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ABSTRACT

The objectives of the study on “Types of Advertising on Cell Phones Influencing
the Buying Decision Making of Consumers in Bangkok” are to examine the types of
advertising on cell phones that influence the buying decision process of consumers in
Bangkok and to compare the influences of different types of advertising on consumers
across various age groups. Using questionnaires, a survey of 400 consumers aged

between 18 to over 40 was conducted to collect information for this quantitative research.

The results reveal that each type of advertising on cell phones has different
influence on the buying decision process of consumers in Bangkok with the messaging
application LINE having a greater influence on consumers’ buying decision than Short
Message Service (SMS). According to the respondents, the comments on the
advertisement on LINE help create greater brand awareness, provide more detailed
information, and add reliability to the product advertised. Demographically, it is found that
advertising on cell phones has influence on the buying decisions of consumers. Short

Message Service (SMS) has a stronger influence on consumers aged 18-24 and over 40



than those aged 25-29. In contrast, the advertisement on LINE has a greater influence on
(1) consumers with a high school diploma than those with a junior high school diploma or
a bachelor degree, and (2) consumers with a vocational certificate or a diploma than those

with a bachelor degree.



naAnssNUsznA

nsaa U lAF U UdLETNAINNMNANENAUINATTUTIRY 200U AMELTNNITE
a o dld ¥ o v a [ ] a Y o
wanende nRulaunalinisariuayulunisa3ananun1eidsinig iunisdadulinmun
8 9 tﬂl o ¥ o = o 26 VY o !
a9AmaNg Wethan llssTamilunsimuinisBeunisaen wasimuianNg Winiaviuse

a =
ATVIN

v 1 [ o

WRVAUANS A3, INETAAUE Fauufio f1qasesasnisunniedan uuianaaugsna

a

v U
o a a o o o a o

jEI9R) mﬂ‘ﬁmmﬂﬁﬁnﬁﬂm AUZIN LAZEEIATIANINIUIREIFALALINAUNTENNIUIR

q

@3Ny 70l 1A HA.AEN TnAdniae Las NA.A7. gansal MIdURaIN a1an9el

6

AEMAANART ARNARINTOINNINENAE TR Asaanuiazuf lauuuaaunu i

= o a2

anysnd aNdEnth N AuEIAENAD LLUETN TEAZIBEAFIN ] WATIBURUATUEMIIADIM

9

v
a o

| aAnvew o | o = -
V;ﬂ%’]uﬂmsluﬂ’]ﬁﬂiﬂ’]‘ﬁ')ﬂm’m% ﬁuﬂﬂqqﬂﬁﬂ‘lﬁl’?m

HA.E3d71 laeLasny

AN 2558



A58y
A
UNARSBNTHNINIEL . n
LNAAGDNTVEVRINEE ... oo, A
ARARNTTNUTENA. ... q
BVTUTU . i, D)
AVTURUBINGT I oo, b
AVTUBURUN NN, ...l Y
undi 1 uniin
AT IUNIAZAINATATYTBITIEUIY . ..ot 1
TPQUTERIANNTTREL ..l 6
ANNRTIUNNTVNE L L R et 7
DTN ., 7
NIRLUIRA TUNNTVREL ..o 8
Iy T e 1 LTS 9
UNT 2 UUIAR NREuAzUISENNEITa
waAaAe AN Tam U AN R0. 10
LAALANIAA (SMS : Short MESSAgE SEIVICE) ... .. iieee sttt 30
U (LINE). .o 33
LLWJE@LL@:WQH@‘?{Lﬁlﬁlqzﬁmﬁum?ﬁmau%%@ﬂjmB’:\Ij‘]_l:"ﬂﬂﬂ .................................... 37

a A 4
NNUIRENENEAURN . . 51



= = aca o
UNN3 FELUALAGINE

UTEIMIUATNGNFADBEN. ..o 60
FBNNIGUAVBL N ..o 61
T T A A v T 62
RS T NI ARE o 63
AU TUAZN TUTINAT ITARZUIIL oo 64
NNFALIILININ UATIEVRATUTLHIRUATRLA. oo 65
uni 4 wanisias
RAWT 1 AN NLISZIN o 67
PALT 2 UL B U AN TR .o 70
meul 3 gUlununmsTammnuulnsAnvidetefiilnanen1sinaUIATe. ... 80
a4 MITNARBANNFFT VU ottt 84
unil 5 w91l aflsnena uazdalauanus
ATUNANITIRE . .l 90
MINARBLANNTT VM.t 91
AL TV HANNTVRE .o 92
HRLAUDUUZAIMTUNNTIRURD I oo, 96
LUFFTOUNUMTH. oottt ettt 97

