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ABSTRACT

The objectives of this research are to study the style and content of Nokia
mobile phone media advertising among teenagers as well as to understand the
characteristics of “Semiotic Consumption” of Nokia mobile phone among teenagers
through print media. This is basically a qualitative research. The data are collected from
a sample group consisting of 14 pieces of print media, namely, newspaper and
magazine, in addition to an in-depth interview of 2 key informants and a survey of
opinions from 30 teenagers. The data are then analyzed, using content analysis and
descriptive statistic.

The findings of the research are as follows. The style and content of Nokia
mobile phone media advertising among teenagers emphasize Semiotic Advertising or
Sign Value the most. That is, components and connotative meanings are strongly
emphasized. Ranked second, third and fourth are the emphasis on Use Value, Symbolic
Exchange (or brand popularity) and Exchange Value, respectively. Since the
consumption behavior of teenagers tend to go for luxury and expensive products, it has
little impact upon their purchasing decision. In addition, it is found that the billboard is
an advertising medium that attracts teenagers the most. There are a great number of
billboards that can be seen from a distance. Likewise, event marketing is found to be an
effective means of media advertising since it is a two-way communication which projects
denotative meanings of the brand image. it can therefore stimulate the teenagers’

purchasing decision in the most direct way.
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