r r u ~ a w a r n w ~ 1 ~ ' ~ 1 ~ i w ~ ~  loo Hz $ ~ i ~ l n * R 1 u l s o ~ o s n ~ d ~ ~ 1 ~ 5 ' ~ 1 n a u  
w 4  d lumwla . r ~ n a z l ~ ~ i r r n 5 u & y ~ ~ m k a l n l  idr:1~'wai~u$u+~~~wfiisd~$"a$!i~ n:os~n 

h i  ATom Jdq gtgwrun-xi' nlclai;c wmrihalui ? ~ r u n ~ u i i ; n ~  !dnnguuood 

? d o ~ d ~ t p g ~ u ~ r i i  

W ~ I Q  B L ~ G ~ ~ H Q  (On-Screen Features) 
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.~-uu~~k~uum!iro On-Screen Display (OSD) 

n ' ~ u n ~ r n m ~ u l ~ ~ ~ " r p 1 w w o u 1 ~ ~ n  ~ l o ~ u ~ l ~ G i i  I I ~ Z L ~ P R J - I  I W W ? O V Y O ~ J ~ U F I I ~  - 
Y 

n~u~urii~qdnngu'uuunu"1~0 m%nrnw~'nvorzdi1 oounniuf ~iwa&uso 

nmmnwraani 14 0.-screen Display (OSD). 

% z ¶ J u % ~ B ~ I ~  (Widescreen TV) 
-424 w 

7 1 ~ f l n h i ?  I ~ W ~ ~ ~ P I ~ W ~ ~ U % O Q D ~ ~ L ' L I P ~  169  % i ~ a l u t 1 1 3 ~ ~ ~ 7 ~  ou 16iau IKI: 

iinmun~luirulk 9 ri=u z i a d ~ u d ~ ~ ~ u r i n v e r ~ v ~ ~ ~ ~ n ~ w u u ~  BaoriyrruotdiSuarru 

ai~~uuytlBmniisoiiw 4:3 

1mWlcl~u3ni 15 Normal 4:3 TV ratio 8isnkmn~UlJh widescrctn 16:J TV ratio. 
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YPI u 
fmmnflM2n$16 ~ l l n 5 a ~ i ? i ~ l f l ~ o d ~ % ~ b 9 ~ € 1  widesereen TV.)IGIR(; 

1 ~ ~ ~ l € U f l l ~  4:3UU widescreen TV. 

2) ~ 9 i h . l  7'widesereen1d~fi~~ ~ : ~ w ~ ~ ~ I u # I ~ ~ ~ ~ ~ u P I u o o ~ ~ u ~ ~  16:9 

3) %%& 'Movie Expand' %UlumW 4 : 3 . l l % 8 ~ ~ ~ i R d ? ~  16:9,Yi7l&-1l~~nTiR d 2 ~  

'FIUIIRZ dl9 
f 

4) I ~ & U  'Tilted Movie Expand. J ~ u I $ ~ I ~ w L ~ D u L u u ~ ' ! ~ ? R Y  

~ 1 5 1 ~ ~ ~ ~ ~ l ~ 3 1 ~ ~ t ' f l ~ f l ' u ' w ~ ~  4:3 (Widescreen Broadcasts On 4:3) s%fl75~&4 
s 

nln 16:9 nluoai? 4:3 atj~n~urtuu &ij 

~finmo&fii - L + ~ ~ O X  mw a ~ ~ n s i R $ ~ u u u ~ ~ n ~ d ~ ~ o o n I ~ a a ' n ~ ~ ~ a ~ a ~ ~ ~ ~  
Y 

LLHU~LOU~~IMIU- Pan Sean ~ J W ~ ~ I R W U X I ~  17 R * i ~ d ~ ~ i i ~ n ~ m & ~ ~ A ~ o ~ n I w * i  

f l l~f i l f i~l fd3f l i  17 Letterbox (left) and f an  & Scan (right) as ways to put a 16:9 format 

movie or program on a 4 3  broadcast. 
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Enhancement DTV 

biah Definition 

mwmawumi 18 aan~i;tu~nrplpl~~ti~u8fa1 -Other Television Standards (HDTV) 
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J kh iw"oo:inu~wari~lrl.n*n'~~~a'o~ 
A d  d 