MANUIN



74
ANSUYANITI

A5 wii
2.1 MFRDNNIIANIUNITARVARATIA. ... 13
2.2 WHARAUANANMFUNIIAR A ..o 25
2.3 UUIAAUANTBNANARRIUTLNNIAA AT MLAZ UL AN THRaL

UUINIANTRBTIA. ... 25
2.4 TupeuMsFindularesfisinAgenAfean LR UsTasArasinnITAaIa. ..., 49
2.5 N3AAAUIAIRSHUTINA © QWA TN TN 50
3.1 WAANNNFABNUUNIAFABNT T IUAMUIRE oo 62
41 WAPIRIUAUIDHAZUBINGNFAIDENANMUNANANHUTUTETING oo 67
4.2 uamawlsatazngAnssnsegluuun SN UNINI ANREDE oo 70
4.3  LAMRHATUALANRANTBNAYNAALTWFS T AN NN NANHIUINNN e A SN 04

NeniuduAlszinneniselrsesnnniasiln ninasen1sindulate. ... 80
4.4 LAMBDHATUAZANRALTBIAYINAALTWADTa AN N HIUNNASH UM LAt

NenfuAuAnlszinmanmsvisarsesaunnasile duasensindulage.............. 82

4 ! dl o el A

4.5 uanssesazuazAtedslunInNaesgluuunsimanuuinsAniene

n:lld 1 a v a d”

NANAFRNGANTINNNIAARUIATD ... vt 83

= 1 dl a < tﬂl o o A A

4.6 wansulaumsuAedtresANAnunanugUwun s I UuInsdnilenie

n:lld 1 a v a d”

NANAFRNOANTTNNNIARARUIATD. ...ttt 84
4.7 uansulaumsuaedtresnisiudsluuunislusnnuuinsdniitena

PR FNTTNNITAARUIATD [VUBNATHINAL. ... 85



=
AN

4.8

4.9

410

411

nansfFauauANRasreIn1siLsLuuunstasnuuingAnilene

:zllal 1 a v a dg’ ]

NHNAABNGANTINNNIAARULATE AVUNANHBIEL ..o,
= A w v o e

nansilreumeuARasIe9n9iLs L uuunistasaunuuingdniianse

:zllal 1 a v a dg’ o =

NHNAABNGANITHNIIANAUIATE SVUUNATNNNTANE v
~ . o v o ol

nansifreudeuARas109n19i LS L uuunistasnunuuingdnianse

dlal ' a v a dy o ¥

NHUAFANGANTTNNIIAARUIATE AVUNANNIVE IR oo
~ oA o v o ol

nanaifFeLeUARAs189n195 LS L uuunisTamunuuingdnianse

alld a v a dy o =
VINN@@@WQMﬂ??Nﬂ’]?M@'&usLQGﬁﬂ TN R 1 TN L i

86

87

.88



ANTUUUHUNIN

a4
LANUNTAN

o o e A

1.1 anuuildanulnsdniiilenalasunausnilsyant w.A.2556...............cooivieeenn,

1.2 auauglfeulnsdnriviienelnsnna 3 Uszant] w.A.2556.. ...,

1.3 Hlinsdwinedatlssinnaniminuiazuiuldaunuaeduuisnueny

THRBUNHANAN ALA.20T4. .. oeeti e

21  deANIeALENed 1o9U31EN tan UIANnd [umnes ANa (NVNTW) ...
a v a d’/ Y a

2.2 WOANITNNIFARUIATOUDIELTINR. ..o,

2.3 NITUAUNIIAARWIAUIHUTINABENIN . oo

2.4  nszuumssindulateneiising 5 duseu

25  {l¥gumeiilnluanizenidnigeunisansanisauiieunisdndeniile

kA
A

u
P4
R

26 Hlinsdwinenelulssmmeisnineuauesieyadeianeaasizmmnuu

TneAniiane WWaBAUROUIEUW A 2014t

51  Fa9819nN1789ANR28NTIUNA N1T49TDLALAN LA

84n1978 Ineui A nang TulAsNIEaas A.A. 2014...........o.ocooeiie)

2



UNN 1

UNU

1.1. anuilunnuazanudrAnaasiloym

v
v 1 o

il ! v
ffaquiunslasaniinislidamienisdeatsuans < JUuLL HIRBUULANAN 11U

o o

dl dl a dl A a rd‘ a di 1 a c & 1
aanavimd ae9ng deviaaiun detingans 484 wardegluuuludnieaumeiiile wu
nsdaaLug nasauunAy alin (Facebook) nslamnnlu@snauan (Search
Engine) nslawanluinueaulad (Game) nstamanlugyu (YouTube) nnslsisun

