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Abstract

The objectives of this marketing research were to study about the history, evolution and
scope of marketing theories and also study about the origin and the core concept of marketing
theories which emerged from the important marketing theorists, the situation of marketing
theories application in the business sector, trend of the marketing theories in the future and the
universities’ responsibilities to adopted the course follow up the marketing situation and the
firms’ wanted. This research operated in the form of Exploratory Research mainly by Desk
Research and also In depth Interview the 27 Thailand firms in order to study the marketing
application of the firm in Thailand. Data Analysis is based on judgement method and descriptive
analysis by frequencies and percentage.

The conclusion of this study was that the evolution of marketing has a long history from
the early 1500s in the Production Era after that came to the Sales Era between 1900 and 1949.
The modern marketing as an applied art and science began in 1950 until 1970 in the stage of
Marketing Era and from 1971 until 2000 it is the stage of Social Marketing Concept.

Marketing theory held that the first step was to determine customer needs, then next,
produce a product or service that will satisfy these needs. The underlying philosophy was that all
the firm's strategic decisions were driven by customer expectations. This core idea has gone
though many incarnations in the intervening decades until twenty — one century. What has
changed most in recent years is the way of marketing activities and performed, but the basic of a
marketing philosophy and organizational process remain the same.

The modern marketing theorists suggested that the trend of marketing in the future will

be concerned with three important forces which provide the market including Customer value,



Core competencies and Collaborative network. The new marketing concept in the future will use
the Holistic Marketing Concept which focus on creating long term relationship, profit abilities
and satisfy all the stakeholders including the customers, the collaborators and the communities.
Everyone can participate and take action in the process of value creation by focusing on
customers. The whole value chain is the unit of analysis, meeting the end customers’ needs. The
future marketing concept will concentrate on Value Driver Marketing and look at Customer’ s
Lifetime Value and focus on Customer Relationship Marketing by using consumer database and
data mining, interested in customer share, focus on Niche market and Personal Marketing in order
to satisfy individual needs and also focus on Experience Marketing, Lifestyle Marketing and
Integrated Marketing Communication.

The research discovered that the marketing concept related with applied art and science
in various type of knowledge especially in marketing activities and performed. Both Thai and
Foreign Business applied the marketing concept in their operation such as in strategic plan,
operating plan, action plan and also in controlling, evaluating the marketing performance and
marketing problem solving.

Because of Thai Businesses nowadays mostly apply the marketing concept in their
marketing management and operation, so the universities ought to be responsibilities to construct
and improve the marketing subjects or marketing curriculum to be relevant with the change of
marketing environment , new marketing concept and also Thai business marketing application
in the future by focus on Marketing Strategic Plan ,Sale Management , Distribution Management ,
Sales analysis and Forecasting , Budgeting Preparation for Marketing , Marketing Performance
Appraisal , New Product Development , Consumer Research , Market and Competitor Research ,
Marketing Information System and Data Analysis, Customer Relationship Marketing , Experience
Marketing , Individualization Marketing and Electronic Marketing.

At the same time , the universities ought to be focus on improving the skills and
capabilities of the student in patient , responsibilities, enthusiastic , creativities , vision,
knowledge of foreign language skill , analysis skill , computer skill , relationship skill and
participation in order to be relevant with the personnel need for marketing officers of Thai

Business in the future.
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1. Ansoff’s Growth Strategy Model ( Aff. 1957 )

2. Experience Curved-Based Strategy ( Afl. 1960 )
3. Ansoff Strategies for Diversification( Afl. 1965 )
4. Marketing Management ( Afl. 1967 )

5. Competitive Advantage Framework/Competitive Strategy( Af. 1970 )
6. Transaction Cost Analysis( Af. 1950s, 1970 )
7. Product life Cycle Model( Aifl. 1973 )

8. Boston Matrix (BCG Matrix) ( Afl. 1977 )

9. GE Matirix (PIMS) ( Aif. 1978 )

10. Porter’s Generic Strategy( Afl. 1980 )

11. Value Chain( Aifi. 1980 )

12. Supply Chain( Afl. 1980 )

13. Positioning ( Afl. 1981)
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14. 7°s Framework ( Aff. 1982 )

15. Agency Theory ( Afl. 1983 )

16. Porter’s Diamond of National Advantage ( 1990)

17. MUUUNAYNFIATOU8FINIVEY Stanton, Etzel and Walker( AR, 1991 )
18. Value Discipline( Aff. 1993)

19. Balanced Scorecard( Afl. 1996 )
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Experience Curve — Based Strategy

Tﬂﬁl BCG Consultant Bruce Henderson A.f1. 1960
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Product Market Expansion

Ansoff Strategies for Diversification, A.fl. 1965
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Competitive Strategy

T Michael E. Porter A.f1. 1970
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Transaction Cost Analysis (TCA)

Ronald Coase, Oliver Williamson, N335 1950s, 1970
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Product life Cycle Model

iﬂtl Fox, Wasson, Hofer A.f1. 1973
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Whole Product Concept

(a8 Theodore Levitt , af. 1983)
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(Customer Relationship Marketing: CRM)

(a8 Theodore Levitt, A.f. 1983)
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