~U~UYIIWUUU~IIIU 

4 T ~ u i ~ ~ j u l n l i I u a ~ ~ ~ a ~ o ~ o  rm (FG Series) 4 ~ 1 i h  ju~nljdijmnKu~rauLia: 

3.rn'a'uT~up~tdun'o IGfiiw n u f ~  ~1azt3u t nuok 
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. * 
4 a 

J ~ ~ ~ ~ ~ ~ ~ ~ I ~ ~ ~ u " u u L L ~ ~ ~ ~ s ~ ~ u ~ ~ - ~ ; ~ o ~ I ~ ~ B L ~ o ~  ( u f h  lu"l  laa ad L ~ U &  I ~ D % ~  

( d ~ : m ~ h )  iih 1 uw"'trpd i u i  23 f%luiuu w.H. 2548 biqb.r'lu wuw.marketinfa.in.rh, tu - 

a'wG 29 +ha~nu 254s) 

I%$ 
~ ~ c ~ ~ ~ ~ u u ~ ~ . a d ~ d ~ ~ ; i ~ m n ~ ~ ~ ~ ~ ~ ~ r . ~ l u u ~ n ~ ~ ~ . ~ ' ~ ~ ~ ~ ~ ' i ~ ~ ~ i ~ ~ ~ ~ ~ n ~ ~ ~ n f  D ~ Y U  

8 , 3 e lnniad&lnrj I I ~ ~ ~ I ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ " L I ~ I ~ I U ~ ~ ~ % I ~ ~ ~ U % I ~ ~ ~ ~ R ~ I R ~ ~ U  r~duwawo~n 
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2548 $u~si l ivn 'Tu DNIe (Digital Natural Image engine) U I ~ ~ % U  0051'1~ 

t u ~ n i d ~ J ~ ; n ? i u a : ~ ~ e r ~ ~ s  6-ren?rilinn~uln"u6-timer Density Enhancer 1 i ~  Image 

Optimizer u ~ I ~ L s U F I ~ ~ L I S R  ~ u ~ T ~ ~ ~ Y ~ ~ u ~ ~ I u ~ z I z c ~ R v D ~  iiynd~olmwl~l;r 6 id1 I f i f l ~ h ~  

Motion Optimizer 6 ~ P l  Contrast Enhancer L ~ ~ T u T ~ ~ ~ ~ ~ s L G ~ J  
R ~ I U U R ~ ~ I ~  Detail Enhancer I P ~ ~ ~ ~ u ' I R ~ ~ ? u I % x I R ~ I X I ~ % I ~ ~ ~ ~ O ~ S ~ ~ W  110: Color Optimizer 
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slnl (Price) 
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1. fb3%d9181~'~f31~~18 (Sales Promotha) 

KV-XR 29M61 Dlfl51Fll26,98~ HlW M ~ Q  21,990 UlVl LLBZ+J KV-XR29M50 B f  fl24,980 V7W 
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T-SHIRT LlaE 1 UTFIII~U 1 Ci? 3 ~~;C1f i l940  UlYI DPU



9 

~ ~ ~ i i s d o u Z s ~ i m u ~ . f i .  2548 D ~ S ~ ~ D W ~ ~ U U I U U  w.ff.2548 C~~i t ln iaEi ;~  
444 w 

tnto-l~ulnr~mi29 rmm 18.990uln uoumfoatiurnm vuyq 2,500 UTW 

lgourirrtliuu w.n. 2548 k ~ ~ ~ r n ~ ~ ~ ~ n ~ a ~ h ' i n ~ ~ " ~ ~ "  21 if? mi 4,990 