Tulaid (Line) “a+ TnawimsasaaniaLees AT (Netbook) wiilLam(Tablet)

8

nadninana «a+ Inaenizinsdninana malulaginiswmunfinalna dyoyrosinadwi

1% ]

Winungszuy 3G uaznaaimuidingsyuy 4G inlinnsfudsdieya Tidraziilunaw @es
gusing 7 Ml avaon wisasinsdwiienadssinnaniimiviu visaueunsess (Smart

Phone or Android) Na18130MN LnaTnsdnst aunun(chat) degilnan degl dnenhle

dlo

= % Y v < & 1 Yo ! v -4 b %
ASNITNTSLL mmﬂmmmﬂmﬁmmuhmmﬂ 1@\‘]’]?1 el NNINEURT NNTHS L‘W@\ﬂﬁ

Yy oa

A = o = e e A A o °
sluLﬂ?'ﬂ\‘iL@?_lQ ﬂﬁ‘gﬂﬂﬂﬂ‘]_l?qﬂqLﬁ?”ﬂ\ﬂ:‘lﬂ?ﬂwwmﬂﬂﬂmu@qﬂﬁzﬂﬂ?’]ﬂq VI’]ELMN‘LI?Tﬂﬂmm’]m

a
a

\{udnaeslnsdnidenaliing uaznsdnidenananeiluesesdiadeansiguslnatinfngo

AaaAaT danaliinisiudinansreislnaiasuwlasatiennn wganssuaesgiisinalu

A

nsfuansesgislnaiumnFuainneinsdnilena ununisgsianisanTnsvied W

o A a

I1UN9ANALINE BNUTNF96119 ] AnmieReind viselineasuLLAN F8n19FANI109

a

9 yaa a 1 A o el A o 10 | 4 |ai
fuslnmazldianistlaguisetuaininadwidens nsmusenisinsimilianiusiasen

=

Nszuudoynyno Naunsan N ingyiFdaInszuudeynnn

1%

. Ay ad
finu Az luuilan

aa vy

nsdnsidenald dayaanatng liuinsdnilanatswmealng Tnesiumnizg Wiisnns

u

wania 3 Telvnjaestszmalng (Enedsludulas veedvil, mobile-in-review 2013) 14un

AIS, dtac way TrueMove Wi lulmsunauwsnilszantl w.m.2556 §



Y v
o

aonfldauanTisau 81.89 1uae Tne AIS Haund@in 35.7 &upn, dtac HannTn 25.3 1w
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o 81.89 Million Mobile Subscribers in
' Thailand, 2013

43.6% 30.9% 25.5%
35.7M 25.3M 20.89M
Prepaid: 32M Prepaid: 22.5M Prepaid: 18.35M
Postpaid: 3.7M Postpaid: 2.8M Postpaid: 2.5M
™ 18M
TM-H 2.89

N http://www.veedvil.com/news/thailand-mobile-in-review-2013

doululnsunan 3 deyaneniunislinuiienaseies melszant] w.m.2556 (19
nalwiulas veedvil,mobile-in-review-q3- 2013) Wi AnuauIdeuinsAnsinaanllagh
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FANTN 22.4 FAUAU AUEBAINA 1.2
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Thailand Market:
: 67.9 Million Population
o 89 Million Total Mobile Devices

39.1M

Als Prepaid: 35.1M

Postpaid: 4M

VEEDVIL

Tech News & info.

27.4M
’\""" Prepaid: 24.1M

Postpaic

mobile subscribers reached 88.9 million, ‘
Over 120% mobile penetration from total true
population of 68mn

As of end of Q3 2013, the total number of \ ! ‘

3l result Q3 20

A http://www.veedvil.com/news/thailand-mobile-in-review-g3-2013
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Smartphone,/Tablet Users Worldwide Whose Devices
Have Replaced Other Types of Media, by Age, May

2014
% of respondents

18-34 35+ Total
Tablet
Printed newspaper 53% A49% 50%
Printed magazines 1% 45% AT
Laptop 29% 21% 23%
Desktop 18% 17% 7%
™ 23% 12% 14%
Smartphone
Printed newspaper 4%% 3E% A%
Printed magazings 9% 30% 33%
Laptop 16% 129, 13%
Desktop 14% 14% 13%
™ 15% 795 %