UIM LAOU Sport T-shirt SumSung ya61250 f I7W 

~iiourilrmuu W.R. 2548 P ~ ~ U ~ I S $ ~ L ~ + O G - U I M T ~ ~ ;  2s 6 n R i  is990 

uln iiou I R ~ D I L ~ U ~ P ? ;  y 161 2,990 UIII 

L A O U ~ R I R U  n.n. 2548 P ~ ~ I u ~ ~ ~ D ~ R ~ o ~ ? P J  29 i 2  3lnl 16,990 

uin nou mionriuii"? fl yad~ 2,990 uln 

cR"ouqa~~u W.R. 254s i ~ 5 1 ~ n i ~ i ~ L n ~ ~ ~ i ~ 1 w p ~ ' f i ~ '  21 i 2  6,990 

uln unu ~(~%mh.G~?ii !ad? 1,990 uln 

W I U I ~ % & ~  

~ Z N ~ I ~ D U ~ I J U ~ U U  MA. 2548 {'AT 3 U f l 3 ~ ~ D i R t O 4 ~ U ~ P 1 4 . n ' f ' l d  29 i 3  51n3 

14,990 uiw 11ou YE lnli%nnliimu y n c i ~  i ,290 UIW 

1.2 &1?9%'fl~t (Sweepstakes) 

wiu~T.lru'n 
- 

aZnuZ.rn~nu W.H.2547 ~ I U ~ I ~ G ~ T T A  u ~ i ~ ~ 1 v U 4 ~  10iiuq n 2004" IRU 
u d.4 

~ n ' ~ m ~ ~ n . n o d ~ ~ w " U 0 9 ~ 1 u 1 ~ ~ ~ ~ ~ n 1 ~ ~ ~ ~ 4 1 ~ ~ 7 ~ a ' a ~ 1 n ~ u ~ i ~ 1 ~ 1 ' I ~ d u ' ~  

1.3 nlsri4i~?umruiu~~~nuna14 (Trade promotion) 

dcuunnnu n.n. 2548 ~~ur iuRnln~h~r iuwj~iax1 so idahnlpmwnn:: 

iT26dn t ~ ~ e j ~ u ~ r n f i d ~ ~ o ' ~ w a ' a o ' ~ i ~ ~ w a u "  iisnsruri~mm?lmms~a1~niu¶finran75 TSMP- 
d 4  w F1 

Total Store Management Rogrammeg'D1 GWU i d o 1 8 ~ ~ ~ l n n l ~ ~ ~ d ~ ~ ~ ~ n 1 ~ f u o ~ ~ ~ p l ~ u ~ ~  

1.4 ad03 (Coupons) , 

lion? 
B dl srnii~tiiounsn~~nu w.ff.2547 os1~ou8.lrt-it1u w . ~ .  2547 C~~lanls l~nu 

Y A 2 c d o ~ ~ l r i ~ ~ n ~ ~ o ~ ~ ~ f i f  o ~ ~ ' P I I ~ ~ . ~ ' H ~ L ~ o B ? I  ~ ~ D ~ ~ I ? ~ I ~ L ~ ~ ~ D G u ~ I ~ ~ ~ ~ u o ~ ~ I o s ~ ~  

2. f l l 3 g l p d w p 1 ~ ~ l n l ~ 1 ~ F i ~ 1 ~  (Spansowhip Marketing) 

2.1 m a i  ( s u  s p o m r ~ b i p  ~ * g )  
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1%; 
d d 2548 ~ ~ B O ~ ~ ~ ~ R U I ~ ~ I P I Y W I   cumt ti^^ WEGA Engine" ~ P L ~ U L I R U ~ ~ ~  

l u u o n i  k k l r d  inu du.ruo~rna~nnii so aY~uu~n d 1 u r n s l ~ ~ o 9 u ~ n ~ d 1 ~ ~ ~ 1 ~ 0 1 ~  

19 unn n~mon~~rnwn~lu~1i$a1w*n'u sony Wega I ~ ~ ~ ~ ~ ~ I M U I U B I ~ ~ B ~ ~ ~ ~ ~ ~ S ' I ~ ~ I ~  ~mi-i 

hilil "WEGA Engine" d l ~ ~ ' t l & l 6 ~ 0 f  3 fll?ce1d0~~bl~fi~~3~ "gnmnn "%oud19' km: 
Y .'Gu;,> 

1nul+n; lni5dna~rnmrnn1~~ **l.ad.- i1uu~ii~~5~auuaEiun'tl5a3~u~{u?Inn 

~~oni ; lwlurnrnrz~ulX~n"mn~~r"LL~~~~ ~ l a z o a i ~ i i ~ i ~  WEGA Enginegg 1 ~ d ~ ~ i ~ . l m m h ~  
n~iutu~i l~~~n&o~l$n 'u~u~! l f i ln  iiiimn'luldd~minu1nT~~ul~~dliuumr~om~di~ 

b ? ~ u o n i ~ i ~ - h  WECA Engine ~ ~ u ~ L ~ F I ; I u I R ~ - ~ ~ ~  3 nu m ~ ~ ~ d ~ u ~ ~ n ' j l ~ i a ~ ~ ~ ~ ~ i n : ~ i l * o  

g ~ n u " n u a z i i q m m w m n ~ ~ a n ~ ~ ~ ~ ~ ~ n ' ~  ~iaz{wa"Rtn'our?n~404i~oofioJ1~Raui~mu~oai 

mn IU ~a3idiinn n b " ~ ~ n ~ ~ ~ o " ~ i ~ u n ~ ~ d ~ a ' ~ f l ~ ~ d ~ a i ~ ~ u ~ n ~ ~ ~ d ~ ~ ~ ~ ~ ~ n * w  ~ l f u ~ ~ q f ~ a n q ~ n  
9. d r n a 1 u ~ ~ r ~ p r o s n 1 ~ I r n 1 ~ 7 ~ ~ ~ ~ 0 n i ~ ~ a B 1  

i1~~1d1rrnrrn~n~~u B ~ R ~ I R ~ ~ ~ ~ O J ~ ' ~ L ~ ~ O ~ ? U F ~ ~ ~ ~ G G ~ F ~ T ~ ~ I ' ~ ~ ~ U T ~ ~ ~ W ~ ~  
d B ri?un~c~~u~wn~~~~t'fn~1~~~~k~0~d1~nu~n~0~~11tn4.n'8[~n'u0~11~1'tl~n~~'aiiu e n ~ h  

a v ,  I=I* a, 4 luruunngurlnno~soz1uun~a9~o k ~ ~ m r ~ d . r ~ u i r i . r ~ ~ ~ d ~ n ~ ~ ~ f l ~ ~ w ~ ~ ~ r " ~ 1 ~ ~ ~ ~ 1 6  
mdu ad4 ad 4 m5"nci z mu'la8nl~ihn~nu ~ ~ ' ~ ~ ~ J V ; U ~ O J ~ I " ~ U ~ ~ X D ~  ntoo~oot~ilun-raro41wpit1nu~a 

d w  u 3 * Y  I A ,  ii~6i8ounrnwW uonnn~u~unrouni~4nd~~fl"~tu uuiulnu'~~ii~uu .a.rrrn?iurioams 
2 da ron~lbiu'lu ~ ~ L ~ ~ I ~ ~ ~ ~ L ~ F ; ~ ~ ~ I u ~ I ~ ~ ~ ~ ~ I ~ ' u o ~ I I ~ ' A ~ ~ ~ P ~ J M ~  (u?~wu~&ifaGu~vl; 

i I;@, 2549 ,20 LUWBU) ~ I S ~ ~ ) I U I H ~ ~ ~ ~ ~ H * ~ I C ~ ~ ~ I Q ~  1 n ~ ~ ~ a i ~ G p d 1  ~ R ~ I O : ~ S U  
4 2 9  4 uu 3m twuw ;ds:noun~ ~ 1 4 1 ~ u n a ~ n ~ ~ i t n i s m f i 1 ~ t u ' 1 2 5 ~ ~  ulnuu tniu mri~sruuAon 

d d4 

o-in~~uin"~n'f l%v~w~~d n ~ ~ i i ~ ~ n ~ ~ ~ ~ d u ~ ~ ~ ~ u ~ ~ ~ ~ n ~ ~ ~ ~ u ~ ~ ~ ~ ~ ~ ~ l ~ ~ ~ ~ ~ n i ~ l ~ ~ ~ ~ ' ~ ~ ~  

%w;m~su 18uJu 
d s  Y Y  m d w  4 odic!rn~nu y u s h n 0 ~ i j n 3 1 u d i ~ 9 n 1 ~ n " ? ~ ~ ~ n ~ k k w ' ~ 1 ~ 1 n ~ ~ ~ ~ w ~ ~ 0 n 1 ~ ~ ~ d u  