Note: read chart @5 saying tatiets have replaced printed newspapers for
50% of total respanderts

Source: I0G Global Solutions, "Global Mobile Survey 2014 Mobile
Evalution,” June 2074

176330 wiani elarketer.com
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Mobile/1011007/7
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- The three Pillars of content Curation
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- Distributed and Destination Thinking

NTNAFIAMNENAUSILTRIN 113 Google’s Adsense HlutiEn1sann Google
nEnRAU e amnsaunaelitaanisia Code AliainnsalasiiiuannEnues Google
wlalinavlasaesnues 39 Code tiuiluluwnnfidannain Google Tnalaimniniii - az
dulneonniidlamaanadeeiuiiennaeailomuesnanduai saetradu Gl
an edd o 4, S w v edd oy o
Aulosineaiunimieaden Tasmnfgannann Google Milwiulafineadaeiulsus
a1en130u dHusiu Tuwnndaanann Google 1 7 8iauuL Text , gLn W wazivateauIm
Tiaan wenainiudiausaiaanguuu@ A NANNEaINIg e ANINNZ AN
Aurlest

Rowles (2014:17-18) na1ana n13manALiiani (Content Marketing) 91 18lunn514

dsrlamiuarativayuilannuunziunislfaesfizina sauamuAifunddusntingaue

v
o a

AR UAN LN ARYANUBIANAARIVTLNITAAALTANT ANNATTINTN 2.2 A9



25
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Business service UNAINNANLEIUELN

N Rowles, D (2014). Mobile marketing : how mobile technology is evolutionizing

marketing,communications and advertising. UK : Kogan Page Limited.P 18.
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A Rowles, D (2014). Mobile marketing : how mobile technology is evolutionizing

marketing,communications and advertising. UK : Kogan Page Limited.P 18.
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yinezuuilfiRnag usidle LINE 1518

2. aiinine? wisnsilaununnsiand

LINE § “afinined” fliluaudnimefinin Aeensunineuaussnanubiomnises
flaulé

3. aulngFnninainngnmn

annginssuzasaulnefiindnemanaadniitemnniandsine seusgaanim
Wlgannsst inannawludele@aadifevionans paumulsznnamainlduna
faunaanu Mideasfaannunuiaziiesnfind Jananefuniseantesnisdesnsd
Lmm@mu}ﬁnﬁ@@mm&’mﬁuﬁqﬁﬁu afninefes LINE Ssmsdeansinanmiinsinuten
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TWWaselilumanszandu
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1. L‘f/‘v'um@mm“n&T@Wﬂﬂﬂ%lmumimﬁwﬁ

2. M9awNY QR Code

3. Shake it thinsdwifiledie 2 Wbesfiedndiuuniaenp&nanisduiie lfaniu

4. N3@511ann ID ARNENNT LAsATes BlackBerry

siann LINE gnitmaunld inandnnsidluudusnmdiado sz LINE iisifliaes
Home waz Timeline Winunaunaneiflu Social Media atinaiis nstwastiapaatiuen
awsa, nw, AdlARTe uaviin Tmﬂﬁf-gmLm'u‘ﬁmil,mmfmimiﬁqmﬁﬂm@%‘ %uﬂu&gmlfﬁq
289 LINE frazinlii LINE siezanlu/lE@nann

LONNALATUIR4 LINE (3197911 hitp://line.me/th/ 26 W.81.2557) fsasielil

1. LINE Chat : deffapananfiyninniaan uaniaeulieaaiuiien 1 1fnaen
24 %Imﬁqimﬁfﬁﬂmmmeuwummumju w’é@mmﬂ’ﬁﬁqgﬂ 0l uazdiamanuden
mnantnedne wazdioyafeaiuganiui Tethedraane LINE anwnsald i
sruulfjumnisesinsdnsidiens (i0S, Android, Windows Phone, Blackberry) Uaziit
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2. LINE call : nsw3uaz Video Call W3 azInsniizaay Video Call seudnqilszina

AnalEn3einu LINE Tdfasranazldtiuidsn
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3. LINE stickers : Winaunaiu daansunlliuiniu foaafninaiuazalufnaun

NINN97 10,000 WU @INTOUAAIAINGANIEUAINIATY
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5. Timeline : Ilunasuasdananugilnin 3ate uazdnninefiiieuanilaeuitecss
N fuifieu