1o&uo.rpn~l~&hlii.  1 ~ u w a l n m n n 1 ~ ~ ~ i c l u ' u R ' 1 ~ ~ 1 n 1 ~ t i 1 ~ ~ ~ ~ ~ ~ ~ 1 ~ i a ~  2-3 3 Bd~uln 
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iln : n G4 do Brand Age (2005) 
a u  A d.4 .=. 

mnmn wumd 19 ~ ~ ~ ~ . r a ~ o a s o ~ i u T n s P n ' a ~ p r l ~ ~ u l ~ u ~ ~ ~ ~ ~ s  ~uciutim 
" ~ ~ u i ~ o ' ~ e n i u z l ~ i a u ' u ~ ~ n a ~ p J ~ c I u ~ +  TYOtla: 28.7 1nq04ln~a W I U I I D ~ ~ ~ ~  f ~ t l a s  17.7 

Guy' fn'oun:: 14.8 [long ;nun:: 8.3 im-,a~M faun:. 4.3 
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: nflqdo Brand Age (2005) 

~ U I  : "2006 WHY WE BUY? AND THAILAND'S MOST ADMIRED BRAND." 

T~u?$iuwr fl~lil4.2549. h j t I 1 5  Brand ~~e,i?i7.11fiIJi1.156 
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11 1 : '2006 WHY WE B W? AND THAILAND'S MOST ADMIRED BRAND." 

T~uGunr ~ ~ ~ j 3 a . 2 5 4 9 .  GRU~YIT ~ r a u d  ~~e,$i7. l i f i f ld 1.156 

* a - I  mnnmw 2nd 22 oiuum'nlsza~ns hum 1,623 si?oiic imalanr sumu 

i~ulunasi~iiulo~n'on~a~fi~~~s"L1'iw'in"au'~~n~z~~u0~1uni~i1~ 7 &dsrmn l ~ u n r r ~ ~ u  

oidmcnw~o ibuolz 20.21 mnli f ~ ~ e o a ~  20.39 n~naz%oon goan% 18.18 mnar5u 

~ Q ~ G u ~ M U ~ B  faun: 19.59 uinznlnnaia %unz 21.63 (3ir'tlwr mai19.2549. u'w~fll'i 

Brand ~~e~gd7.n hi 1.156) 
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%I : "2006 WHY WE BUY? AND M L A N D ' s  MOST ADMIRED BRAND." 

Tnu=Bws anni?~ .  2549. ;mums &and ~ ~ e ,  3d7.0lj~$1.156 
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- 
d c l u  pr nu~umy : ~~1du~nu~~sln~nrbu5~rnn'~1~wo'tl  

d ~ l :  "2006 WHY WE BUY? AND THAILAND'S MOST ADMIRED BRAND." 

I~cr+iuiuwr nnni14.2s49. UPRUBIJ  rand ~ ~ e ,  347 P I ~ U ~  I .  156 
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nulumeq : ~liuu~~nnzuuu~tiu lo n-tiuu 
A 
MU1 : "2006 WHY WE BUY? AND THAILAND'S MOST ADMIRED BRAND." ~RO?<~JYIT 

nnni14.2549. Qemr snad ~ g e ,  3 i 7 .  ~ l j ~ d 1 . 1 5 6 ~ 1 n a 1 1 i a f i i n  wpd3t-14 9 LLRRP& 20 
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44-  
o C U M U O W Z ~  a ' l u m s ~ n i u 9 o r k o n Q n 1 n ~ o a f u l n r i i ~ ~ u o ~ ~ ' ~ ~ f n n ~ ~ ~ ~ ~ ~ ~  rmrau 

TRU I&J;UW~ a~ai7.l. 2549 & ~ ~ I U A : G W A ~ '  ~ W ~ U + R ~ U O ? . I  %nlYui~ua:: 8.39 nnu 

MfdMlU ~ R I ? ~ U ~ I O Z  8.31 ~ Z U U L ~ U ~  G R L ~ ~ u ~ o ~ . I ~ ~ E  8.28 fll~%Id3gfi'9d hd~d?~~i% DPU
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