6. Snap movie : N3ATNIABATUNIN Finsie uFeseznay LLazLLfnﬂﬁLﬁ'ﬂuj

7. LINE camera : wangmiuanegiuazusegy ﬁﬁqnm’uﬁhm [N LR Sticker
uazianiiapnuly suviedednmnsnusslss Social Media sihar IHatinadnamne i Line,
Facebook, Instagram LLag App ﬁlu 7 ﬁim’fu

o

8. LINE card : uann@n1in aaswsduiuynanueaas duin uazlaniadnaty

51197 THuuung <)

9. LINE brush : wawaagianustanan azil Brush liisiaanldvanagiluuuuin

v
=K a A a o

duanafuaad , wlln, Wi, 0, Adew, Audalug, Fdn, aananavatauuy weanannd

L1l

= o o

Tannsndlfudlivniend anvisdanunsaliuaaullsglasas Brush ansnazadlilunan
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] 3

1isne wiaslnduasmAalsliweuwiunnume LINE vseusdhldawenaulsdne o luwen
=
1AiEn
10. LINE tools : waniiiluarasiieansnadselaninarunsaen ld i luaindszandu
v = " co A A o A a
16 8 4 Uszinn Aa a1lnsnddn van wisesdiasatog 1ATasAnLAT
11. LINE play : inududainang NAVER lunuuua Virtual World A&187] The Sim
1lsznauniy Pet society ka Ameba Pico @aunsawaulilnanseaininsdnyinene
12. LINE antivirus : iluuanaunulafa linsdwinenevireuiuidn dsaainuas
aandaainlafa
13. LINE dictionary : W@WWAWILNINN 89N H-n111 Ine AREemuazAulaan
wauynndutietanauynandang-ng Tne Oxford (aananesn) uay wauynswlng-
danqw tne SE-ED (Tidn) whenitlevmiiulslamiacnalszTlaasiaatnanisldnan

7,000,000 szlein WiaNANEN 1IN BRI Be1Y AWNew ARSIEN ATiaades
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ATNBIAYTNUNIE FINDILNAUNUINIHIEINGE ANAN UaTgNHRNedl Belindntiu LINE

o A o
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wazawaniu M AnmleuliGaunmdinguiuidnaesniwlnens

14. LINE deco : iluwananunsnilanulonausasuansine Winaneihlenrauiiinin
lisnifluinfeaiiulerensesueniinnnsenty 0 Wil widaaeuloneuwendu end
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a o

15. LINE game : WaWn6na ] 11 iNNANNFU iN3uaes inNsne§Ring inuesey

SARIAANY

2. WuIARLAENg RGN 2N UMsARAUlATa18IgUZInA (Consumer decision

making)

Smith uaz Zook (2011:96) a3U1eDs nsvLauNsfndulatevesiizlnautaily

1 7
a o

nespdulagaluunisuiitloyuindng (extensive problem solving : EPS) Aannsfiifia luiae
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% o 4 a % o 1

= 6 o va [ d” v a A A
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dl o U U dl al Yy o A dlda a v a dlgl [ o a
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v a d’l Y a o o dl v a dy v a yva
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Tradigduuunissindulazesdisinaeg 3 sUuLIL muuNUAING 2.2
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Habitual Decision Making Limited Problem Solving Extended Problem Solving
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n3geLieg 7 > 111 7] 200
dl [ v Y oAa °| dl [ v Y oAa
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11 : Solomon, M, R. (2009). Consumer behavior : buying, having, and being (8" ed.).

Upper Saddle River, NJ: Pearson Education, Inc, p. 352.
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WHUNTNA 2.3 1 nazLnunsindularesiiislnaatinadie
(A simple model of consumer decision making )

External Influences

i Firm’s Marketing Efforts Sociocultural Environment i
! 1. Product 1. Family !
Input : 2. Promotion 2. Informal sources !
' 3. Price 3. Other noncommercial '
i 4. Channels of distribution sources |
: 4. Social class i
! 5. Subculture and culture !
Consumer Decision Making
i Need Psychological Field i
| recognition 1. Motivation !
| < 2. Perception !
Process i Prepurchase 3. Learning !
! search 4. Personality |
: 5. Attitudes i
: Evaluation of i !
| alternatives !
i »  Experience |
| 7'y i
Postdecision
Behavior
i Purchase !
! 1.Trial |
Output : 2.Repeat purchase :
| Postpurchase Evaluation i

#un : Schiffman, L. G., & Kanuk, L. L. (2007). Consumer behavior (9" ed.). Upper Saddle River,

NJ: Pearson Education, Inc., p. 513.
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2.3.) MatsziuAmigiaennauda (Evaluation of Alternatives) Eiislnaasiin
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